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1990  was  an  outstanding  year  for  women  In  Gannett.  And  women  in  Gannett  were  out¬ 


standing. 


Sue 


Tempero,  employee  relations  director  of  The  Des  Moines  Register, 


named  Human  Resources  Executive  of  the  Year  Amy  Pack,  director  of 


marketing  services  at  Gannett  Rochester  Newspapers, 


was  named  Marketing 


Services  Executive  of  the  Year  for  the  Newspaper  Division  In  companywide  recognition  of 
r  I 

top  performers,  these  women  were  in  the  forefront.  Many  others  are  close  behind.  At  Gan¬ 
nett,  recognition  of  the  achievements  of  women  in  communications  is  a  tradition.  And  it’s 
good  business.  A  company  that  fails  to  recognize  ariJ  reward  such  achievements  is.  in  the 

•I 

long  run,  bound  to  experience  fewer  of  them.  ^  OA^NETT  — ;  ^ 
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NOW 


Why  not  come  right  out 
and  tell  people  what  you  think? 


No  newspaper  is  anti-environment. 
None  of  us  is  pro-landfill  stuffing.  All 
of  us  understand  the  benefits  of  recy¬ 
cling  old  newspaper  into  newsprint. 

Still,  because  few  papers  have 
explained  their  views  to  the  public, 
people  see  publishers  as  part  of  the 
problem,  but  not  part  of  the  effort  to 
solve  it. 

Community  recycling  programs 
can’t  find  buyers  for  old  newspapers. 


and  readers  think  it’s  because  pub¬ 
lishers  are  unwilling  to  use  recycled 
newsprint.  The  truth  is,  newspapers 
across  the  country  use  as  much  recy¬ 
cled  newsprint  as  paper  mills  can 
make,  and  ask  for  more.  Readers  just 
don’t  have  all  the  facts. 

Here  we  are  in  the  middle  of  a 
giant  communication  problem,  and 
we’re  the  press. 

So  write  an  editorial.  Run  an  ad. 


gsg  SCRIPPS 
HOWARD 


Campaign.  Enlighten.  Tell  your  readers 
that  most  newspapers  use  limited 
amounts  of  recycled  newsprint  only 
because  of  insufficient  supply,  not 
out  of  disregard  for  the  Earth.  You 
can  even  call  Scripps  Howard  for  a 
packet  of  free  ad  slicks  that  explain 
the  situation.  (513)  977-3827. 

Whatever  you  do,  don’t  let  people 
think  you’re  the  opposition  in  the  fight 
to  save  our  environment. 


A  dfU’T  ti  i nectti 

AVr()Sj>i7;f<’r  Agtnnj 
ilbrpttr/Uiilp 
SaJi  LiiLt’  Ciftf,  Utah 
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TVWEEK 


"Our  new  PMC  TV  Week  has 
attracted  new  advertisers  and 
is  helping  us  attract  new 
subscribers  for  the  SaltjLake 
Tribune  and  Deseret  News" 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Every  year,  the  St.  Petersburg 
Times  allocates  five  percent  of 
operating  profits  for  donation  to 
charitable  groups  in  the 
community.  In  1990,  the 
newspaper  made  105  grants 
totaling  more  than  $1,000,000 
to  civic,  social  and  cultural 
organizations,  as  well  as  to 
educational  institutions.  Groups 
like  the  United  Way,  the 
N.A.A.C.P.,  the  Florida 
Orchestra,  and  the  University 
of  Florida  College  of  Journalism. 

In  addition,  the  Times  offered 
staff  time,  promotional  support, 
and  financing  to  more  than  120 
local  events  in  1990.  These 
sponsorships  included  the 
Times  Bicycle  Tour,  the  Times 
Santa  Parade,  Shakespeare  in 
the  Park,  and  a  variety  of  other 
school  activities,  sporting 
events,  and  cultural  programs. 

For  a  locally  owned  newspaper 
like  the  Times,  public  service  is 
more  than  rewarding.  It’s  our 
duty  to  the  community. 


&t.petersburg  ©tnes 

Tampa  Bay’s  Laigest  Newspaper 


JANUARY 

30-2/2— ANPA,  Human  Resources  Conference,  Palm  Beach,  Fla. 

FEBRUARY 

1-2— Virginia  Press  Association,  Winter  Meeting,  Richmond  Marriott. 

6- 8— Poynter  Institute  for  Media  Studies,  Conference,  Redefining  the 

News:  Reaching  New  Audiences  Through  Diversity,  St.  Petersburg, 
Fla. 

7- 9— National  Press  Photographers  Association,  Digital  Photography 

Conference,  Fairmont  Hotel,  Dallas,  Texas. 

7-9— UT-TPA  Press  Institute  and  Tennessee  Press  Association,  Winter 
Convention,  Sheraton  Music  City,  Nashville. 

12- 13 — Audiotex  Group,  Second  Annual  Conference,  Talking  Newspapers: 

Voice  Information  Services  Opportunities,  Hyatt/ Airport,  Atlanta,  Ga. 

13- 14— Research  and  Engineering  Council  of  the  Graphic  Arts  Industry  Inc., 

7th  Prepress  Seminar,  Tampa  Airport  Marriott,  Tampa,  Fla. 

14- 16— California  Newspaper  Publishers  Association,  103rd  Annual  Con¬ 

vention,  Hyatt  Regency  Monterey,  Monterey,  Ca. 

17-20— Suburban  Newspapers  of  America,  Winter  Publishers’  Conference, 
Marco  Beach  Hilton,  Marco  Island,  Fla. 

20-23— Poynter  Institute  tor  Media  Studies,  Inventing  the  Future  II  Confer¬ 
ence,  St.  Petersburg,  Fla. 

24-26— SNPA  Foundation,  Key  Executives  Conference,  Hyatt  Regency 
Westshore,  Tampa,  Fla. 

23- 25— Great  Lakes/Midstates  Newspaper  Production  Conference  Inc.,  46th 

Annual  Meeting,  Adam's  Mark  Hotel,  St.  Louis,  Mo. 

24- 27 — Newspaper  Advertising  Co-op  Network,  Sales  Conference  and 

Orientation  Workshop,  Sheraton  New  Orleans  Hotel,  New  Orleans, 
La. 

24-27— Inland  Press  Association,  Key  Executives  Conference,  The  Registry 
Resort,  Scottsdale,  Ariz. 

27-3/3— Association  of  Free  Community  Papers,  Mid-Winter  Conference, 
Marriott’s  Sam  Lord’s  Castle  Resort,  Barbados. 

Seminars/ Workshops/Clinics 

JANUARY 

29-2/1— Poynter  Institute  for  Media  Studies,  Photojournalism  Ethics  Seminar: 
Manipulating  Reality,  St.  Petersburg.  Fla. 

FEBRUARY 

1 — New  England  Newspaper  Association,  Customer  Service  Workshop, 
Marriott  Hotel,  Andover,  Mass. 

1-3— Mid  America  Press  Institute,  Newsroom  Organization  and  Manage¬ 
ment  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

3-5— ANPA,  Supervisory  Jump  Start  Workshop;  2/24-27— ANPA/INAME 
Leadership  in  the  Advertising  Department,  Adam’s  Mark  Hotel. 
Houston,  "Texas. 

3-6 — SNPA  Foundation,  Education  on  the  Front  Page  Seminar,  Atlanta, 
Ga. 

3- 8 — American  Press  Institute,  Executive  Development  Program,  Reston, 

Va. 

4- 8— Graphic  Arts  Technical  Foundation,  Printing  Plant  Layout  and  Facil¬ 

ity  Design:  2/6-8 — Paper  and  Ink  Problems  in  the  Pressroom,  GATF 
International  Headquarters,  Pittsburgh,  Pa. 

7 — New  England  Newspaper  Association,  Covering  Business  in  the 
1990s  Workshop,  Park  West  Hotel,  Marlborough,  Mass. 

8-9— ICMA,  Fleet  Management  Seminar,  Embassy  Suites  Hotel,  Denver, 
Colo. 

10- 15 — ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 

Houstonian,  Houston,  Texas. 

11- 1 5— Graphic  Arts  Technical  Foundation,  Introduction  to  Web  Offset  Press 

Operating,  GATF  International  Headquarters,  Pittsburgh,  Pa. 

17-21 — Gannett  Foundation  Media  Center,  Technology  Studies  ^minar  for 
Edudators,  Journalism  Bldg.,  Columbia  University,  New  York  City. 
17-23 — American  Press  Institute,  Executive  Editors  and  Managing  Editors 
Seminar.  Reston,  Va. 

19-22— Graphic  Arts  Technical  Foundation,  Color  Controls  and  Printing 
Process  Standards,  GATF  International  Headquarters,  Pittsburgh, 
Pa. 

24-27— SNPA  Foundation,  Seminar  on  “Local  News,"  Myrtle  Beach,  S  C. 
24-3/2 — American  Press  Institute,  Feature  and  Lifestyle  Editors  Seminar, 
Reston,  Va. 
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and  more! 


All  you’ll  ever  need... 


At  last— you  have  a  choice.  The  service  that  meets  all  your 
retail  advertising  needs  is  here.  You  asked  for  a  service  with  »  • 

more  general  art  and  frames,  and  we  listened. 

Introducing  Ad-Builder®  General,  the  most  comprehensive  W* 

general  art  service  available.  The  service  contains  60  pages  of  both 
seasonal  campaigns  and  general  year-round  art  and  frames.  Both  ■ 
easy-to-use  indexing  and  state-of-the-art  CD-ROM  or  printed  proof  ■ 
books  are  available.  1 

Just  when  you  thought  you  had  run  out  of  choices,  Ad-Builder  General  1 

arrives.  If  you’re  looking  for  a  fresh  selection  of  art,  look  to  Ad-Builder  General! 
Ad-Builder  General  is  also  a  part  of  the  Multi-Ad  Electronic  Art  Department 
complete  package.  It’s  everything  you  need . . . 


ADOmON! 


See  Multi-Ad  Search 
denmastrated  at  oar 
booth  at  INANE! 


Molti-Ad  Ad-BoUder®  SCAN^^  ProArt 

Creator''^^  General  Electronic  Professional 

Creative  software  Brings  retail  The  driving  force  Art.libwry™ 

that  puts  you  in  advertising  off  the  of  classified  Electronic 

charge  of  your  drawing  board  advertising.  graphics  that 

layouts.  and  onto  your  speak  louder 

computer  screen.  than  words. 


Kwikee^ 

Dlnstration 

Systeni 

Art  on  compact 
disc— the 


NEC  CD-ROM 

Technology  that 
gives  you  the 
most  reliable  and 
efficient  solution 


complete  answer  to  your  informa- 
to  your  product  tion  needs, 
art  needs. 


Nnlti-Ad  lype 
Factory™ 

The  largest 
selection  of  type¬ 
faces  available 
on  CD-ROM  to 
make  your  ads 
come  alive. 


For  aU  tiie  details,  call  (800)  447-1950  or  virit  oar  boodi  aad  hosfdtality  saite  at  INAME! 


Editor  St  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brorrni,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


What  a  contrast 

In  contrast  to  the  violent  conflict  going  on  between  the  New  York 
Daily  News  and  its  nine  striking  unions,  six  unions  at  the  Oakland 
Tnbwne  have  been  doing  their  best  to  insure  the  survival  of  that 
financially  troubled  newspaper.  They  have  agreed  to  wage  cuts  as 
well  as  reduced  hours. 

The  head  of  the  Northern  California  Newspaper  Guild  and  chair¬ 
man  of  the  Conference  of  Newspaper  Unions  is  quoted  in  this  issue  as 
saying: 

“It  is  not  an  easy  thing  to  negotiate  reductions  in  pay.  However, 
this  settlement  keeps  the  Tribune  alive,  it  preserves  jobs,  and  it 
should  give  the  company  what  it  needs  to  grow  during  these  difficult 
economic  times.  Most  importantly,  the  pact  gives  top  priority  to 
restoring  pay  cuts  and  gives  the  employees  an  unprecedented  voice 
in  the  operation.” 

If  a  cooperative  attitude  of  this  kind  had  prevailed  in  New  York 
during  the  lengthy  prestrike  negotiations,  the  current  strife  might 
have  been  avoided. 

New  York’s  Shield  Law 

For  two  years  the  Auburn  (N.  Y.)  Citizen  and  its  political  repor¬ 
ter,  Steve  Collins,  have  been  fighting  a  possible  contempt-of-court 
citation  for  refusing  to  hand  over  or  reveal  the  source  of  a  hospital 
laboratory  slip  showing  the  high  blood  alcohol  level  of  a  state  trooper 
who  was  involved  in  an  automobile  accident  but  was  never  charged. 
The  newspaper  published  the  report  and  the  trooper  brought  a 
privacy  suit  against  the  hospital  for  leaking  the  document. 

Cayuga  County  Judge  Peter  Corning  rejected  the  arguments  of 
Collins  and  the  newspaper  based  on  the  First  Amendment  and  New 
York’s  Shield  Law.  In  his  decision  ordering  Collins  to  show  the  lab 
report,  the  judge  wrote  that,  when  the  document  was  published  in 
the  newspaper,  the  confidentiality  was  lost  and  was  no  longer  pro¬ 
tected  by  the  Shield  Law. 

That’s  the  strangest  interpretation  of  the  law  we’ve  ever  heard.  In 
other  words,  information  is  only  confidential  as  long  as  you  don’t 
publish  it. 

The  war  news 

As  war  erupts  in  the  Middle  East  and  the  horror  of  casualties 
becomes  a  reality,  the  world’s  news  organizations  have  geared  up  to 
report  the  scene  to  the  best  of  their  ability.  They  face  the  possibility 
of  casualties,  also. 

The  only  previous  United  Nations  “police  action”  in  Korea  40 
years  ago  resulted  in  the  death  of  18  correspondents  who  were  killed 
during  the  three-year  conflict. 

The  same  risks  are  present  in  war  today;  probably  greater,  consid¬ 
ering  the  technological  development  of  armaments.  We  pray  that  the 
world  news  organizations  will  order  their  reporters  to  be  prudent 
and  exercise  caution  in  performing  their  jobs. 


Charter  Member 

^  The  Audit  Bureau  AIIT) 

Audit  ol  Circulations 
Bureau  Member  AINPA 

American  Newspaper  /Al^r?\ 
Publishers  Association 
6  mo.  avg.  circulation  June  1990—28,217 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
WHh  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22.  1925. 
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Letters  to  the  Editor 

Cites  omissions  in  story 


Debra  Gersh’s  otherwise  finely 
balanced  report  in  your  Nov.  10  issue 
has  just  come  to  my  attention,  and, 
unfortunately,  I  must  tell  you  that  the 
story  contains  a  glaring  error  and  two 
distressing  omissions  of  facts  central 
to  the  entire  case. 

Gersh  wrote  that  in  a  preliminary 
motion  in  my  $15  million  libel  suit 
against  the  Washington  (D.C.)  Times 
the  judge  “not  only  ordered  Tapscott 
to  answer  a  number  of  the  interroga¬ 
tories,  he  was  also  ordered  to  pay  the 
$1,500  [the  Times]  requested  for 
attorney  fees  ...” 

In  fact.  Judge  Sewell  ordered  the 
exact  opposite,  denying  the  Times’ 
motion  for  the  $1 .500.  The  judge’s  or¬ 
der  was  based  on  the  fact  that,  prior 
to  the  hearing,  the  issues  at  hand  in 
the  motion  were  moot  because  I  had 
dropped  my  objections  to  the  Times 
request  for  materials  relating  to  my 
reputation  prior  to  my  employment 
by  the  newspaper  in  1985. 

Regarding  the  two  omissions,  I 
was,  first,  surprised  that  she  did  not  at 
least  mention  the  fact  that  two  other 
reporters  (Leslie  Cauley,  now  of  the 
Baltimore  Sun,  and  Steve  Cooper, 
now  of  Health  Week)  worked  on  the 
same  976  investigation  I  initiated  and 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

John  S.  Knight,  publisher  of  the 
Detroit  Free  Press,  renounced  a  full- 
page  ad  that  had  appeared  in  his  paper 
and  rejected  payment  for  it.  The  ad 
titled  “Bookskrieg”  featured  numer¬ 
ous  book  titles  that  ranged  from  sen¬ 
sational  to  unsavory. 

^ 

In  a  demonstration  arranged  for 
E&P,  W.G.H.  Finch  photographed 
midtown  New  York  City  from  an  air¬ 
plane,  processed  the  pictures  on  the 
plane  and  transmitted  them  to  a 
ground  station  using  the  Armstrong 
frequency  modulation  system. 

!|<  ^ 

Columnists  Drew  Pearson  and 
Robert  S.  Allen  won  the  first  court 
test  of  a  chain  of  libel  suits  brought  by 
Rep.  Martin  Sweeney  of  Ohio  against 
them  and  68  newspapers  for  more 
than  $7,500,000.  It  was  called  the 
largest  libel  suit  in  history. 

From  Editor  &  Publisher 
January  18,  1941 


which  the  Times’  editors  denied 
knowing  about  in  the  article  which 
gave  rise  to  my  suit. 

The  Times  reimbursed  Cooper  for 
telephone  expenses  he  had  incurred 
in  his  work  on  the  investigation, 
expenses  he  labeled  on  his  expense 
report  clearly  as  for  the  976  project. 
As  a  result  of  their  work  on  the  976 
project,  both  Cooper  and  Cauley 
wrote  and  the  Times  published  news 
articles  dealing  with  preliminary 
facets  of  the  976  situation  in  Congress 
and  the  telecommunications  industry. 

The  fact  that  two  other  reporters 
worked  on  an  investigation  the  Times 
said  it  knew  nothing  about  should 
have  been  at  least  mentioned  in 
Gersh’s  article. 

Second,  in  a  July  24,  1990  article. 


As  an  editor  who  continually  fights 
to  maintain  newsroom  autonomy 
from  advertisers  and  advertising 
salesmen  who  think  they  know  what 
news  is,  I  started  to  cringe  as  soon  as  1 
read  Shop  Talk  at  Thirty  from  the 
Dec.  8  issue  (“How  the  black  press 
gets  slighted”  by  Dennis  C.  Schatz- 
man). 

The  first  portion  of  his  opinion  has 
nothing  to  do  with  being  the  black 


the  Times  attributed  to  operators  of 
the  prostitution  ring  at  the  center  of 
controversy  the  allegation  that  the 
newspaper  had  originally  asserted  as 
fact  in  the  1989  article  that  inspired 
my  suit;  namely,  that  clients  included 
congressmen  and  high-level  political 
appointees. 

But  the  1990  article  contained  a 
significant  change  in  the  Times’  tune 
on  this  allegation  when  it  noted  that 
the  newspaper  “could  not  corrobo¬ 
rate  this  information.” 

In  view  of  the  sensational  nature  of 
the  Times’  original  allegations,  this 
fact  should  also  have  been  included  in 
your  article. 


press  or  any  other  news  medium,  for 
that  matter.  I  print  something  because 
it  is  news,  not  because  I  think  it  will 
help  my  ad  manager’s  chances  to 
clinch  the  ABC  account.  When  I 
noticed  the  author  was  indeed  an 
advertising  director  I  started  to  take 
all  his  comments  with  that  slant  in 
mind. 

His  examples  of  the  Pace  Member- 
(Continued  on  page  45) 


It’s  All  In  Our  Headers 

You  know  a  lot  about  our  stories  before  you  open  them. 

In  addition  to  length,  keyword  and  source,  our  headers 
give  you  a  secondary  keyword  -  SCI  (for  science  stories), 
EDU  (education),  CONSUMER,  HEALTH  etc.  - 
so  you  can  sort  by  section  or  category; 


Secondary 

Keyword 


AM  -  GALAXY  -  400  &  add  -  SCI  -  NYT 
We’re  easier  than  ever  to  use. 


N^eUr  {{ork 

Newsservice 

Edited  to  Fit  Your  Needs 
For  details  call: 

Peggy  Walsh  at  212-556-1927  or  John  Brewer  at  1-800-972-3550 


Mark  Tapscott 


Disagrees  with  writer’s  views 
on  the  black  press 


EDITOR  &  PUBLISHER  tor  January  19,  1991 


5 


m. 


IN  E&P’S 

FEBRUARY  23rd  ISSUE 


E&P's  special  Photography  Issue  will  focus  on  developments  in  conventional  and  electro¬ 
nic  photography  and  picture  processing.  There  will  also  be  extensive  editorial  coverage  of 

NPPA's  1991  Digital  Photography  and  Editing  Conference  plus  other  news  related  to 
photojournalism  and  photographic  products. 

REACH  OVER  120,000  NEWSPAPER  PROFESSIONALS! 

E&P's  Photography  Issue  will  be  published  in  the  form  of  a  pullout  section  and  bound 
within  the  February  23rd  issue  of  E&P.  Your  ad  in  this  special  section  will  reach  over 
28,000*  E&P  subscribers,  with  an  additional  pass-along  readership  of  3.3  readers  per 
copy**.  This  section  will  also  be  mailed  to  those  who  will  have  attended  the  NPPA  Digital 
Conference  (approximately  750)  as  well  as  the  chief  photography  editor  at  all  U.S.  daily 
newspapers. 

This  special  section  will  create  the  ideal  atmosphere  for  your  printed  insert  or  ad.  Use  it  to 
call  attention  to  your  photographic  equipment,  supplies,  cameras,  various  films,  solvents, 
add-ons  and  other  photographic  products  essential  to  newspapers.  You  may  also  want  to 
take  promotional  advantage  of  E&P's  February  2nd  issue  which  will  have  additional 
distribution  at  the  NPPA  Digital  Conference,  February  7-9  in  Dallas,  TX.  Call  your  local 
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Protesting  the  Gulf  ground  rules 

Congressman  wants  military  regulations  for  the  press  reviewed; 
Sydney  Schanberg,  several  publications  challenge  rules  in  a  lawsuit 


By  Debra  Gersh 

Criticism  of  the  ground  rules 
imposed  on  media  covering  Opera¬ 
tion  Desert  Shield  in  the  Persian  Gulf 
came  down  fast  and  furious  from 
many  directions,  including  a  con¬ 
gressman  seeking  a  review  of  the 
rules  and  a  lawsuit  filed  in  federal 
court. 

The  press  rules,  issued  Jan.  9, 
state,  among  other  things,  that  media 
reports  from  combat  pools  must  be 
reviewed  by  a  public  affairs  officer  at 
the  site  before  transmission.  While 
the  decision  can  be  appealed,  the  pro¬ 
cess  would  delay  reporting  (E&P, 
Jan.  12,  P.8). 

Rep.  Frank  McCloskey  (D-Ind.) 
called  upon  Secretary  of  Defense 
Richard  B.  Cheney  and  Rep.  Les 
Aspin  (D-Wis.),  chairman  of  the 
House  Armed  Services  Committee, 
to  review  the  Pentagon  rules  govern¬ 
ing  press  in  the  Persian  Gulf. 

McCloskey,  a  former  newspaper¬ 
man,  wrote  to  Cheney,  in  part:  “I 
remain  highly  concerned  that  there 
will  be  an  unprecedented  level  of 
review  of  every  report  from  the  Per¬ 
sian  Gulf. 

“During  the  Vietnam  War,  there 
was  no  corresponding  censorship  and 
it  is  my  understanding  that  there  were 
only  four  violations  of  security 
restrictions  by  reporters  during  that 
war,”  McCloskey  wrote.  “Although 
written  reports  were  reviewed  during 
Korea  and  World  War  II,  I  believe 
that  virtually  all,  if  not  all,  broadcast 
reports  were  uncensored. 

“Although  certain  restrictions  due 
to  national  security  interests  are 
necessary,  such  provisions  should 
not  be  unnecessarily  broad  or 
restraining.  1  also  remain  concerned 
that  only  a  very  small  number  of 
reporters  will  be  allowed  in  Saudi 
Arabia.” 

McCloskey  further  noted  that  the 
“recent  trend  toward  unnecessary 
restrictions  on  media  coverage  of 
military  activities,  including  U.S. 


military  operations  in  Panama  and 
Grenada,  is  alarming.” 

The  congressman,  a  member  of  the 
House  Armed  Services  Committee,  is 
seeking  a  response  from  the  Depart¬ 
ment  of  Defense  regarding  the  legality 
and  constitutionality  of  the  rules,  and 
has  requested  that  his  committee  hold 
hearings  on  the  issue  if  necessary. 

McCloskey  told  E&P  in  a  tele¬ 
phone  interview  that,  while  not  much 
has  happened  in  the  week  since  he 
sent  the  letters  dated  Jan.  9,  he  plans 
to  pursue  the  issue  further. 

“It  seems  to  me  totally  unreason¬ 
able  to  expect  —  with  the  need  for 
comprehensive  coverage  of  the  Gulf  — 
the  American  people  would  be  served 


by  or  stand  for  censorship,”  McClos¬ 
key  said,  adding  he  worries  that  the 
rules  could  be  used  for  restricting 
problematic  coverage  rather  than  for 
protecting  national  security. 

“No  one  would  deny  the  necessity 
for  security  restrictions  and  classifi¬ 
cations,”  he  continued,  noting  press 
rules  worked  well  on  a  voluntary 
basis  in  Vietnam. 

Aspin’s  office  did  not  return  a  call 
seeking  comment. 

Although  he  had  not  seen  McClos- 
key’s  letter  to  Cheney,  a  Department 
of  Defense  spokesman,  Rick  Oborn, 
said  the  ground  rules  for  the  Gulf  are 
basically  the  same  as  those  in 
Vietnam,  except  for  the  appeals  pro¬ 
cess. 

Because  of  the  immediacy  of  media 
transmission  in  the  Gulf,  which  was 
not  a  factor  during  Vietnam,  Oborn 
noted  it  could  prove  worthwhile  “to 
have  a  little  extra  time  to  think  about 
what  is  put  on  the  air.” 


He  explained  there  are  no  criminal 
penalties  for  publishing  or  airing  cen¬ 
sored  material,  but  added  that  a  viola¬ 
tion  could  lead  to  revocation  of  cre¬ 
dentials  from  the  Saudi  government. 

“Everything  continues  to  be  up  for 
discussion,”  Oborn  said  regarding 
any  changes  in  the  rules,  “but  the 
basic  concern  of  ours  will  not  go  ' 
away.  We’re  concerned  that  informa¬ 
tion  will  show  up  that  will  get  people 
killed.” 

Cheney  also  was  sent  a  letter  from 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press  and  the  Radio-Tele¬ 
vision  News  Directors  Association  i 
urging  him  to  reconsider  press  rules  in 
the  Gulf.  I 


The  two  organizations  wrote  of 
concern  notably  with  the  exclusive 
use  of  escorted  tight  pools  and  secu¬ 
rity  review. 

The  letter  —  signed  by  Jane  Kirt- 
ley,  RCFP  executive  director,  and 
David  Bartlett,  RTNDA  president  — 
stated,  in  part:  “We  urge  you  to  con¬ 
sider  carefully  whether  prior  review 
of  pool  material  by  military  public 
affairs  officers  is  really  necessary  for 
security,  and  whether  more  open  cov¬ 
erage  than  is  possible  with  escorted 
tight  pools  can  be  instituted  once  the  | 
military  operation  is  under  way.  At 
the  very  least,  we  sincerely  hope  that 
the  Department  of  Defense  will  do 
everything  in  its  power  to  prevent 
abuse  of  these  procedures  by  officials 
in  the  field. 

“Finally,”  the  letter  continued, 
“we  hope  you  agree  that  the  reporters 
covering  Operation  Desert  Shield  are 
reasonable  and  responsible  people. 

(Continued  on  page  8) 


The  fighting  begins 

Operation  Desert  Storm  began  a  few  hours  after  this  week’s  deadline  of  Editor 
&  Pnbltsher.  Early  reports  indicate  that  press  pools  were  not  notified  prior  to  the 
launching  of  air  strikes  against  Iraq.  Details  of  press  operations  during  combat  in 
the  Gulf  will  appear  in  next  week’s  issue. 
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Rules 

(Continued  from  page  7) 


They  are  in  Saudi  Arabia  to  cover  an 
extremely  important  story.  They 
have  no  desire  to  see  the  lives  of 
American  personnel  put  in  jeopardy. 

“To  the  extent  that  reasonable 
ground  rules  to  protect  legitimate 
safety  and  security  concerns  help 
reporters  cover  the  story  efficiently, 
we  support  them.  But  we  cannot  con¬ 
done  any  attempt  by  the  military  to 
use  the  guidelines  to  limit  coverage, 
distort  the  news,  or  hide  embarrass¬ 
ing  information  that  the  American 
people  are  entitled  to  know." 

Taking  another  approach,  nine 
publications  and  four  Journalists  filed 
suit  in  U.S.  District  Court  in  Manhat¬ 
tan  against  the  Department  of 
Defense,  Defense  Secretary  Cheney, 
Assistant  Secretary  of  Defense  for 
Public  Affairs  Pete  Williams,  Chair¬ 
man  of  the  Joint  Chiefs  of  Staff  Gen. 
Colin  Powell  and  President  George 
Bush,  charging  unfair  practices  and 
seeking  an  injunction  against  imple¬ 
menting  the  press  policies. 

Plaintiffs  in  the  case  are:  The 
Nation  magazine,  a  New  York-based 
weekly;  Harper’s  magazine,  a 
monthly  with  offices  in  New  York;  In 
These  Times,  a  newspaper  published 
by  the  Institute  for  Public  Affairs  Inc. 
of  California;  Pacific  News  Service, 
a  San  Francisco-based  news  agency; 
The  Guardian,  a  New  York  weekly; 
Progressive  Magazine,  a  month¬ 
ly  published  in  Madison,  Wis.;  San 


Francisco-based  monthly  Mother 
Jones  magazine;  the  L.A.  Weekly, 
published  in  Los  Angeles;  and  the 
Village  Voice,  a  New  York  City 
weekly. 

Also;  Newsday  columnist  Sydney 
H.  Schanberg,  who  is  filing  as  an  indi¬ 
vidual  reporter  and  columnist;  jour¬ 
nalist  and  author  E.L.  Doctorow, 
who  plans  to  write  about  the  Gulf  for 
the  Nation;  journalist  and  author  Wil¬ 
liam  Styron,  who  also  plans  to  write 
about  the  Gulf  for  the  Nation;  and 
Michael  Klare,  defense  correspon¬ 
dent  for  the  Nation. 

The  suit,  filed  on  behalf  of  the  plain¬ 
tiffs  by  the  New  York-based  Center 
for  Constitutional  Rights,  charges 


that  the  regulations  not  only  restrict 
reporting  from  the  Gulf  but  also  dis¬ 
criminate  against  the  plaintiffs  by 
engaging  in  differential  treatment  of 
reporters. 

Among  its  charges,  the  complaint 
stated  that  following  the  initial  delay 
of  calling  up  the  press  pool  to  Saudi 
Arabia,  “defendants  have  engaged  in 
further  conduct  to  prevent,  delay, 
hinder  and  obstruct  access  to  United 
States  bases,  personnel  and  informa¬ 
tion  and  have  promoted  special  treat¬ 
ment  of  selected  correspondents.” 

The  suit  alleges  that  the  defendants 
have  “sponsored  and  paid  for  travel 


by  certain  correspondents;  inter¬ 
vened  with  officials  of  the  govern¬ 
ment  of  Saudi  Arabia  to  expedite 
visas  and  transit  papers  for  some  cor¬ 
respondents;  limited  reporters’ 
access  to  bases,  personnel  and  infor¬ 
mation  without  security  justification; 
engaged  in  arbitrary  censorship  of 
interviews,  photography  and  altered 
the  activities  of  soldiers  when  report¬ 
ers  came  into  their  presence;  give 
freer  access  to  the  field  to  certain 
journalists  whose  coverage  they  wish 
to  promote  .  .  .  arbitrarily  withheld 
cooperation  and  blacklisted  corre¬ 
spondents  who  have  reported  on  top¬ 
ics  which  do  not  portray  an  upbeat 
image  of  war  preparations;  and 
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applied  censorship  and  threatened 
soldiers  with  discipline  when  U.S. 
periodicals  have  published  corre¬ 
spondence  written  by  soldiers.” 

Further,  the  complaint  charges  that 
the  DoD  issued  its  preliminary  press 
guidelines  to  only  select  media  outlets 
and  that  Nation  editor  Victor  Nava- 
sky  was  refused  a  draft  copy  when  he 
requested  one  from  the  DoD.  Karen 
Gellen,  foreign  desk  bureau  chief  of 
the  Guardian  also  allegedly  was 
refused  a  draft  copy  of  the  rules. 

The  complaint  seeks  a  court  order 
declaring  the  current  policy  unconsti¬ 
tutional  and  that  the  defendants  be 
ordered  to  provide  press  access 
wherever  U.S.  forces  are  deployed. 
Further,  it  seeks  a  “permanent  in¬ 
junction  enjoining  defendants  from 
preventing,  hindering,  obstructing, 
delaying  or  exercising  prior  restraint 
on  conduct  constituting  freedom  of 
the  press  by  plaintiffs  and  other  mem¬ 
bers  of  the  U.S.  press.” 

The  DoD  does  not  comment  on 
pending  litigation,  according  to 
spokesman  Oborn. 

Franklin  Siegel,  staff  attorney  for 
the  Center  for  Constitutional  Rights, 
a  non-profit  public  interest  law  firm 
that  filed  the  suit  on  behalf  of  the 
plaintiffs,  noted  that  the  suit  is  not 
about  how  to  run  a  press  pool  but 
rather  about  U.S.  government  inter¬ 
ference  in  news  gathering. 

Hal  D.  Steward,  Lt.  Col.,  U.S. 
Army  (ret.),  served  as  chief  of  public 
information  of  the  American  Land 
Forces  in  the  Middle  East  during  the 
1958  crisis  in  Lebanon. 

In  an  article  for  the  winter  issue  of 
Public  Relations  Quarterly,  written 
last  November,  Steward  predicted 


. . .  The  “U.S.  military  never  seems  to  learn  from  war 

to  war . . .  [TJhese  restrictions  are  ridiculous _ If 

they  don’t  get  their  heads  screwed  on  straight  this 
will  be  a  public  relations  fiasco.” 
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that  the  honeymoon  between  the 
press  and  the  military  in  the  Gulf 
would  not  last. 

“So  far,  relations  between  the 
press  and  the  military  in  Saudi  Arabia 
seem  to  be  going  fairly  smoothly,” 
Steward  wrote.  “Yet  there  is  the  per¬ 
vading  feeling  that  the  U.S.  military  is 
on  the  threshold  of  botching  its  public 
relations  there.” 

In  a  recent  telephone  interview 
with  E&P,  Steward,  who  now  lives 
in  Denver,  said  the  “U.S.  military 
never  seems  to  learn  from  war  to 
war  .  .  .  [TJhese  restrictions  are  ri¬ 
diculous  ....  If  they  don’t  get  their 
heads  screwed  on  straight  this  will  be 
a  public  relations  fiasco.” 

While  some  security  regulations 
are  necessary.  Steward  said  there  are 
only  three  rules  that  need  to  be  fol¬ 


lowed:  no  reporting  on  the  size  of 
military  forces,  the  disposition  of  the 
forces,  or  immediate  reporting  of 
casualties. 

Steward  confirmed  a  suspicion  held 
by  others  that  a  number  of  military 
officers  still  blame  the  press  for  the 
failure  to  win  the  war  in  Vietnam,  and 
that  the  latest  rules  may  be  an  attempt 
to  prevent  much  negative  reporting. 

Technology  such  as  satellites  and 
instant  transmission  makes  it  more 
difficult  to  control  the  news  today. 
Steward  added,  noting  that  the  public 
is  more  sophisticated  as  well. 

Reiterating  a  point  from  his  article. 
Steward  noted  that  military  people 
should  stay  out  of  politics  and  policy 
and  concentrate  on  military  affairs. 

“Journalists,”  he  wrote, 
“shouldn’t  forget  their  role  is  to  serve 


as  an  adversarial  check  and  balance 
on  government,  and  this  includes  the 
military.  In  fulfilling  that  role, 
journalists  shouldn’t  be  branded  as 
traitors  and  naysayers  by  members  of 
the  public  or  the  military  establish¬ 
ment. 

“Reporters  have  every  reason  to  be 
patriots,  and  they  demonstrate  their 
patriotism  by  following  the  concepts 
of  the  U.S.  Constitution  by  scrutiniz¬ 
ing  and  making  clear  the  human  and 
political  costs  of  the  decisions  made 
by  government. 

“With  that  said,”  Steward  con¬ 
tinued,  “it  should  be  recognized  that 
the  press  has  yet  to  be  tested  in  the 
current  Middle  East  situation.  That 
will  come  if  and  when  the  U.S.  mili¬ 
tary  undertakes  real-world  opera¬ 
tions  —  when  the  shooting  starts.” 


War  desks  ready 

General  news  wire  services  put  them  into  action 
for  the  first  time  since  the  Vietnam  War 


By  Debra  Gersh 

For  the  first  time  since  the  Vietnam 
War,  general  news  wire  services  have 
put  their  “war  desks”  into  action. 

Associated  Press  and  United  Press 
International  have  assigned  a  war 
desk  to  coordinate  copy  and  monitor 
the  situation  in  the  Persian  Gulf 
around  the  clock. 

Reuters  has  beefed  up  its  round- 
the-clock  operations  with  its  Gulf  Cri¬ 
sis  Desk. 

The  AP  war  desk  will  include  a  24- 
hour  tv  monitoring  desk,  as  well  as  a 
packaging  desk  to  coordinate  the  tre¬ 
mendous  amount  of  copy  being  filed 
into  a  manageable  package  for  mem¬ 
bers,  according  to  a  staff  memo  from 
executive  editor  William  E.  Ahern. 

Its  editorial  and  photo  staffs  in 
Saudi  Arabia  and  surrounding  Gulf 
countries  have  been  increased,  as  has 
reporting  from  the  United  Nations  in 
New  York. 

A  number  of  AP  staffers  coordinat¬ 
ing  coverage  overseas  —  including 
Edie  Lederer  at  the  Joint  Informa¬ 
tion  Command  Headquarters  in 
Dhahran  —  also  helped  cover 
Vietnam. 

UPl  also  will  have  a  war  desk 
staffed  24  hours  a  day  and  will  have 
someone  in  its  Pentagon  bureau 
around  the  clock.  Like  the  AP,  it  has 
increased  the  number  of  staffers  in  the 
Gulf  region  and  around  the  world. 

One  difference,  however,  is  that 


UPI  is  making  its  product  —  news 
reports,  photographs,  broadcast, 
etc.  —  available  to  anyone  who 
wants  it,  whether  a  UPI  client  or  not. 

The  details  of  UPI  Frontline,  as  it  is 
called,  were  still  being  worked  out  as 
E&P  went  to  press,  but  the  basic 
offering  included  no  restrictions  on 
length  of  contract  or  even  how  the 
service  is  received  —  by  modem,  fax 
or  overnight  mail. 

Milt  Capps,  UPI  senior  vice  presi¬ 
dent/corporate  affairs,  said  the  wire 
service  hopes  at  least  to  break  even 
with  UPI  Frontline. 

Competitive  coverage  of  the  Gulf  is 
crucial  for  UPI;  it  is  a  chance  for  it  to 
prove  it  is  still  a  competitive  news 
service  as  it  seeks  a  buyer. 

“If  there’s  anything  to  be  bought, 
we’d  better  do  a  good  job  with  this,” 
commented  Pieter  VanBennekom, 
executive  vice  president/editorial 
operations.  “People  will  be  watching 


intensely  to  see  if  UPI  is  up  to  this.” 

VanBennekom  said  UPI  had  plans 
for  differentiated  coverage  and 
planned  to  “spring  a  few  surprises” 
regarding  that  coverage,  but  declined 
to  tip  his  hand. 

In  anticipation  of  the  Jan.  15  dead¬ 
line,  Reuters’  Gulf  Crisis  Desk  in 
New  York  City  was  in  operation 
about  two  weeks  ago,  according  to 
Andrew  Nibley,  editor/Americas. 

While  New  York  is  always  a  24- 
hour  operation,  Nibley  explained  that 
additional  staffers  were  brought  in 
from  other  bureaus  and  a  special 
“command  post”  was  set  up  to  moni¬ 
tor  television  broadcasts  around  the 
clock,  and  VCRs  were  brought  in. 

Reuters  also  increased  staff  in  the 
Middle  East,  including  Baghdad, 
“quite  significantly,”  and  added  peo¬ 
ple  to  its  offices  in  Washington,  D.C., 
which  also  operate  around  the  clock, 
and  at  the  United  Nations. 


FIEJ  protests  Soviet  force 


In  a  Jan.  11  protest  message  to 
Soviet  President  Mikhail  Gorbachev, 
FIEJ,  an  international  organization  of 
newspaper  publishers  based  in 
France,  denounced  the  use  of  force 
by  Soviet  troops  against  Lithua¬ 
nian  citizens  and  the  accompanying 
media  blackout  caused  by  military 
occupation  of  the  central  printing 
plant  in  Vilnius — where  the  main 


newspapers  are  printed — and  of  other 
plants  across  the  country.  Three 
Lithuanians  were  shot  and  later  taken 
to  the  hospital  as  the  military  stormed 
the  Vilnius  plant. 

In  the  message,  FIEJ  president  Jan 
Nouwen  called  the  crackdown  an 
“intolerable”  interference  with  the 
right  to  freedom  of  opinion  and 
expression. 
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Shutdown  in  New  York? 

Daily  News  management  says  it  will  close  the  paper  if  it  cannot 
find  a  buyer  or  reach  cost-cutting  pact  with  striking  unions 


By  George  Garneau 

Hemorrhaging  up  to  $1  million  a 
day  13  weeks  into  a  strike  that  has 
hobbled  its  advertising  and  circula¬ 
tion,  the  New  York  Daily  News 
decided  to  close  its  doors  if  it  cannot 
find  a  buyer  or  reach  cost-cutting 
agreements  with  nine  striking  unions. 

At  a  press  conference  Jan.  16, 
News  publisher  James  Hoge  set  no 
date  for  closure  of  the  71 -year-old 
tabloid,  once  the  nation’s  largest  met¬ 
ropolitan  daily.  But  layoff  notices 
were  sent  to  workers  in  accordance 
with  federal  law  requiring  60  days 
notice  of  plant  closings. 

The  announcement  was  in  stark 
contrast  to  the  position  taken 
throughout  the  strike  by  management 
of  the  News  and  its  parent  Tribune 
Company  of  Chicago  that  the  paper 
would  neither  be  sold  nor  closed. 


and  to  achieve  the  other  business  con¬ 
ditions  necessary”  for  the  News’  sur¬ 
vival. 

In  a  simultaneous  announcement, 
the  Tribune  Co.  said  that  because  of 
losses  at  the  News,  it  expected  to 
report  a  net  loss  for  fourth-quarter 
1990.  It  anticipated  a  “resolution”  of 
the  strike  would  result  in  one-time 
charges  that  would  reduce  profits  fur¬ 
ther. 

The  investment  banking  firm 
Lazard  Freres  &  Co.  was  hired  to 
advise  on  a  possible  sale. 

“We  will  entertain  any  serious 
offer  from,  qualified  buyers,”  Hoge 
said. 

George  McDonald,  president  of  the 
alliance  of  nine  striking  unions,  said 
union  leaders  would  do  everything 
possible  to  save  the  paper  and  2,300 
union  jobs.  But  he  said  he  was  not 
optimistic. 


“It  is  now  time  to  try  a  different  approach,”  Hoge 
said,  adding  that  the  outcome  would  have  been 
different  without  the  violence  and  intimidation. 


A  shutdown  or  sale  is  “unavoidable 
unless  the  financial  losses  can  be 
stemmed  and  the  long-term  viability 
of  the  newspaper  can  be  assured,” 
Hoge  said,  blaming  unacceptably 
high  losses  on  “strike-related  vio¬ 
lence  and  threats”  against  businesses 
that  advertise  in  and  sell  the  News. 

A  somber,  regretful  Hoge  told 
reporters  the  “tentative”  decision  to 
close  the  News  was  approved  a  day 
earlier  by  the  board  of  the  Tribune 
Co. 

A  shutdown  of  the  News,  whose 
prestrike  circulation  was  1.2  million, 
would  cost  at  least  2,500  jobs  and 
would  leave  New  York  with  the 
broadsheet  New  York  Times  and  two 
tabloids  that  were  each  losing  money 
last  year,  the  New  York  Post  and  New 
York  Newsday. 

Hoge  did  not  disclose  losses  from 
the  strike  but  blamed  10-year  losses  of 
more  than  $200  million  on  the  paper’s 
inability  to  cut  inefficiencies. 

“In  the  little  time  left,”  he  said, 
“we  will  make  every  effort  to  reach 
cost-efficient  contract  settlements 


“There  is  evidence  this  is  some¬ 
thing  the  company  was  planning,” 
McDonald  said.  “The  plan  has  been  if 
they  couldn’t  beat  the  unions,  to  close 
up  and  blame  the  unions.” 

Management  has  repeatedly  denied 
it  intended  to  close  or  sell  the  News. 

McDonald  offered  the  News  the 
same  kind  of  concessions  the  unions 
gave  the  Post  last  year  —  $20  million 
in  cost  savings  —  after  its  publisher 
set  a  deadline  for  closing  the  then 
money-losing  paper. 

McDonald  blamed  the  News  for 
refusing  during  a  year  of  negotiations 
to  propose  specific  concessions  and 
for  insisting  on  sweeping  “manage¬ 
ment  rights”  provisions. 

The  News’  hiring  of  the  Nashville 
law  firm  of  King  and  Ballow,  which 
has  a  national  reputation  for  union- 
busting,  was  the  worst  mistake  man¬ 
agement  could  have  made  if  it  wanted 
to  save  the  News,  union  leaders  con¬ 
tended. 

Hoge  denied  the  News  had  tried  to 
break  the  unions  and  said  Robert  Bal¬ 
low  would  remain  as  the  News’  chief 


negotiator. 

He  said  negotiations  with  the 
unions  had  been  serious  but  had  not 
come  within  reach  of  agreements  on 
efficiencies  the  paper  needs  to  elimi¬ 
nate  up  to  $100  million  worth  of 
archaic  work  rules  and  excessive  jobs 
and  pay. 

Since  the  strike  began  Oct.  25, 
management  had  steadfastly  refused 
to  consider  offers  to  sell  and  pub¬ 
lished  using  non-union  workers  and 
managers. 

But  after  three  months  of  boycotts 
and  hundreds  of  incidents  of  violence, 
prestrike  circulation  has  been  cut  at 
least  in  half  and  nearly  all  major 
advertisers  have  pulled  their  ads. 

Hoge  said  “realistic  assessments” 
of  the  situation  determined  that  no 
remedies  were  available  to  the  con¬ 
tinuing  violence  —  25  to  35  incidents  a 
night  —  against  the  News  and  compa¬ 
nies  doing  business  with  it. 

“It  is  now  time  to  try  a  different 
approach,”  Hoge  said,  adding  that 
the  outcome  would  have  been  differ¬ 
ent  without  the  violence  and  intimida¬ 
tion. 

Closing  the  News  would  hinge  on 
talks  with  the  unions,  Hoge  said. 

The  News  faces  an  estimated  $150 
million  in  closing  costs  for  pensions 
and  severance  pay.  But  those  liabili¬ 
ties  would  almost  certainly  face  litiga¬ 
tion. 

In  another  reversal  of  management 
position,  the  News  set  up  a  breakfast 
meeting  with  Hoge,  city  officials 
including  New  York  Mayor  David 
Dinkins  and  union  leaders  to  seek  a 
way  to  save  the  paper.  Hoge  earlier 
had  refused  Dinkins’  offer  to  help  find 
a  settlement. 

Hoge  said  he  was  open  to  other 
intermediaries.  Currently  federal 
mediators  were  orchestrating  talks. 
Both  sides  had  declined  binding  arbi¬ 
tration,  Hoge  said. 

Theodore  Kheel,  a  long-time  labor 
adviser  who  had  sought  to  buy  the 
News  for  an  unidentified  investment 
group,  said  a  sale  was  “worth  pursu¬ 
ing”  but  it  would  depend  on  what 
exactly  were  being  sold  and  the 
terms. 

“It’s  hardly  a  victory  if  people  are 
going  to  be  out  of  work.”  Kheel  said 
of  the  announcement  to  close  or  sell 
(Continued  on  page  39) 
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Oakland  Tribune  unions  agree  to  wage  cut 

Financially  troubled  paper  reaches  tentative  pact  with  six  unions; 
employees  earning  more  than  $25,000  a  year  to  take  an  11%  wage  cut 


By  M.L.  Stein 

The  Oakland  (Calif.)  Tribune  and 
six  unions  reached  a  tentative  con¬ 
tract  agreement  that  publisher  Robert 
C.  Maynard  said  would  “help  insure 
the  survival”  of  the  financially 
troubled  newspaper. 

The  Tribune’s  negotiations  with  the 
Conference  of  Newspaper  Unions, 
which  were  concluded  Jan.  13,  call  for 
all  employees  earning  more  than  $13 
an  hour  or  $25,000  a  year  to  take  an 
1 1%  wage  cut. 

In  return,  full-time  workers 
affected  by  the  reduction  will  be 
entitled  to  a  flexible  work  schedule, 
which  could  reduce  the  workweek  by 
three  hours. 

The  company  also  agreed  to  distrib¬ 
ute  to  employees  a  portion  of  earn¬ 
ings  above  its  projected  financial  goals 
for  1991  in  the  form  of  a  profit-shar¬ 
ing  plan,  provided  there  are  any  prof¬ 
its. 

According  to  Maynard,  the  Tribune 
lost  about  $5  million  in  ad  revenues 
last  year  because  of  the  Oct.  17  earth¬ 
quake  and  “the  recession.” 

The  publisher  said  the  unions’  con¬ 
cessions  in  the  one-year  contract  are 
expected  to  save  the  paper  more  than 
$1  million  this  year. 

The  contract  also  allows  for  a  new 
entry-level  wage  rate,  which  is  20% 
below  the  current  employee  scale  for 
new  hires. 

This  facet  of  the  contract  will  do 
more  for  the  paper’s  profitability  than 
the  11%  wage  cut,  a  Tribune  source 
told  E&P. 

He  put  the  normal  employee  turn¬ 
over  at  one-fifth  of  the  total  work 
force,  adding,  “The  20%  scale  gives 
the  paper  a  unique  opportunity  to 
configure  the  cost  structure  of  its 
business.” 

On  the  Tribune’s  side,  other  con¬ 
cessions  included  its  offer  to  begin 
discussions  within  a  month  to  con¬ 
sider  employee  ownership  participa¬ 
tion  in  the  newspaper  and  the  granting 
of  a  voting  seat  on  the  Tribune  board 
to  a  union  representative. 

The  mailers  union  membership  rati¬ 
fied  the  contract  on  the  same  day  of 
the  agreement  and  the  five  other 
unions  were  to  vote  in  the  next  few 
days. 

Maynard,  who  met  informally  with 
nearly  all  639  bargaining  and  non¬ 


EDITOR  &  PUBLISHER  for  January  19,  1991 


Robert  Maynard 
Publisher  is  pleased 

union  employees  during  the  nego¬ 
tiations,  was  ebullient  at  the  out¬ 
come. 

“The  process  of  negotiations  pro¬ 
duced  a  unity  of  purpose  among  all 
Tribune  employees,”  he  said.  “It 
reflects  a  spirit  of  unity  unique  in  our 
industry.” 

His  talks  with  employees,  Maynard 
went  on,  were  “revealing  and  provoc¬ 
ative.  What  resulted  was  a  deeper 
understanding  of  important  opera¬ 


serves  jobs,  and  it  should  give  the 
company  what  it  needs  to  grow  during 
these  difficult  economic  times.  Most 
importantly,  the  pact  gives  top  prior¬ 
ity  to  restoring  pay  cuts  and  gives  the 
employees  an  unprecedented  voice  in 
the  operation.” 

Maynard  acknowledged  that  the 
company  still  faces  a  rough  road  in 
1991. 

“But  this  agreement  is  a  giant  step 
in  the  right  direction,”  he  stated. 
“We  remain  committed  to  improving 
the  product  and  our  company.” 

In  another  development,  Leroy 
Aarons,  the  Tribune’s  senior  vice 
president  for  news,  announced  that 
he  is  taking  early  retirement. 

Aarons,  57,  who  joined  the  Tribune 
as  features  editor  in  1983  after  work¬ 
ing  for  the  Washington  Post,  told 
E&P  that  his  decision  to  leave  was 
partly  the  result  of  the  paper’s  finan¬ 
cial  condition. 

“1  took  a  look  at  the  size  of  the 
executive  staff  and  realized  that  it 
would  be  a  strain  on  the  paper  to 
maintain  three  top-level  executive 
positions,”  he  explained.  “I  thought 
this  might  be  a  good  time  to  leave 
since  there  are  other  things  1  have 
wanted  to  do.” 

Aarons,  who  has  written  a  play  and 
musical  theater  lyrics,  said  he  plans  to 
do  more  free-lance  writing  and  work 
toward  the  creation  of  a  gay  and  les¬ 
bian  journalists’  organization. 


“It  is  not  an  easy  thing  for  unions  to  negotiate 
reductions  in  pay.  However,  this  seWement  keeps  the 
Tribune  alive,  it  preserves  jobs,  and  it  should  give  the 
company  what  it  needs  to  grow  during  these  difficult 
economic  times.” 


tional  issues.  I  was  impressed  and 
refreshed  by  the  sensitivities  and 
commitment  of  our  employees  at 
every  level  and  position.” 

Doug  Cuthbertson,  administrative 
head  of  the  Northern  California 
Newspaper  Guild  and  chairperson  of 
the  Conference  of  Newspaper  Unions, 
said  in  a  statement:  “It  is  not  an  easy 
thing  for  unions  to  negotiate  reduc¬ 
tions  in  pay.  However,  this  settle¬ 
ment  keeps  the  Tribune  alive,  it  pre¬ 


Last  October,  he  was  awarded  the 
Elsa  Knight  Thompson  Award  for 
Special  Achievement  for  his  coordi¬ 
nation  of  a  study  of  gay  and  lesbian 
journalists  on  daily  newspapers. 

Managing  editor  Eric  Newton  will 
assume  the  leadership  of  the  news 
department.  He  will  be  assisted  by 
deputy  managing  editor  Belinda  Tay¬ 
lor. 

Aarons  will  remain  on  the  paper’s 
board  of  directors. 
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Best  1990  retail  ads  in  newspapers 

Newspaper  Advertising  Bureau  and  National  Retail 
Merchants  Association  honor  NoRMA  winners 


As  a  result  of  budget  cuts  and  the 
increase  in  competition  for  custom¬ 
ers,  the  past  year  was  one  of  the 
toughest  ever  for  retailers. 

Despite  the  hardships,  retailers 
created  some  award-winning  adver¬ 
tising,  honored  Jan.  15  when  the  20th 
annual  NoRMA  awards  were  pre¬ 
sented. 

The  awards,  sponsored  by  the 
Newspaper  Advertising  Bureau  and 
the  National  Retail  Federation,  were 
given  in  the  following  categories: 
merchandise  ads,  ROP  color  ads, 
Sunday  magazine  color  ads,  institu¬ 
tional  ads,  sale  ads,  campaigns, 
inserts,  public  service  (community) 
ads,  customer  service  ads,  and  shop¬ 
ping  center  ads. 

The  judges,  who  selected  winners 
from  more  than  700  entries,  were: 
C.  Joseph  Rivers,  sales  promotion 
director  of  New  York-based  retail 
company  Frederick  Atkins;  Jim 
Hradecky,  senior  vice  president  of 
Ayer  Southwest,  an  ad  agency  in 
Dallas,  Texas;  and  Elizabeth  Eagles, 
owner  and  president  of  the  Creative 
Marketplace  Inc.,  a  retail  consulting 
firm  based  in  Stamford,  Conn. 

The  awards  cermony  took  place  at 


Bo  Diddley  helped  the  Bon 
Marche  in  Seattle,  Wash,  win  its 
NoRMA  for  institutional  ads  over 
$500  million  with  this  ad. 


the  80th  annual  NRF  Convention  in 
New  York  First-place  winners  re¬ 
ceived  an  engraved  gold  medallion 
mounted  in  clear  Lucite  on  an  en¬ 
graved  ebony  base.  Second-place 
winners  received  a  silver  award,  and 
third-place  winners  received  an 
award  of  merit. 

A  list  of  the  NoRMA  winners  fol¬ 
lows.  Not  all  categories  listed  a 
NoRMA,  Silver  Award  winner  and 
Award  of  Merit  winner.  Some  catego¬ 
ries  list  more  than  one  winner  in  the 
case  of  a  tie. 

Best  of  Show 

Target  Stores,  Minneapolis,  Minn. 

Special  Mention 

The  Department  Store  Division  of 
Dayton  Hudson  Corporation,  Minne¬ 
apolis,  Minn. 

ROP  Color  Ads 

Over  $500  million:  NoRMA, 
Nordstrom,  Seattle,  Wash.;  Silver 
Award,  the  Department  Store  Divi¬ 
sion  of  Dayton  Hudson  Corporation, 
Minneapolis,  Minn.;  Award  of  Merit, 
Robinson’s,  Los  Angeles,  Calif,  and 
Nordstrom,  Seattle,  Wash. 

Over  $250  million;  NoRMA,  Pari¬ 
sian,  Birmingham,  Ala. 


The  judges  bit  into  this  ad  and 
awarded  it  the  NoRMA  for  institu¬ 
tional  ads  under  $25  million,  devel¬ 
oped  by  Thompson  &  Company  of 
Memphis,  Tenn. 


$100-$250  million;  Award  of  Merit, 
Broadway  Southwest,  Mesa,  Ariz. 

Under  $25  million;  NoRMA,  Super 
1  Foods,  Richmond,  Ky.;  Silver 
Award,  Seabrook  Decorating  Center, 
Memphis,  Tenn. 

ROP  Ads;  NoRMA,  South  Coast 
Plaza,  Costa  Mesa,  Calif.;  Silver 
Awards,  Lenox  Square,  Atlanta,  Ga. 
and  Burlington  Mall,  Burlington, 
Mass.;  Award  of  Merit,  Riverplace, 
Minneapolis,  Minn. 

Inserts 

NoRMA,  Burdines,  Miami,  Fla.; 
Silver  Award,  Bealls  Department 
Stores,  Bradenton,  Fla.;  Award  of 
Merit,  Weinstocks,  Sacramento, 
Calif. 

Customer  Service  Ads 

NoRMA,  Thalhimers,  Richmond, 
Va. ;  Silver  Award,  Thalhimers,  Rich¬ 
mond,  Va. 

Public  Service  Ads 

NoRMA,  Lord  &  Taylor,  New 
York,  N.Y.;  Silver  Award,  the  De¬ 
partment  Store  Division  of  Dayton 
Hudson  Corporation,  Minneapolis, 
Minn.;  Award  of  Merit,  the  Depart¬ 
ment  Store  Division  of  Dayton  Hud- 

AnnoundngA  ^ 
New  Space  Prqgram 
In  Houston. 


wgmd 


The  ad  space  wasn't  wasted  on 
this  NoRMA-winning  institutional 
ad,  $100-$250  million  category 
developed  by  Eisner  &  Associates, 
Inc.,  Baltimore,  Md.  for  JoS  Bank 
Clothiers. 
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son  Corporation,  Minneapolis,  Minn. 

Sales  Ads 

NoRMAs,  Nordstrom,  Seattle, 
Wash,  and  Bloomingdale’s,  New 
York,  N.Y.;  Silver  Award,  Seabrook 
Decorating  Center,  Memphis,  Tenn.; 
Award  of  Merit,  JoS  A.  Bank 
Clothiers,  Owings  Mills,  Md. 

Sunday  Magazine  Color  Ads 

NoRMA,  the  Department  Store  Di¬ 
vision  of  Dayton  Hudson  Corpora¬ 
tion,  Minneapolis,  Minn.;  Silver 
Award,  the  Department  Store  Divi¬ 
sion  of  Dayton  Hudson  Corporation, 
Minneapolis,  Minn.;  Award  of  Merit, 
Kalkin  &  Company,  Paramus,  N.J. 

Campaigns 

Over  $500  million:  NoRMA, 
Bloomingdale’s,  New  York,  N.Y.; 
Silver  Award,  Bloomingdale’s,  New 
York,  N.Y.;  Award  of  Merit,  Bloom¬ 
ingdale’s,  New  York,  N.Y. 

$250-5500  million:  NoRMA,  Dil¬ 
lard’s,  Tempe,  Ariz.;  Silver  Award, 
Liberty  House,  Honolulu,  Hawaii. 

$100-5250  million:  NoRMA, 
Linens  ’n  Things,  Clifton,  N.J.  and 
IKEA,  Plymouth  Meeting,  Penn.; 
Silver  Award,  Broadway  Southwest, 
Mesa,  Ariz.;  Award  of  Merit,  Broad¬ 
way  Southwest,  Mesa,  Ariz. 

$25-5100  million:  NoRMA,  Bar¬ 
neys,  New  York,  N.Y. 

Under  $25  million:  NoRMA,  Inno- 


THF,  90  S&THE 


GENERATION 


Lord  &  Taylor  in  New  York  City 
won  the  NoRAAA  for  public  service 
ads  for  this  remarkable  reminder  to 
remember  Earth  Day. 


vations,  Atlanta,  Ga.;  Silver  Award, 
Hole’s  Greenhouse  &  Gardens,  Ltd, 
St.  Albert,  Edmonton,  Canada; 
Award  of  Merit,  Seabrook  Decorat¬ 
ing  Center,  Memphis,  Tenn. 

Merchandise 

Over  $500  million:  NoRMA, 
Bloomingdale’s,  New  York,  N.Y.; 
Silver  Award,  Pier  1  Imports,  Fort 
Worth,  Texas;  Award  of  Merit,  The 
Department  Store  Division  of  Dayton 
Hudson  Corporation,  Minneapolis, 
Minn. 

$250-5500  million:  NoRMA,  1. 
Magnin,  San  Francisco,  Calif.;  Silver 
Award,  Filene’s  Basement,  Welles¬ 
ley,  Mass.;  Award  of  Merit,  Pari¬ 
sian,  Birmingham,  Ala. 

(Continued  on  page  44) 
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The  Art  Farm  Advertising  Inc.  of 
St.  Paul,  Minn,  developed  this 
NoRMA-winning  ad  for  merchan¬ 
dise,  $25-$100  million,  for  Cost 
Cutters. 


Wilson,  Horne  McLelland  &  Gray 
of  Atlanta,  Ga.  weren't  being  lazy 
when  they  came  up  with  this  ad  that 
wan  the  Silver  Award  for  merchan¬ 
dise  under  $25  millian. 


AGaseJbr 


(ms. 


McDonald,  Boyd,  White  of  Bos¬ 
ton,  Mass.,  made  a  fine  case  for 
Linens  'n  Things,  winning  the 
NoRMA  in  the  $100-$250  million 
campaign  category. 


New  York  City's  Bloomingdale's 
revealed  their  strategy  with  this 
NoRMA-winning  ad  in  the  over  $500 
million  campaign  category. 


For  improving  the  quality  af  ads, 
IKEA  wan  the  NoRAAA  for  this  ad 
which  ran  in  the  Record,  Hacken¬ 
sack,  N.J. 
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Doctors,  patients  and  the  press 

How  much  information  on  ViPs  should  be  made  public? 


By  Debra  Gersh 

The  confidentiality  of  the  relation¬ 
ship  between  doctor  and  patient  is  so 
inviolable  that  in  many  states  it  is 
protected  by  law. 

An  unusual  conflict  occurs,  how¬ 
ever,  when  the  patient  is  a  VIP  —  a 
president  or  a  head  of  state  or  a 
celebrity  —  and  the  physician  finds 
himself  torn  between  the  media  and 
the  public’s  right  and  need  to  know 
the  medical  status  of  the  patient  and 
the  privacy  of  the  VIP  as  an  individ¬ 
ual. 

The  illness  of  a  celebrity  arguably 
has  little  impact  on  world  events,  but 
the  effects  of  aging,  illness  and  even 
fatigue  can  hamper  a  political  leader’s 
ability  to  function.  Slow  recuperation 
from  an  attack  such  as  an  assassina¬ 
tion  attempt  or  a  severe  illness  can 
also  hinder  a  leader’s  capabilities. 

The  dilemma  over  whether  the 
physician  can  reveal  to  the  public  the 


details  of  his  patient’s  care  and  status 
while  still  maintaining  his  patient’s 
privacy  was  among  the  issues  dis¬ 
cussed  at  a  recent  conference  in 
Washington,  D.C.,  sponsored  by  the 
George  Washington  University  Politi¬ 
cal  Psychology  Program  and  Depart¬ 
ment  of  Emergency  Medicine. 

In  the  Bush  administration,  when 
medical  conditions  are  treated,  the 
results  are  made  public  in  writing 
through  a  press  release,  which  is  the 
best  and  most  accurate  approach, 
according  to  White  House  deputy 
physician  Dr.  Lawrence  B.  Mohr. 

The  president  is  aware  of  the  pub¬ 
lic’s  need  and  right  to  know,  but  Dr. 
Mohr  noted  that  the  man  still  has  a 
right  to  privacy. 

While  medical  information  from  the 
White  House  is  released  “accurately 
and  completely,”  there  still  are  some 
boundaries,  such  as  statements 
regarding  specific  health  care  of  the 
president  or  specific  interactions  in 
the  doctor-patient  relationship,  he 
explained. 

Dr.  Mohr  said  he  feels  it  is  unpro¬ 
fessional  to  stand  in  front  of  cameras 


answering  questions  about  his  White 
House  patients,  so  questions  regard¬ 
ing  the  written  statements  are  re¬ 
ferred  to  the  office  of  press  secretary 
Marlin  Fitzwater. 

In  the  past,  however,  history  has 
shown  that  physicians  and  politicians 
have  not  always  been  completely  can¬ 
did  when  it  comes  to  releasing  medi¬ 
cal  information. 

Well-documented  cases  involving 
American  presidents  show  incidents 
when  the  severity  of  the  president’s 
illness  was  hidden.  These  include  the 
effects  of  Woodrow  Wilson’s  stroke 
in  1919,  the  severity  of  Franklin  D. 
Roosevelt’s  illness  during  his  last 
year  in  office,  and  more  recent  ques¬ 
tions  about  the  health  of  Ronald  Rea¬ 
gan  during  his  term,  especially  after 
the  1981  assassination  attempt. 

“I’m  about  as  close  as  you  can 
come  to  a  First  Amendment  absolut¬ 
ist,”  said  Jack  Nelson,  Los  Angeles 


Times  Washington  bureau  chief. 
“The  health  of  a  sitting  government 
official  should  be  considered  the 
public’s  right  to  know.” 

Nelson  did,  however,  note  there 
are  cases  that  deserve  privacy,  such 
as  information  about  the  brain  tumor 
afflicting  Republican  National  Com¬ 
mittee  chairman  Lee  Atwater.  News 
articles  did  not  indicate  how  crippling 
and  life-threatening  the  situation  was 
because  Atwater  did  not  hold  a  criti¬ 
cal  government  position.  Nelson  said. 

If  it  had  been  President  Bush  or  FBI 
director  William  Sessions  or  U.S. 
Supreme  Court  Chief  Justice  William 
Rhenquist,  “we  would  have  pub¬ 
lished  as  much  as  we  could  get  our 
hands  on,”  he  added. 

“Questioning  the  physical  or  men¬ 
tal  health  of  the  president  is  sensitive 
but  necessary,”  he  said,  noting  that 
the  press  should  even  question  if  he  is 
overscheduling,  which  could  lead  to 
fatigue  affecting  his  judgment. 

Former  White  House  spokesman 
David  Gergen,  however,  pointed  out 
that  there  has  to  be  a  balance  struck 
with  the  right  to  privacy. 


When  a  president  or  public  official 
is  impaired,  the  public  has  a  right  to 
know  but,  if  he  is  not  impaired,  there 
is  no  need  to  know  everything. 

Gergen,  now  editor  at  large  for 
U.S.  News  &  World  Report,  further 
noted  there  are  not  only  the  individu¬ 
al’s  privacy  concerns  but  also  issues 
of  national  security,  the  potential 
impact  on  the  economy  and  the  inter¬ 
ests  of  the  president’s  family,  espe¬ 
cially  the  first  lady,  to  consider  when 
releasing  information. 

Press  standards  have  changed,  and 
now  there  is  competition  within  the 
press  to  tell  more  and  more,  he  con¬ 
tinued,  while  on  the  White  House  side 
there  has  been  a  tendency  to  be  more 
protective. 

For  example,  he  said,  during 
Watergate,  there  was  no  question 
President  Nixon  was  severely 
depressed,  and  some  aides  were  even 
worried  he  might  be  suicidal.  But  they 
did  not  let  the  public  see  the  morose 
side  of  the  president. 

Gergen  said  had  he  been  in  the 
press  he  would  have  published  the 
information,  but  from  the  White 
House  side  there  were  no  clear  stan¬ 
dards. 

ABC  News  national  security  corre¬ 
spondent  Jack  MeWethey  watches 
Secretary  of  State  James  A.  Baker  III 
very  closely  to  see  if  his  judgment  is 
being  affected  by  lack  of  sleep,  fatigue 
from  the  tremendous  amount  of 
traveling  he  has  been  doing. 

“Baker  does  not  do  well  with  jet 
lag.  He  doesn’t  sleep  well  on  the 
plane,”  MeWethey  said.  “Yet  he  is 
advising  the  president  on  very  sensi¬ 
tive  information.” 

The  watching,  however,  is  focused 
only  on  the  people  at  the  very  top.  For 
example,  while  MeWethey  said  they 
“watch  Baker  very  closely,”  the  ill 
health  of  his  number  two  man. 
Deputy  Secretary  of  State  Lawrence 
S.  Eagleburger,  is  of  less  interest 
because  he  is  not  part  of  the  inner] 
circle. 

Former  White  House  spokesman 
Ron  Nessen  has  found  a  preoccupa¬ 
tion  within  the  media  with  the  de¬ 
tail  on  medical  charts,  such  as  fre¬ 
quency  of  urination.  In  fact,  he  said, 
Nancy  Reagan  was  so  “infuriated”  by 
the  amount  of  detail  provided  about 
President  Reagan’s  medical  condition 
she  began  to  censor  medical  informa- 


“Jhe  health  of  a  sitting  government  officiai  shouid 
be  considered  the  public’s  right  to  know.” 


14 


EDITOR  &  PUBLISHER  for  January  19,  1991 


I 


tion  coining  out  of  the  White  House. 

“I  don’t  think  we  did  a  good  job 
digging  into  his  [Reagan’s]  effective¬ 
ness,”  said  Nessen,  who  now  is  with 
the  Mutual  Broadcasting  System.  The 
seriousness  of  his  illness  came  out 
later.  Only  later  was  it  revealed  there 
had  been  a  memo  prepared  about 
invoking  the  25th  Amendment. 

“It’s  a  sensitive  matter,”  he  added. 
“We  don’t  go  into  those  cases  lightly. 
My  guess  is  the  experience  of  Presi¬ 
dent  Reagan  and  finding  out  later 
what  his  condition  really  was,  the 
standards  will  change.” 

It  is  a  gray  area,  however,  and 
McWethey  pointed  out  the  subtleties 
are  harder  to  judge,  not  like  having  a 
malignant  tumor  which  is  more  obvi¬ 
ous. 

As  he  noted,  “Until  I  see  Jim  Baker 
fall  off  his  chair,  or  make  an  error 
because  of  fatigue,  I  can’t  prove”  he 
has  been  adversely  affected. 

“Some  diseases  are  gradual  and 
insidious  in  onset,  and  accordingly 
relatively  easy  to  conceal  at  first,” 
explained  Drs.  Jerrold  M.  Post  and 
Robert  S.  Robins  in  their  paper,  “The 
Captive  King  and  His  Captive  Court: 
The  Psychopolitical  Dynamics  of  the 
Disabled  Leader  and  His  Inner 
Circle.” 

Dr.  Post  is  professor  of  psychology 
and  international  affairs  and  director 
of  the  political  psychiatry  program  at 
George  Washington  University.  Dr. 
Robins  is  professor  of  political  sci¬ 
ence  at  Tulane  University. 

“On  the  other  hand,”  the  doctors 
explained,  “a  disease  that  appears 
suddenly  and  with  severity  —  a  heart 
attack,  for  example  —  is  difficult  to 
hide.  At  least  in  an  open  society,  the 
leader  and  his  inner  circle  are  gener¬ 
ally  forced  to  acknowledge  it  publicly 
and  to  rely  on  settled  and  public 
methods  of  coping  .... 

“Particularly  in  its  early  subtle 
manifestations,  psychiatric  illness 
can  be  difficult  to  detect  and  conse¬ 
quently  can  be  very  dangerous.  Full¬ 
blown  psychiatric  illness,  on  the  other 
hand,  is  more  easily  coped  with 
because  it  is  more  obvious  ...” 
they  wrote.  “Nearly  any  system,  no 
matter  how  personalized  and  auto¬ 
cratic  the  leadership,  will  adjust  to 
and  ‘manage’  the  totally  disabled 
leader.  What  is  particularly  problem¬ 
atic  for  any  system  is  the  partially 
disabled  leader.” 

The  25th  Amendment,  ratified  in 
1967,  was  designed  to  clarify  the 
order  of  succession  should  the  presi¬ 
dent  die  or  become  disabled. 

In  the  case  of  the  latter.  Section  4 
states  that  after  being  declared  unable 
to  discharge  his  duties,  the  president 
can  resume  his  duties  after  notifying 
the  appropriate  officials.  If  the  vice 


president  and  other  officials  still  feel 
he  is  unfit,  the  amendment  calls  for  a 
2 1 -day  period  for  Congress  to  decide 
the  issue. 

“Our  proclivity  today  to  entrust 
sensitive  or  classified  information  to 
televised  open  House  and  Senate 
committee  hearings,  complete  with 
prime-time  political  exposure  for  the 
participants,  disregards  the  solemn 
warning  of  more  prescient  individuals 
to  divorce  the  process  from  any 
thoughts  of  political  advantage,  per¬ 
sonal  prejudice  or  other  extraneous 
factor,”  according  to  Dr.  Bert  E.  Park 
of  the  Southwest  Missouri  Neurologi¬ 
cal  Group  in  his  paper  “Presidential 
Disability:  Past  Experiences  and 
Future  Implications.” 

“In  this  age  of  media  manipulation, 
the  cynic  cannot  conceive  of  any  21- 
day  period  of  debate  currently  man¬ 
dated  under  Section  4  not  being  tele¬ 
vised  in  open  hearings,”  Dr.  Park 
wrote.  “Public  demand  in  the  post- 
Watergate  and  post-Iran  affair  era  has 
so  wetted  the  collective  appetite  for 
exposure  that  televised  hearings  have 


become  the  citizen’s  inalienable 
‘right’  of  passage  into  the  political 
process. 

“The  current  arrangement,  then, 
begs  for  media  exploitation,”  he  con¬ 
tinued.  “It  is  one  thing  to  spill  our 
political  guts  in  open  hearings  on 
covert  government  activities;  it  is 
quite  another  to  lay  open  sensitive 
matters  of  presidential  health  in  pub¬ 
lic  forum,  complete  with  hand-picked 
medical  experts  appearing  under  the 
kleig  lights.” 

Emergency  care  of  the  VIP,  and 
dissemination  of  information  to  the 
media,  are  also  areas  of  concern, 
although  a  well-defined  plan  can  help 
prepare  the  hospital. 

Drs.  Mark  S.  Smith  and  Robert  F. 
Shesser  of  the  George  Washington 
University  Medical  Center,  where 
President  Reagan  was  treated  after 
being  shot  in  1981,  prepared  some 
guidelines  for  hospitals  in  such  a  situ¬ 
ation. 

Among  the  areas  that  need  to  be 
addressed  in  such  a  situation  are 
administrative  coordination,  secu¬ 
rity,  release  of  information  to  the 
media  and  the  patient’s  privacy, 
according  to  an  article  they  prepared 
for  the  New  England  Journal  of  Medi¬ 
cine. 


“A  VIP  has  the  same  right  to  pri¬ 
vacy  as  any  other  patient,”  they 
wrote.  “Medical  providers  have  a 
responsibility  to  safeguard  and 
respect  that  privacy  .... 

“Information  about  the  VIP 
patient’s  medical  condition  should  be 
disseminated  only  with  acknowledge¬ 
ment  that  the  VIP  patient  is  seeking 
medical  care  at  all,”  according  to  the 
doctors.  “At  times,  the  VIP  may  not 
be  able  to  prevent  this  disclosure,  but 
the  emergency  physician  should  deter¬ 
mine  whether  the  patient  wishes  the 
visit  to  remain  confidential  .... 

“The  second  level  of  disclosure 
involves  the  release  of  medical  infor¬ 
mation. 

“The  goal  of  a  media  policy  is  to 
ensure  the  orderly  flow  of  timely  and 
accurate  information  and  provide  a 
forum  in  which  reporters’  questions 
can  be  answered,”  they  explained. 

“Two  effective  techniques  used 
during  the  Reagan  assassination 
attempt  were  the  establishment  of  the 
press-briefing  area  in  a  site  physically 
separated  from  the  hospital  and  the 


designation  of  a  single  knowledgeable 
physician  as  spokesperson.  Other 
hospital  staff  should  be  instructed  not 
to  talk  to  representatives  of  the 
media. 

“A  security  policy  limiting  ac¬ 
cess  to  the  hospital  to  employees  only 
may  be  necessary  in  order  to  keep 
resourceful  media  representatives 
away  from  the  VIP  patient,”  they 
wrote. 

Papers  will  shift 
to  all  day 

The  Virginian-Pilot  and  the  Led¬ 
ger-Star,  both  of  Norfolk,  Va.,  in 
September  will  become  an  all-day 
newspaper  published  and  delivered  in 
both  morning  and  afternoon  under  the 
name  of  the  Virginian-Pilot. 

Associate  publisher  Frank  Batten 
Jr.  said  there  will  be  no  significant 
savings  to  the  company.  The  change 
will  not  affect  the  number  of  people 
employed  by  the  company,  he  said. 

Subscribers  to  the  Ledger-Star  will 
receive  the  afternoon  editions  of  the 
Virginian-Pilot. 

The  newspapers  are  owned  by  Nor¬ 
folk-based  Landmark  Communica¬ 
tions  Inc.  —  AP 


Former  White  House  spokesman  Ron  Nessen  has 
found  a  preoccupation  within  the  media  with  the 
detail  on  medical  charts,  such  as  frequency  of 
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Costa  Rica  seeks  American  in  bombing 

Wants  to  extradite  John  Hull  to  face  charges  in  the  1984 
incident  that  resulted  in  the  deaths  of  three  journalists 


By  Mark  Fitzgerald 

Costa  Rican  Ambassador  Gonzalo 
Facio  said  his  embassy  will  formally 
request  the  extradition  of  American 
John  Hull  to  face  charges  in  Costa 
Rica  in  connection  with  the  1984 
bombing  that  killed  three  journalists, 
including  American  Linda  Frazier,  in 
a  failed  assassination  attempt  on  a 
maverick  contra  rebel. 

“As  soon  as  I  receive  the  proper 
papers  I  will  go  to  the  judicial  courts 
[in  the  U.S.],”  Facio  said  in  a  tele¬ 
phone  interview. 

In  January  1990,  a  Costa  Rican 
prosecutor,  Jorge  Chararria,  indicted 
Hull,  a  68-year-old  American  who  has 
lived  in  Costa  Rica  for  the  past  18 
years,  and  anti-Castro  Cuban  exile 
Felipe  Vidal  on  charges  of  being  the 
“intellectual  authors”  of  the  March 
30,  1984  bombing. 


crewmen  for  Costa  Rica  Television. 
Five  rebel  fighters  were  also  killed. 

Journalists  injured  in  the  explosion 
were  AP  correspondent  Reid  Miller; 
UPI  stringer  William  Cespedes; 
Susan  Morgan,  a  British  journalist 
working  for  Newsweek;  free-lance 
cameraman  Tony  Avirgan,  on  assign¬ 
ment  for  ABC  News;  Agence  Presse- 
France  reporter  Gilberto  Lopez 
DiCastro;  and  Swedish  television 
reporter  Perdyl  Gakel. 

The  assasination  attempt’s  target, 
Eden  Pastora,  was  burned  over  much 
of  his  body  and  suffered  a  shattered 
leg,  but  survived. 

The  prickly  Pastora  had  no  short¬ 
age  of  enemies.  Once  known  as 
“Commander  Zero”  when  he  led  a 
daring  Sandinista  raid  on  Nicaragua’s 
legislative  building,  Pastora  took 
arms  against  his  former  comrades 


When  the  bomb  went  off,  Linda  Frazier,  an 
American  writing  for  the  Engiish-ianguage  Tico  Times 
in  Costa  Rica,  was  just  to  Pastora ’s  right ....  She 
bied  to  death  over  the  next  three  hours. 


Hull  was  arrested,  but  jumped  bond 
last  July  and  fled  to  the  United  States. 
Barricada,  the  official  Sandinista 
paper,  reported  in  December  that 
Hull  had  been  living  in  Nicaragua 
since  the  fall.  Hull  recently  returned 
again  to  the  United  States,  giving  a 
radio  interview  on  a  Tampa,  Fla.,  sta¬ 
tion  in  early  January. 

Eight  people  were  killed  by  the 
bomb,  which  had  been  planted  in  a 
suitcase  and  was  exploded  during  a 
press  conference  held  by  rebel  leader 
Eden  Pastora  at  La  Penca,  his  jungle 
hideout  in  Nicaragua,  just  across 
from  the  Costa  Rican  border. 

When  the  bomb  went  off,  Linda 
Frazier,  an  American  writing  for  the 
English-language  Tico  Times  in  Costa 
Rica,  was  just  to  Pastora’s  right.  Her 
legs  were  blown  off  and  she  bled  to 
death  over  the  next  three  hours. 

Frazier,  38,  was  the  wife  of  Joe 
Frazier,  a  Central  American  corre¬ 
spondent  for  the  Associated  Press. 

Also  killed  in  the  blast  were  Jorge 
Quiroz  and  Evelio  Sequeira,  camera 


soon  after  the  Sandinista  Front’s  vic¬ 
tory  over  dictator  Anastasio  Somoza. 

However,  while  Pastora  was  a  con¬ 
tra,  he  continued  to  consider  himself  a 
leftist  and  had  serious  differences 
with  the  main  force  of  contra  rebels. 

In  a  recent  Miami  Herald  story 
reviewing  the  bombing,  reporter  Juan 
O.  Tamayo  wrote  that  suspects  in  the 
bombing  range  from  the  Sandinistas 
to  the  CIA  to  drug  traffickers. 

“All  had  reason  to  hate  Pastora,  a 
mercurial  leftist  who  launched  a  war 
against  his  former  Sandinista  com¬ 
rades  but  also  bickered  with  every¬ 
one,  from  his  CIA  paymasters  to  his 
fellow  contras,”  Tamayo  wrote. 

Despite,  or  perhaps  because  of,  the 
plethora  of  suspects,  the  bombing  has 
remained  a  mystery. 

Hull’s  name  has  surfaced  before  in 
connection  with  the  bombing.  The 
American  owned  a  Costa  Rican  farm 
with  a  landing  strip  that  was  used  to 
supply  contra  forces. 

In  1986,  injured  cameraman  Tony 
Avirgan  and  his  wife  Martha  Honey 


filed  a  $23  million  lawsuit,  charging 
the  bombing  was  the  work  of  CIA 
operatives,  including  Hull  and  Vidal. 

However,  the  suit  was  dismissed, 
filed  again,  and  dismissed  again  by  a 
U.S.  District  Court  judge.  In  1988,  the 
judge  also  ordered  the  Christie  Insti¬ 
tute,  a  Washington-based  legal  aid 
group  that  represents  the  plaintiffs,  to 
pay  $1.3  million  in  attorney  fees  to  the 
defendants. 

The  institute  has  appealed  and  a 
hearing  is  scheduled  in  Miami  federal 
court  for  Feb.  15. 

The  Costa  Rican  investigation 
against  Hull  was  reopened  by  Jorge 
Chavarria,  37,  in  1989.  Chavarria  told 
Miami  Herald  reporter  Tamayo  he 
came  across  the  case  while  reviewing 
old  files  for  a  study  of  white-collar 
crime. 

In  an  interview  with  the  Herald, 
Chavarria  conceded  the  evidence  is 
circumstantial  and  said  it  “would  be 
hard”  to  win  conviction  with  the  evi¬ 
dence  gathered  thus  far. 

Costa  Rican  officials,  too,  appear 
to  have  some  misgivings  about  the 
strength  of  the  prosecutor’s  case. 

“He’s  a  good  man,  but  I  don’t 
know  how  credible  his  report  is,” 
reporter  Tamayo  quotes  the  nation’s 
interior  minister,  Luis  Fishman,  as 
saying  in  an  interview. 

For  his  part.  Ambassador  Facio 
told  E&P,  “The  charges  are  unclear, 
up  to  what  I  have  seen.” 

Hull  has  consistently  denied 
involvement  in  the  bombing.  He 
could  not  be  reached  for  comment. 

Donrey  wins 
Fol  case 

The  Arkansas  Supreme  Court  has 
ruled  in  support  of  Donrey  Media 
Group  in  a  Freedom  of  Information 
case  involving  a  failed  incineration 
project  in  the  city  of  Fayetteville. 

Donrey,  owner  of  the  Morning 
News  in  Springdale,  sued  to  gain 
access  to  records  produced  in  con¬ 
nection  with  the  incinerator. 

The  city  said  the  documents  would 
help  opponents  who  filed  suit  chal¬ 
lenging  the  payout  of  public  funds  for 
the  $7  million  debt  remaining  on  the 
project.  _  AP 
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Living  with  AiDS 

Reporter  turns  columnist  with  firsthand  account 


By  Julie  Fanselow 

Nearly  two  years  ago  Robert 
O’Boyle,  a  reporter  for  the  Union- 
Bulletin  in  Walla  Walla,  Wash.,  left 
for  a  three-day  weekend. 

He  was  never  to  return  to  his  desk, 
nor  the  notes  he  had  typed  in  his  com¬ 
puter  for  an  upcoming  story.  While 
away,  O'Boyle  became  sick  and  soon 
learned  he  had  developed  full-blown 
acquired  immune  deficiency  syn¬ 
drome. 

Severely  weakened.  O’ Boyle  had 
to  abandon  a  traditional  reporting 
career  but,  every  other  Sunday  since 
last  June,  he  has  contributed  the 
“Living  With  AIDS”  column  to  the 
Seattle  Times. 

The  column  is  possibly  the  only  one 
of  its  kind  in  the  United  States,  and  it 
is  giving  Times  readers  unusually  per¬ 
sonal  and  powerful  insight  into  the 
AIDS  crisis. 

In  his  biweekly  installments, 
O’Boyle,  31,  has  written  about  treat¬ 
ments  for  AIDS,  from  AZT — the 
most  widely  used  drug — to  experi¬ 
mental,  risky  regimens  some  people 
with  AIDS  are  trying. 

He  has  also  recalled  the  fearful 
days  before  he  knew  whether  or  not 
he  had  AIDS.  Because  of  treatments 
available,  now  he  advocates  that  peo¬ 
ple  who  suspect  they  have  the  AIDS 
virus  be  tested  as  soon  as  possible. 

In  the  early  days,  O’Boyle  recalled, 
he  was  reluctant  to  face  the  possibility 
that  he  himself  had  it.  “I  didn’t  want 
to  be  tested  because,  frankly,  I  didn’t 
want  to  know.” 

He  has  described  wrenching  stays 
in  the  hospital  and  Final  moments  with 
dying  friends. 

“It’s  sort  of  gentle  and  raw  at  the 
same  time,”  Terry  Tazioli,  O’Boyle’s 
editor  at  the  Times,  said.  “It’s  some¬ 
times  hard  to  read.” 

O’ Boyle  had  never  before  written  a 
column,  “which  turned  out,  1  think, 
to  be  for  the  best,”  he  said.  “1  don’t 
iiave  a  formula.”  A  primary  aim,  he 
said,  is  to  educate  about  AIDS  with¬ 
out  attacking  others  or  getting  on  a 
soapbox. 

O’Boyle  moved  to  Seattle  in  June 
1 989  to  seek  better  medical  treatment , 
and  later  came  to  the  Times’  attention 
through  health  reporter  Warren  King. 
The  two  met  through  Allen  DeShong, 


(Fanselow  is  features  writer  at  the 
Times-News  in  Twin  Falls,  Idaho.) 


O’Boyle’s  former  lover  and  a  well- 
known  Seattle-area  activist  about 
whom  King  had  often  written. 

After  DeShong’s  AIDS-related 
death.  King  and  O’Boyle  met  for 
lunch,  and  King  had  mentioned  the 
Times  had  been  looking  for  a  fresh 


slant  in  its  AIDS  coverage. 

O’ Boyle  wrote  several  sample  col¬ 
umns,  and  King  gave  them  to  Tazioli, 
saying,  “Look  at  this  guy — he’s  it,” 
Tazioli  recalled.  “Within  five  min¬ 
utes,  we  knew  it  was  him.” 

(Continued  on  page  45) 
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Newsprint  shortage  in  Cuba 

Granma  now  the  only  daily  newspaper 


By  Larry  Luxner 

Cuba’s  biggest  daily  newspaper, 
Granma,  has  just  become  its  only 
one,  following  a  decree  by  Fidel 
Castro  that  slashes  the  consumption 
of  newsprint  drastically. 

The  decree,  reproduced  in  a  Sept. 
24  article  in  Granma  itself,  reflects 
the  dwindling  supply  of  newsprint 
received  from  the  Soviet  Union, 
Cuba’s  main  benefactor.  Besides 
reducing  the  country’s  two  other 
nationwide  dailies,  Juventud  Rehelde 
and  Trabajadores,  to  weeklies,  it  also 
raises  the  cover  price  of  Granma  from 
10  centavos,  the  fixed  price  since  the 
paper’s  founding  in  1%3,  to  20  centa¬ 
vos. 

In  addition,  except  for  Bohemia,  all 
other  magazines  including  Bastion 
and  Olivo  Verde  have  been  can¬ 
celed. 

This  further  limits  availability  of 
real  news  for  the  information-starved 
Cubans,  who  are  prohibited  from 
buying  foreign  papers — even  though 
tourists  and  Havana-based  diplomats 
and  tourists  may  now  purchase  the 
International  Herald  Tribune,  News¬ 
week  and  other  publications  at 
specially  designated  U.S.  dollar 
shops. 

Despite  a  sense  of  increasing  politi¬ 
cal  repression  in  Cuba,  foreign  diplo¬ 
mats  who  live  here  agree  with  the 


Adoptadas  medidas  en  reiacidn 
con  la  prensa  escrita 


Lone  Cuban  daily 

Eugene  Kusnetzov,  second  secre¬ 
tary  at  the  Soviet  Embassy  in  Havana, 
said  “supplies  of  paper  from  the 
U.S.S.R.  were  fine  for  the  first  nine 
months  of  the  year,”  though  he 
acknowledged  that  Soviet  deliveries 
of  newsprint  to  Cuba  are  in  trouble 
now.  He  added  that  Cuba’s  most 
likely  alternate  supplier  for  news¬ 
print  would  be  Canada,  though  the 
country  would  have  to  pay  hard 
currency  for  Canadian  newsprint  as 
well. 


He  said  that,  despite  the  constraints,  the  paper  still 
has  over  100  journalists  on  staff,  including  a  full-time 
correspondent  in  Moscow. 


Cuban  position  that  the  newspaper 
cutbacks  are  a  result  of  economic  dif¬ 
ficulties  and  are  not  a  deliberate 
attempt  to  restrict  the  flow  of  infor¬ 
mation. 

“The  uncertainty  with  respect  to 
the  levels  of  supply  of  newsprint  we 
can  count  on  in  the  near  future,  and 
the  instability  in  deliveries  of  this 
paper  during  1990,”  said  Granma  in  a 
front-page  editorial,  “has  created  a 
deficit,  making  inevitable  the  adop¬ 
tion  of  this  decision  even  before  we 
reach  a  state  of  crisis.” 

(Luxner  is  a  free-lance  journalist 
based  in  San  Juan,  Puerto  Rico.) 


In  an  interview  in  Havana,  Gran- 
ma’s  international  editor,  Oscar 
Ferrer  Carbonell,  said  he  is  un¬ 
certain  about  Cuba’s  economic  fu¬ 
ture. 

“The  Soviets  are  changing  their 
whole  economic  system,”  he  said. 
“In  1991  they  will  begin  demanding 
payment  in  hard  currency.  Before, 
Cuba  and  the  U.S.S.R.  both  had  cen¬ 
trally  planned  economies.  This  is 
creating  difficulties  for  us,  and  it  will 
get  more  difficult  before  it  gets  bet¬ 
ter.” 

He  said  that,  despite  the  con¬ 
straints,  the  paper  still  has  over  100 
journalists  on  staff,  including  a  full¬ 


time  correspondent  in  Moscow.  In  ad¬ 
dition,  Granma  reporters  frequently 
travel  to  Third  World  nations;  one, 
for  example,  had  just  returned  from  a 
10-day  trip  to  Albania  when  the  new 
press  regulations  were  put  into  ef¬ 
fect. 

Because  of  Washington’s  trade 
embargo  in  force  against  Cuba  since 
1%3,  Granma  cannot  maintain  a  cor¬ 
respondent  in  the  United  States. 
Nevertheless,  the  paper  manages  to 
run  a  steady  dose  of  negative  articles 
on  the  ills  of  American  society,  partic¬ 
ularly  AIDS,  drug  addiction,  home¬ 
lessness,  and  U.S.  “aggression”  in 
the  Persian  Gulf. 

Carbonell  acknowledges  that 
nearly  all  references  to  the  United 
States  are  negative,  though  he  feels 
most  references  to  Cuba  in  the  U.S. 
media  are  equally  negative.  He 
denied  the  existence  of  censorship 
in  Cuba,  adding  that  “each  one  of 
us  knows  how  we  must  treat  the 
news.” 

Asked  why  the  paper  never  men¬ 
tions  the  activities  of  human-rights 
activists  or  journalists  jailed 
for  meeting  foreign  visitors,  he 
said  that  “Those  human-rights  groups 
are  really  counterrevolutionaries. 
We  don’t  give  them  coverage  be¬ 
cause  they’re  an  instrument  of  U.S. 
policy.  You  have  to  be  Cuban  to  un¬ 
derstand  this  struggle  we’ve  had 
for  30  years  against  the  United 
States.” 

Carbonell,  who  has  worked  at 
Granma  for  15  years,  said  that  Gran- 
ma’s  circulation  has  dropped  slightly 
because  of  the  current  paper  short¬ 
age.  Yet  with  600,000  copies  distrib¬ 
uted  every  weekday,  the  eight-page 
official  organ  of  the  Cuban  Commu¬ 
nist  Party  still  ranks  as  the  largest-cir- 
culation  Spanish  newspaper  in  the 
world. 

Nevertheless,  on  Saturdays  only 
250,000  copies  of  Granma  are  printed 
and,  even  at  that,  it  is  only  a  six-page 
newspaper. 

“We’d  like  to  have  24  pages  but  we 
don’t  have  the  resources,”  he  said, 
adding  that,  despite  a  recent  confer¬ 
ence  held  in  Havana  on  the  possibility 
of  manufacturing  newsprint  from 
bagasse  —  a  sugarcane  by-pro¬ 
duct  —  “paper  from  bagasse  is  no 
good  for  newsprint  because  it  breaks 
the  presses.  It’s  better  suited  for 
books  and  magazines.” 
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Computerized  idea  service  offered  by  NON 


New  Directions  for  News  has  set 
up  the  first  computerized  brain  trust 
for  the  newspaper  industry. 

The  three-year-old  industry  think 
tank  on  Jan.  1  established  NDN  Ideas 
Online,  a  data  base  of  ideas,  strategies 


Activists  pose 
as  reporters 

Anti-hunting  activists  have  been 
posing  as  reporters  to  get  information 
about  Montana's  buffalo  hunt,  a  state 
wildlife  official  said. 

A  regional  supervisor  for  the  state 
Department  of  Fish,  Wildlife  and 
Parks  in  Bozeman,  Mont.,  has  written 
a  letter  to  prospective  hunters  about 
bogus  reporters  warning  them  that 
while  they  have  the  option  of  whether 
or  not  to  respond  to  those  posing  as 
reporters  if  contacted,  what  they  say 
“may  be  used  in  a  way  [they]  did  not 
intend  or  in  a  way  that  is  detrimental 
to  the  long-term  interests  of  hunting.” 

He  said  that  a  Fund  for  Animals 
member  sought  information  last  year 
by  posing  as  a  member  of  the  press. 
Others  suspected  of  being  activists 
identified  themselves  as  working  for 
the  New  York  Times,  an  outdoor 
magazine  and  a  San  Francisco  news¬ 
paper. 

Wage  freeze 

The  Evansville  (Ind.)  Courier  is 
freezing  the  wages  of  its  450  employ¬ 
ees  for  90  days  in  an  attempt  to  avoid 
layoffs  at  the  end  of  lOOl’s  first  quar¬ 
ter. 

Tom  Tuley,  president  of  the  paper, 
said  slumping  ad  revenues  and  rising 
expenses  were  squeezing  profits. 

Effective  Jan.  1,  the  annual  raise 
reviews  of  Courier  employees  were 
pushed  back  90  days,  the  newspaper 
said.  An  employee  eligible  for  a  raise 
in  January  will  instead  be  reviewed  in 
April.  Those  eligible  in  May  could  get 
raises  in  August. 

The  company  has  been  under  a  par¬ 
tial  hiring  freeze  since  last  April, 
Tuley  said.  It  also  is  considering  cut¬ 
ting  the  percentage  of  the  newspaper 
devoted  to  news  and  increasing  the 
percentage  of  advertising,  as  well  as 
possibly  cutting  costs  in  its  produc¬ 
tion  department,  he  said. 

The  Courier  was  purchased  in  1986 
by  E.W.  Scripps  Co.,  which  reported 
a  17.2%  drop  in  publishing  profits  for 
the  first  nine  months  of  19%. 

—  AP 


and  approaches  to  common  problems. 

“If  a  newspaper  wishes  to  explore 
the  possibility  of  launching  a  new  fea¬ 
ture  or  product,  there  is  no  need  to 
start  from  scratch.  There  is  now  an 
advanced  starting  base,”  said  Sey¬ 
mour  Topping,  director  of  editorial 
development  at  the  New  York  Times 
Co.  and  New  Directions  chairman. 

Accessible  by  computer  and 
modem  24  hours  a  day  and  updated 
every  14  days,  the  data  base  contains 
ideas  developed  by  newspaper  execu¬ 
tives  at  New  Directions  sessions 
around  the  country. 

It  contains  strategies  for  targeting 
demographic  profiles,  statistics  and 
research  on  editorial  content,  adver¬ 
tising,  design  and  promotion.  Some 
items  provoke  thought;  others 
include  detailed  plans.  Some  ideas 
worked;  others  flopped. 

Costs  include  annual  subscription 
fee,  based  on  circulation,  of  $1,200  to 
$3,000  and  an  hourly  connection  fee 
of  $13.80  to  PressLink. 

There  were  no  subscribers  but  sev¬ 
eral  dozen  inquiry  calls  by  the  second 
week  in  January,  said  NDN  Online 


manager  Colin  Kilpatrick. 

He  was  working  on  a  way  to  allow 
users  to  view  graphics,  such  as  ideas 
for  page  designs,  and  a  bulletin  board 
for  users  to  exchange  information. 

Users  will  be  able  to  perform  key¬ 
word  searches  and  to  select  from  a 
menu  of  categories  including  audi¬ 
ence,  competition  with  other  media, 
people  and  resources,  changing  news¬ 
paper  structures,  technology,  beats 
and  sections. 

Kilpatrick  said  the  data  base, 
equivalent  to  about  550  pages  of  text 
from  three  national  roundtables  last 
year,  will  triple  this  year  after  new 
research  and  three  conferences  are 
added. 


One  million 
classifieds 

The  Omaha  (Neb.)  World-Herald 
published  more  than  one  million  clas¬ 
sified  ads  for  the  fourth  consecutive 
year.  The  one  millionth  ad  was  run  on 
Dec.  3. 


Talking  Newspapers 


Learn  how  leading  newspapers  are  offering  their  advertisers  more  sales 
power,  attracting  readers,  generating  new  revenue  and  enhancing  their 
position  through  voice  information  services. 

29  reasons  why  you  should  go  to  the  Second  Annual  Talking  News¬ 
papers  Conference,  February  12-13, 1991  at  the  Hyatt  Atlanta  Airport: 


•  Market  Overview  —  Is  the  Growth  for  Real?  < 

John  F.  Kelsey,  111  —  The  Audiotex  Group 
Conference  Chairman 

•  Keynote  Address  —  How  One  Newspaper  is 
Aggressively  Pursuing  Voice  Services 

Jay  Smith  —  Publisher.  The  Atlanta  Journal  ' 
and  The  Atlanta  Constitution 

•  “h's  Telecommunications  —  or  Else” 

Craig  Allsopp  —  Dow  Jones  Voice  Services 

Randy  Bennett  —  ANPA 

Kenneth  T.  Berents  —  Alex.  Brown  &  Sons 

•  Starting  Out  —  What  Do  You  Do  First? 

I5on  Bender  —  Asbury  Park  Press 
Clair  Balfour  —  The  Montreal  Gazette 
Chris  Jennewein  —  Atlanta  Journal-Constitution 
Jim  Schrum  —  Landmark  Communications 

•  Making  a  Commitment:  Equipment  Selection 

Bud  Calvert  —  Brite  Voice  Systems 
Karen  Edwards  —  Octel  Communications 
Dan  Maitland  —  Perception  Electronic  Publ. 

Brett  Shockley  —  Spanlink  Communications 


The  Alternatives  to  Purchasing  Equipment 
Richard  Friedman  —  Weatherline.  Inc. 

Linda  Parkhill  —  LoanFax.  Inc. 

Joseph  Sulmar  —  LYNX  Communications 
Louis  E.  Zimmers  —  Zimmers  Voice  Publishing 
information  and  Advertiser  Services  —  What 
Works  and  What  Doesn't? 

Timothy  J.  Brennan  —  Tribune  Media  Services 
Sarah  Ordover  —  MCI/Telecom ‘USA  Inf.  Res. 
Mark  Plakias  —  Strategic  Telemedia 
Michelle  Sagalyn  —  Associated  Press 
Karen  Stabley  —  The  Baltimore  Sun 
Marketing,  Advertising  and  Sales 
Andy  Batkin  —  West  Interactive 
Lowell  R.  Dorn  —  Morris  Communcations 
Terry  Hebert  —  The  Evansville  Courier  &  Press 
Peter  Winter  —  Newspaper  Advertising  Bureau 
Buzz  Wurzer  —  Hearst  Corporation 
Can  a  Newspaper  Actually  Work  With  a  Regional 
Bell  Operating  Company? 

Vince  Callahan  —  NYNEX 
Hal  Logan  —  Pacific  Bell  Directory 


Sponsored  by  The  Audiotex  Group.  For  information,  call  (215)  297-1000. 
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Book  Reviews 


Newspaper 
color  and 
reader  behavior 

For  the  many  newspapers  investing 
many  millions  of  dollars  in  press  and 
prepress  equipment  to  produce  ample 
and  attractive  color,  an  extra  $39.95 
can  buy  something  of  a  guide  to  the 
use  of  color  and  how  much  or  how 
little  it  may  mean  to  readers. 

Dr.  Mario  Garcia  and  Dr.  Pegie 
Stark  have  authored  Eyes  on  the 
News,  with  help  from  personnel  at 
several  newspapers  and  at  the  Poyn- 
ter  Institute  for  Media  Studies,  with 
which  they  are  associated.  The  editor 
is  Poynter  associate  Ed  Miller,  former 
editor  and  publisher  of  the  Morning 
Call,  Allentown,  Pa. 

Exploring  readers’  habits,  the  vol¬ 
ume  seeks  to  “define  the  character  of 
the  well-read  paper  of  the  future,” 
according  to  the  institute.  In  his  fore¬ 
word,  Poynter  faculty  dean  Roy  Peter 
Clark  said  the  book  presents  evidence 


Incredible 
Used  Thicks 


1984 IHC 1954  Delivery  Trucks,  30,500 
GVW  DT466-180  HP,  5  speed,  air 
brakes,  several  to  choose  from.  $9,000 
each. 

To  find  out  more 
information  about  any 
of  our  trucks  cali 
1(800)  535-2024  ext.  10 
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that  contradicts  many  newspaper 
reading  myths. 

The  authors’  research  relied  heav¬ 
ily  on  use  of  the  Eye-Trac  Research 
technology  of  Gallup  Applied  Sci¬ 
ence.  Eye-Trac  uses  two  video 
cameras  in  an  oversized  headband  to 
record  a  reader’s  eye  movements 
across  pages  and  what  is  being  read. 
Combined  by  a  computer  on  video¬ 
tape.  the  recordings  showed  the 
researchers  how  readers’  eyes  moved 
across  newspaper  pages. 

The  book  is  based  on  an  analysis  of 
the  eye  movements  of  90  test  partici¬ 
pants  in  three  large  newspaper  mar¬ 
kets.  In  each  market,  two  prototypes 
of  the  local  paper  were  made  up  to 
match  the  actual  daily’s  style  and  for¬ 
mat. 

Prototype  pairs  in  each  city  had 
similar  content  and  format,  “except 
for  carefully  planned  variations 
designed  to  test  the  influence  of 
color.” 

Among  the  authors’  findings:  con¬ 
tent,  size  and  placement  of  photos 
draw  readers  into  pages  more  than  the 
photos’  color  does;  readers  enter 
Page  One  wherever  its  most  powerful 
element  is  placed,  and  may  follow 
paths  planned  by  an  editor;  having 
opened  the  paper,  they  are  likely  to 
look  at  the  right-hand  page  ahead  of 
the  left;  furthermore,  they  process  the 
facing  pages  as  a  single  unit,  suggest¬ 
ing  that  the  same  editor  be  made 
responsible  for  both;  readers  are  not 
necessarily  put  off  by  bold  or  unor¬ 
thodox  use  of  newspaper  color;  and 
color  by  itself  may  have  no  effect  on 
how  well  readers  take  in  or  com¬ 
prehend  visual  information,  but  is 
useful  when  thoughtfully  combined 
with  meaningful  content  and  effective 
design  and  layout. 

The  book  makes  the  point  that 
color  is  but  one  tool  available  to  edi¬ 
tors  to  craft  readable,  useful  pages. 
By  itself,  it  offers  no  improvement 
to  a  newspaper.  But,  in  Dean  Clark’s 
words,  “When  used  to  enhance  and 
support  sound  journalistic  decisions, 
color  is  the  powerful  tool  we’ve 
always  thought  it  was.” 

Dr.  Garcia  said  that  newspapers  are 
read  for  specific  purposes,  to  gain 
specific  information.  “The  nature  of 
the  content  is  the  primary  motivator, 
not  the  commercial  messages,  the 
size  or  even  the  color,”  he  concluded. 

Dr.  Stark  observes  that  her  earlier 
survey  of  front-page  editors  showed 
“many  design  decisions  are  based  on 
tradition  and  intuition.”  The  latter 


has  its  place,  she  said,  but  only  when 
it  corresponds  to  the  reader’s  habits. 

The  authors  said  their  attempts  “to 
confirm  that  correlation  through 
research  often  showed  “a  gap  be¬ 
tween  how  the  editor  thinks  readers 
read  the  newspaper  and  how  they 
actually  read  it.” 

They  suggest  further  research  into 
the  emotional  responses  to  color, 
especially  as  it  may  affect  photos’ 
credibility  and  its  relation  to  readers’ 
reactions  to  particularly  sensitive 
subjects. 

Apart  from  color,  they  recommend 
re-examining  the  perceived  need  to 
write  for  a  given  reading  level  and  the 
possibility  of  writing  and  designing 
for  both  those  with  and  without 
expertise  on  given  subjects. 

Eyes  on  the  News’  85  large  pages 
make  good  use  of  illustrations  and 
photographs  of  newspaper  pages.  It 
was  designed  by  Robert  Lockwood. 


Chicago  Tribune 
begins  ciosed 
captioning  tv  ads 

With  its  new  television  commer¬ 
cial,  the  Chicago  Tribune  begins 
closed  captioning  of  all  tv  ads,  the 
paper  said. 

In  addition,  the  commercials  will 
provide  a  Telecommunications 
Device  for  the  Deaf  (TDD)  phone 
number. 

“The  new  TDD  service  provides 
hearing-impaired  readers  with  the 
same  access  to  Chicago  Tribune  cir¬ 
culation  customer  service  as  those  of 
normal  hearing  individuals,”  said 
Cheryl  Kalman,  director  of  customer 
satisfaction  for  the  paper. 

“Whether  there’s  a  billing  prob¬ 
lem,  a  newspaper  wasn’t  delivered,  or 
any  other  matter  in  which  we  can 
help,  our  customer  service  represen¬ 
tatives  are  now  able  to  help  hearing- 
impaired  readers,”  Kalman  added. 

The  new  commercial  features 
retired  Chicago  Bear  Gary  Fencik  and 
Bear  player  Dan  Hampton,  who 
retires  at  the  end  of  this  season.  The 
spot  offers  the  Sunday  Chicago  Tri¬ 
bune  free  when  new  subscribers  use 
a  credit  card  to  pay  in  advance  for 
26  weeks  of  seven-day  delivery  at 
$2. 10  per  week,  about  a  40%  discount 
of  the  regular  rate. 
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EYES  ON 
THENEWS^ 


The  Poynter 
research  report 
the  experts  are 
looking  at 

Publishers  considering  invest¬ 
ments  in  color  press  technology; 
editors  and  designers  seeking 
higher  page  readership; 
academics  researching  links 
between  page  design  and  reader 
behavior.  All  are  turning  to 
EYES  ON  THE  NEWS,  X\\% 
Poynter  Institute's  two-year 
study  of  reader  response  to 
color  and  design. 

This  graphically  illustrated 
96-page  book  by  internationally- 
known  design  consultant 
Dr.  Mario  Garcia  and  Dr.  Regie 
Stark,  Poynter  associates, 
explodes  myth  after  myth  about 
how  newspapers  are  read  and 
defines  the  character  of  the  well- 
read  newspaper  of  the  future. 

EYES  ON  THE  NEWS  \s  must 
reading  for  anyone  concerned 
with  making  newspapers 
pertinent  and  profitable. 

ORDER  YOURS  NOW! 

Send  mailing  instructions  with  check 
or  purchase  order  for  $39.95  per  copy. 
Includes  shipping  and  handling  at  USPS 
4th-class  rate  within  U.S.  Fla.  residents 
add  $2.80  per  copy  state  sales  tax. 

1^^  The  Poynter  Institute 
HtS  801  Third  Street  South 
HH  St.  Petersburg,  FL  33701 
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WEEKLY  EDITOR 


Donald  Q.  Smith 
Monticello  Times 
Monticello,  Minn. 


Don  Smith 


By  Jan  Hanson 

Norman  Rockwell  prints  greet  visi¬ 
tors  entering  the  building  in  Mon¬ 
ticello,  Minn.  The  bit  of  Rockwell 
Americana  adds  a  touch  of  humanity 
to  the  newspaper  office,  as  does 
Donald  Q.  Smith  to  his  profession. 

Smith,  42,  editor  and  publisher  of 
the  Monticello  Times,  has  earned 
respect  for  integrity  and  excellence, 
not  only  as  a  rural  community  mem¬ 
ber  but  as  a  journalist  as  well. 

“1  have  the  best  Job  in  the  world,” 
Smith  said  recently.  His  blond,  trim 
beard  sprouts  a  bit  of  gray.  “It  allows 
me  to  deal  with  people  in  the  commu¬ 
nity  and  gives  me  a  sense  of  self- 
actualization.  I  start  each  week  with  a 
blank  sheet  of  newsprint  and  at  the 
end  of  the  week  I  have  in  my  hands 
what  I’ve  created.  There  are  not  a  lot 
of  Jobs  like  that.” 

Smith’s  first  experiences  as  a  com¬ 
munity  Journalist  here  were  feeding 
newsprint  into  his  father’s  presses  as 
a  teen-ager.  After  high  school,  he 
went  to  Augsburg  College  in  Minne¬ 
apolis  and  received  a  bachelor’s 
degree  in  English,  then  to  Tucson  to 
one  year  of  graduate  school.  Don 
became  editor  of  the  family  newspa¬ 
per  in  1971. 

“I  was  going  on  a  trip,”  said  Lynn 
Smith,  Don’s  father,  who  still  writes  a 
weekly  column  at  the  age  of  70.  “He 
was  supposed  to  be  responsible  for 
Just  one  edition  of  his  own.  When  1 
was  away,  I  became  ill  and  had  to 
have  emergency  surgery.  Don  was 
responsible  for  four  issues.  That  was 
his  first  experience  in  publishing  for 
us.  He  had  a  taste  of  it  and  apparently 
liked  it.” 

Smith  purchased  the  newspaper 
from  his  father  in  1977  and  successes 
and  challenges  have  accompanied 
him  over  the  years.  His  most  recent 
accomplishment  is  first-place  winner 
in  the  general-excellence  category  of 
weeklies  of  similar  circulation  from 
the  National  Newspaper  Association. 

He  has  achieved  recognition  for 
excellence  as  shown  by  the  awards 
dotting  his  wall.  The  newspaper  won 
the  Mills  Trophy  five  years  out  of 
eight  from  the  Minnesota  Newspaper 


(Hanson  is  a  journalism  student  at 
St.  Cloud  State  University.) 


Association  (MNA). 

In  order  to  win  the  Mills  trophy,  a 
newspaper  has  to  accumulate  points 
in  a  number  of  areas.  Smith  won  the 
award  in  1983,  1985  and  1987  through 
1989. 

Smith’s  20  people  on  staff  at  the 
Monticello  Times  are  a  family  of 
employees,  he  asserted. 

“1  like  to  create  an  atmosphere 
where  people  are  free  to  ask  ques¬ 
tions.  Everyone’s  opinion  in  the 
newsroom  counts.  1  was  taught  to 
believe  in  the  golden  rule,  to  do  unto 
others  as  you  would  have  them  do 
unto  you.  I  also  believe  in  the  value  of 
people — that  it  is  important  to  like 
people  more  than  things.” 

Smith’s  concern  for  people  over¬ 
flows  to  his  community  and  beyond. 

“The  best  publishers  I  know  are 
activists  in  their  towns,”  he  said.  He 
himself  is  a  member  of  the  Rotary 
Club,  Monticello’s  United  Way,  the 
Chamber  of  Commerce,  the  Indus¬ 
trial  Development  Committee  and 
other  organizations. 

His  local  involvement  has  earned 
the  Monticello  Times  a  reputation  in 
the  community  for  excellence,  said 
Ollie  Koropchak,  executive  secretary 
of  the  Chamber  of  Commerce.  The 
Times  was  awarded  the  Business  of 
the  Year  Award  in  1989  by  the  Cham¬ 
ber  of  Commerce. 

When  reviewing  the  criteria  for  the 
award,  the  Monticello  Times  kept 
cropping  up,  said  Dan  Carlson,  who 


was  president  of  the  Chamber  of 
Commerce  that  year. 

“There  probably  isn’t  one  organi¬ 
zation  in  town  that  someone  on  the 
Times  isn’t  involved  in,”  Carlson 
observed. 

Some  of  his  statewide  and  national 
involvements  include  being  president 
of  MNA  in  1989  and  the  Minnesota 
Newspaper  Foundation  from  1979  to 
1982.  He  was  appointed  by  Gov. 
Rudy  Perpich  in  1983  to  1987  to 
the  Minnesota  Academic  Excellence 
Foundation  and  in  1990  to  the  Minne¬ 
sota  Humanities  Center  Task  Force. 
He  is  also  on  the  board  of  directors  of 
the  Childrens  Program  of  Northern 
Ireland  Inc.,  and  an  active  partici¬ 
pant. 

Smith  and  his  wife  Nancy  and  their 
four  children  invite  Irish  kids  into 
their  home  from  Northern  Ireland 
most  summers  and  this  past  summer 
represented  Minnesota  in  Belfast  for 
a  week  for  the  Children’s  Program  of 
Northern  Ireland  Inc.,  Carlson  noted. 

Involvement  in  the  community 
does  not  mean  disregarding  responsi¬ 
bility  as  a  Journalist. 

“If  I  am  going  to  be  a  Journalist,  1 
need  to  be  involved  in  Monticello,” 
Smith  feels.  “I  have  to  be  at  events, 
celebrations,  funerals.  I  need  to  be 
approachable. 

“At  the  same  time,  situations  arise 
when  I  need  to  be  apart,  to  step  back 
and  make  decisions,  write  editorials, 
make  Judgment  calls  on  news  and  sto- 
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ries.  Sometimes  it  is  a  no-win  situa¬ 
tion.  A  journalist  walks  a  fine  line, 
and  one  might  go  too  far.” 

During  a  recent  mayoral  election 
Smith  wondered  how  close  he  came 
to  that  line.  One  of  the  candidates  was 
owner  of  the  local  supermarket,  one 
of  the  Monticello  Times’  largest 
advertisers.  Smith  endorsed  the  busi¬ 
ness  owner  as  the  best  candidate  for 
the  job  on  his  editorial  page. 

“That  may  have  been  the  closest  1 
ever  came  to  being  viewed  by  the 
public  as  having  any  type  of  conflict 
of  interest,  but  1  think  1  made  the  right 
decision.  If  he  were  to  run  again,  he 
would  win,  without  question,”  he  said. 

Smith  is  trusted  as  a  journalist 
involved  in  community  organiza¬ 
tions,  Koropchak  said.  She  serves 
with  him  on  the  local  Industrial 
Development  Committee  and  Don  has 
never  used  his  knowledge  of  compa¬ 
nies  considering  a  move  to  Monticello 
as  news  in  his  newspaper,  she  said. 

Former  Monticello  Times  reporter 
Becky  Byers  said  she  never  felt  any 
pressure  from  Smith  to  report  stories 
for  advertisers  or  endorse  their 
causes.  The  newspaper  has  a  clear- 
cut  policy  in  the  newsroom  on  how  to 
handle  new  businesses  or  grand  ! 
openings,  she  said. 

“At  times  it  is  hard  to  make  readers 
and  advertisers  understand  there’s  a 
difference  between  news  and  adver¬ 
tising,  but  Don  is  personable  enough 
to  get  that  across  without  offending. 
People  don’t  feel  slighted,”  said 
Byers,  who  is  currently  city  editor  for 
the  St.  Cloud  (Minn.)  Times. 

Editorial  decisions  that  affect  his 
community  are  not  always  easy  and 
some  people  try  to  play  off  his  friend¬ 
ship,  Smith  commented.  “An 
acquaintance  once  asked  me  to  keep 
his  daughter’s  name  out  of  the  news¬ 
paper,  she  had  just  been  picked  up  for 
her  second  DWI.  I  told  him  that  it  was 
newspaper  policy  to  print  the  names 
and  I  printed  it.” 

At  times.  Smith  looks  up  to  his 
father’s  example  when  questioning 
his  responsibility  as  a  publisher. 

“When  I  look  at  the  size  of  his 
advertising  base,  he  put  himself  on 
the  line  a  number  of  times  for  the  good 
of  the  community,”  he  recalled. 

The  Monticello  Times  is  not  with¬ 
out  blemish.  Smith  admitted.  A  story 
that  should  have  been  on  the  front 
page  and  was  not  had  to  do  with  the 
high  school  marching  band. 

“The  band  had  been  chosen  to  go  to 
the  Rose  Bowl,  which  was  a  once-in- 
a-lifetime  event.  Two  months  before 
they  were  supposed  to  go,  there  was  a 
party  at  one  of  the  kid’s  homes.  There 
was  beer  at  the  party  and  the  sheriff 
had  to  dispatch  a  bus  to  pick  up  all  the 
offenders.  Quite  a  few  of  them  were 


band  members.” 

The  story  was  printed  on  the  inside 
of  the  newspaper  and  it  probably 
should  have  been  on  the  front  page, 
he  remarked. 

Smith  struggles  the  most  as  a  com¬ 
munity  member  and  community  jour¬ 
nalist  while  covering  tragedy,  he  said. 

The  city  attorney  committed  sui¬ 
cide  three  years  ago.  He  was  also  a 


private  attorney.  He  was  46  years  old, 
had  a  family  of  six. 

“It  was  astonishing,”  Smith  said. 
“We  printed  that  he  took  his  own  life. 
It  was  on  the  front  page.  1  went  to  the 
funeral  and  covered  the  homily  by  the 
priest.” 

The  decision  on  whether  to  print 
the  cause  of  death  in  the  case  of  a 
suicide  is  a  question  most  publishers 
wrestle  with.  The  Monticello  Times 
does  print  the  cause  of  death  in  a 
suicide  if  the  person  is  a  public  figure. 
Smith  said.  At  times  the  information 
is  taken  from  the  sheriffs  report  and 


the  paper  reports  the  person  took  his 
own  life.  In  the  case  of  a  suicide 
of  a  non-public  person,  the  newspa¬ 
per  often  says  the  person  died  at 
home. 

“The  hardest  part  is  determining 
who  is  a  public  figure,”  Smith  com¬ 
mented. 

People  are  not  always  as  grateful 
for  coverage  of  a  loved  one’s  death,  as 


was  the  case  of  a  recent  suicide  of  a 
prominent  school  board  chairman.  The 
Monticello  Times  printed  that  he  took 
his  own  life  and,  10  days  later,  the 
wife  of  the  deceased  called  and  was 
extremely  upset.  Smith  said.  He  tried 
to  be  understanding  with  her,  realizing 
her  anguish,  but  she  hung  up  on  him. 

Despite  the  ups  and  downs  of  the 
newspaper  business.  Smith  views  his 
work  as  significant,  both  to  himself 
and  to  society.  He  sees  the  newspa¬ 
per’s  mission  as  a  tool  for  advertising, 
news  and  leadership. 

(Continued  on  page  45) 


ADVICE  AND  DISSENT 

They’re  contentious  and  contagious.  They're 
the  McLaughlin  Group,  (clockwise  from  left)  Jack 
Germond,  Eleanor  Clift,  John  McLaughlin,  Fred  Barnes, 
Morton  Kondracke,  and  Pat  Buchanan. 

Made  possible  by  a  giant  from  GE. 

THE  McLaughlin  GROUP 

Check  your  local  listing  for  station  and  time. 

Mb  bring  good  things  to  life. 


“There  probably  isn’t  one  organization  in  town  that 
someone  on  the  Times  isn’t  involved  in,”  Carlson 
observed. 
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NEWSPEOPLE  IN  THE  NEWS 


David  Rosenberg  Barbara  Gregory 


Judy  Pace 


David  Rosenberg  has  been  named 
controller  for  Lesher  Newspapers 
Inc.,  publishers  of  the  Merced  (Calif.) 
Sun-Star  and  five  weeklies  in  Merced 
County,  Calif.  Rosenberg  is  former 
controller  with  the  St.  Louis  Subur¬ 
ban  Journal  and  spent  25  years  in 
communications  and  accounting  posi¬ 
tions  with  AT&T. 


Geroulo  W.  Kern  has  joined  the 
Chicago  Tribune  as  associate  metro¬ 
politan  editor.  In  his  position,  Kern 
serves  as  news  editor  for  suburban 
coverage  in  the  Tribune’s  zoned  Chi- 
cagoland  editions  and  will  direct  sub¬ 
urban  special  projects. 

Kern  worked  for  the  Daily  Herald 
of  Arlington  Heights,  111.,  for  15 
years,  most  recently  as  executive  edi¬ 
tor. 


Barbara  Gregory,  an  advertising 
sales  executive  and  promotion  coor¬ 
dinator  for  the  Daily  Press  in  Victor¬ 
ville,  Calif.,  has  been  named  the 
newspaper’s  promotion  manager.  In 
her  new  position,  she  is  responsible 
for  all  of  the  paper’s  advertising,  edi¬ 
torial,  circulation  and  general  promo¬ 
tion.  She  is  also  responsible  for  ad¬ 
ministering  charities,  sponsorships  and 
public  relations.  Gregory  has  been 
with  the  Daily  Press  since  1969  and 
has  served  in  several  positions. 


Richard  F.  Gathen  has  been 
named  assistant  circulation  director 
of  the  Bucks  County  Courier  Times  in 
Levittown,  Pa.  He  formerly  held  the 
position  of  circulation  manager  at  The 
Record  in  Troy,  N.Y. 


The  Advertising  Research  Founda¬ 
tion  has  named  Dr.  Theodore  (Ted) 
Dunn  as  its  technical  consulting  direc- 
tor.  President  of  Spagna  Dunn 
Research,  Dunn  will  provide  part- 
time  consulting  services  to  the  ARF. 


Judy  Pace  has  been  named  execu¬ 
tive  editor  of  the  Jackson  (Tenn.) 
Sun,  published  by  Gannett  Co.  Inc. 
She  was  formerly  editor  of  the  Rich¬ 
mond  (Ind.)  Palladium-Item,  also 
owned  by  Gannett.  Pace  replaces 
Curtis  Coghlan,  who  was  named 
executive  editor  of  the  Pensacola 
(Fla.)  News  Journal. 


Peter  J.  Pitts,  formerly  director  of 
marketing  and  promotion  at  the  New 
York  Post,  has  been  named  director  of 
promotion  of  the  Washington  Times 
and  Insight  magazine.  In  his  new 
position,  he  will  oversee  advertising 
and  circulation  promotion  and 
research  for  both  publications. 

Pitts  held  promotion  positions  with 
Reader’s  Digest,  McCall’s  magazine 
and  Cable  Health  Network  before 
joining  the  Post  in  1989. 


Milt  Goldwasser,  formerly  assis¬ 
tant  director  of  information  systems 
for  the  Los  Angeles  Times,  has  been 
promoted  to  the  new  position  of  direc¬ 
tor  of  publishing  systems,  and 
Richard  Jablonski,  previously  vice 
president  of  information  systems  for 
Philadelphia  Newspapers,  has  joined 
the  Times  in  the  new  position  of  direc¬ 
tor  of  business  systems. 

In  his  new  assignment,  Goldwasser 
is  responsible  for  the  newspaper’s 
editorial,  classified  advertising  and 
prepress  computer  systems.  He  also 
oversees  the  telecommunications  and 
electronics  departments. 

Jablonski  has  responsibility  for 
business-related  systems,  including 
circulation  and  financial  systems  such 
as  payroll  and  billing.  He  also  super¬ 
vises  operations  for  the  newspaper’s 
computer  data  center. 

Goldwasser  joined  the  Times  in 
1966  as  a  programmer/analyst.  He  has 
served  in  a  number  of  management 
positions,  including  manager  of  sys¬ 
tems  development  services,  manager 


of  classified  advertising  systems  and 
manager  of  management  services.  He 
was  promoted  to  his  most  recent  posi¬ 
tion  in  1985. 

Prior  to  joining  Philadelphia  News¬ 
papers,  Jablonski  was  vice  president 
of  management  information  systems 
at  Best  Products  in  Virginia.  He  also 
held  a  number  of  management  posi¬ 
tions  at  Ford  Motor  Co. 


The  Fresno  (Calif.)  Bee  has 
announced  the  appointment  of  four 
new  advertising  manager  positions. 

Larry  Jones  has  been  named 
advertising  manager:  national-retail/ 
general.  He  is  responsible  for 
national-retail  sales,  general  sales, 
local  general  sales.  South  Valley 
sales,  co-op  and  research  and  promo¬ 
tion.  He  previously  had  worked  as 
retail  sales  manager  for  the  San  Fran¬ 
cisco  Newspaper  Agency. 

John  Coakley  has  been  named 
advertising  manager:  local  retail.  He 
is  responsible  for  all  local  retail  sales. 
He  previously  had  worked  as  sales 
manager  at  the  Sacramento  (Calif.) 
Bee. 

Tina  Berryman  has  been  named 
advertising  manager:  operations.  She 
is  responsible  for  overseeing  adminis¬ 
trative  functions,  advertising  services 
and  the  makeup  department.  She  pre¬ 
viously  had  worked  as  advertising 
administrative  manager  at  the 
Modesto  (Calif.)  Bee. 

Ken  Hatfield,  Fresno  Bee  retail 
telephone  sales  manager,  assumes  the 
position  of  advertising  manager:  mar¬ 
keting  services.  He  is  responsible  for 
the  Bee  distribution  system,  special 
sections  and  creative  services. 


USA  Today  has  announced  the 
appointments  of  two  vice  presidents. 
Ken  Kirkhart,  formerly  director  of 
field  operations,  has  been  named  vice 
president  of  field  operations  and  John 
Palmisano,  formerly  director  of 
information  systems,  has  been  named 
vice  president  of  information  sys¬ 
tems. 

Kirkhart,  who  has  been  director  of 
field  operations  since  1988,  joined  the 
field  operations  staff  in  1984.  Prior  to 
joining  USA  Today,  Kirkhart  had 
been  an  operations  manager  at  Gan- 
nett’s  Westchester  Rockland  (N.Y.) 
Newspapers. 

Palmisano  began  his  career  with 
Gannett  in  1980  as  a  programmer/ 
analyst  and  worked  as  project  leader/ 
financial  systems  and  manager  for 
systems  planning  and  administration 
before  being  named  director  of  infor¬ 
mation  systems. 
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Brian  L.  Steffens,  news  editor  of 
the  daily  “View”  section  of  the  Los 
Angeles  Times  Orange  County  edi¬ 
tion,  has  been  named  editor  of  The 
Quill,  magazine  of  the  Society  of  Pro¬ 
fessional  Journalists.  He  replaces 
Mike  Moore,  who  chose  not  to  move 
with  SPJ’s  headquarters  from  Chi¬ 
cago  to  Greencastle,  Ind.  Moore  had 
been  Quill  editor  since  1985. 

Steffens  has  also  worked  as  graph¬ 
ics  editor  for  the  Times  Orange 
County  edition  and  as  managing  edi¬ 
tor/graphics  at  the  San  Diego  Union. 

*  *  * 

The  Muskegon  (Mich.)  Chronicle 
recently  filled  two  key  management 
positions.  Cindy  Fairfield,  a  sports- 
writer  at  the  Chronicle  since  1985, 
was  named  sports  editor.  She 
replaces  Mary  Ullmer,  who  left  to 
become  sports  editor  at  the  Spring- 
field  (Mo.)  News-Leader.  Linda 
Heppe  becomes  assistant  news  edi¬ 
tor/features,  replacing  Jonesetta 
Lassiter,  who  joined  the  desk  of 
Newhouse  News  Service  in  Washing¬ 
ton,  D.C.  Heppe,  who  most  recently 
worked  as  weekend  editor  at  the  Hol¬ 
land  (Mich.)  Sentinel,  has  also 
worked  at  the  Daily  News  in  Green¬ 
ville,  Mich.,  the  Gaylord  (Mich.)  Her¬ 
ald  Times  and  the  Ypsilanti  (Mich.) 
Press. 

*  *  * 

James  L.  (Jimmie)  McDowell,  the 
National  Football  Foundation’s 
executive  director  for  the  past  21 
years,  will  retire  in  March  of  1991, 
although  he  will  continue  to  work  as  a 
consultant  for  the  organization. 

McDowell  was  former  sports  editor 
of  the  Jackson  (Miss.)  Daily  News, 
the  Jackson  (Miss.)  State  Times,  and 
the  Meridian  (Miss.)  Star.  He  had 
also  worked  as  executive  sports  edi¬ 
tor  and  sports  columnist  at  the  Tren¬ 
ton  (N.J.)  Times  and  the  Commercial 
Appeal  in  Memphis,  Tenn.,  and  had 
been  director  of  public  relations  and 
athletic  publicity  for  Mississippi 
Southern  College. 

i|>  *  Ik 

Roy  Nilson  has  been  named  senior 
editor  for  community  affairs  at  the 
Telegram  &  Gazette  in  Worcester, 
Mass.  In  his  new  post,  he  will  report 
and  comment  on  community  develop¬ 
ment  issues  that  are  a  part  of  the 
newspaper’s  upcoming  “Visions 
2000”  project. 

Nilson  has  worked  at  the  paper 
since  1%9.  He  has  been  a  reporter, 
bureau  manager,  business  reporter, 
editorial  writer  and,  most  recently, 
planning  and  systems  editor. 

*  *  * 

The  Sacramento  (Calif.)  Bee  has 
announced  the  following  staff 
changes: 


David  Jensen,  executive  business 
editor  of  the  Bee  for  the  past  10  years, 
has  accepted  a  new  post  as  deputy 
metro  editor/projects.  In  his  new 
position,  he  will  direct  the  report¬ 
ing  and  editing  of  major  locally  gener¬ 
ated  news  projects.  Before  working  in 
business,  Jensen  was  an  assistant 
metro  editor  and  an  education  writer. 
He  has  been  at  the  Bee  since  1976. 
Previously  he  had  worked  as  a  press 
aide  for  Gov.  Jerry  Brown  and  as  an 
assistant  bureau  chief  for  United 
Press  International. 

Eleanor  Shaw,  current  news  edi¬ 
tor  of  the  Bee,  will  succeed  Jensen  as 
executive  business  editor.  Shaw  had 
worked  as  a  reporter,  Capitol  bureau 
chief,  assistant  city  editor  and  busi¬ 
ness  editor  for  the  Wilmington  (Del.) 
News-Journal  before  joining  USA 
Today  in  1982  as  an  original  member 
of  its  editing  staff  in  Washington, 
D.C.,  and  had  been  assistant  city  edi¬ 
tor  at  the  Miami  Herald  before  joining 
the  Bee  in  1985. 

Pamela  Dinsmore  succeeds  Shav/ 
as  news  editor.  Dinsmore  came  to  the 
Bee  in  1990  from  the  San  Francisco 
Examiner,  where  she  had  been  news 
editor.  Previously  she  had  worked  at  the 
Peninsula  Times  Tribune  in  Palo  Alto, 
Calif.,  and  the  Vallejo  (Calif.)  Times- 
Herald. 

*  *  * 

Richard  M.  Hibbett  will  retire  as 
publisher  of  the  Springfield  (Ohio) 
News-Sun  effective  March  1,  1991. 
Charles  R.  Rinehart,  formerly 
publisher  of  the  Port  Arthur  (Texas) 
News,  will  succeed  Hibbett. 

Hibbett  began  his  career  in  Spring- 
field  in  1958  as  a  sportswriter.  He 
served  as  city  editor  before  working 
in  several  management  positions  and 
eventually  becoming  publisher. 

Rinehart  joined  Cox  Newspapers, 
publisher  of  the  News-Sun,  in  1972  in 
the  accounting  department  of  the 
Dayton  (Ohio)  Daily  News.  He  trans¬ 
ferred  to  the  Waco  (Texas)  Tribune- 
Herald  in  1977  as  controller.  He 
served  as  assistant  general  manager 
and  later  as  vice  president/general 
manager  in  Waco  before  transferring 
to  Port  Arthur  in  1989  as  publisher. 

*  * 

The  San  Francisco  Independent 
has  announced  the  promotion  of 
Gary  Ooyman  to  the  position  of 
major  accounts  manager.  He  will  be 
located  in  the  offices  of  Pierson  Mar¬ 
keting  Inc.,  which  represents  the 
Independent  for  major  accounts. 

Most  recently,  Ooyman  worked  as 
advertising  manager  for  the  Indepen¬ 
dent.  Prior  to  joining  the  paper,  he 
worked  in  retail  and  called  on  key 
accounts  for  the  Alameda  Newspaper 
Group  and  the  San  Francisco  Prog¬ 
ress. 


Maryjane  Briant  and  Michael 
Pollock  have  been  appointed  to  new 
positions  at  The  Press  of  Atlantic 
City,  N.J.  Briant,  former  assistant 
managing  editor  for  regions,  has 
assumed  the  position  of  assistant 
managing  editor  for  news  and  regions . 
Pollock,  a  former  associate  editorial 
page  editor,  is  the  new  editorial  page 
editor. 

William  Watson,  former  assistant 
managing  editor  for  news,  and 
Michael  Diamond,  former  editorial 
page  editor,  have  been  named  to  a 
newly  created  enterprise/investiga¬ 
tive  team  reporting  directly  to  the  edi¬ 
tor. 

*  * 

Michael  Oreskes,  national  politi¬ 
cal  correspondent  for  the  New  York 
Times,  has  been  named  deputy  metro¬ 
politan  editor  of  the  Times.  Oreskes 
has  worked  at  the  Times  for  10  years 
in  a  number  of  positions,  including 
Washington  correspondent,  Albany 
bureau  chief  and  metropolitan  desk 
reporter.  He  came  to  the  Times  from 
the  Daily  News  of  New  York  where  he 
had  worked  as  City  Hall  bureau  chief, 
labor  editor,  Albany  correspondent 
and  education  reporter. 

*  *  * 

Robert  C.  Ballantine  has  been 
named  executive  consultant  to  Print 
Marketing  Concepts,  producer  of  tv 
magazines  for  newspapers.  He  will 
consult  with  marketing  managers  and 
advertising  directors  in  the  area  of 
client  relations  and  the  acquisition  of 
new  accounts. 

Ballantine  previously  had  worked 
as  advertising  director  of  the  Telegram 

Gazette  of  Worcester,  Mass.  He 
has  served  as  president  of  the  New 
England  Newspaper  Advertising  Ex¬ 
ecutives  Association  and  chairman 
of  the  classified  committee  of  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives. 
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OBITUARIES 


William  “Skinny”  Alexander, 
56,  a  newspaper  columnist  and  former 
Indiana  state  legislator,  died  Dec.  25 
after  a  long  bout  with  throat  cancer. 
He  wrote  for  The  Recorder,  an  India¬ 
napolis  black  community  newspaper. 
He  was  elected  to  the  state  General 
Assembly  as  a  Democrat  in  1972. 


Thomas  R.  Barrett,  79,  retired 
vice  president/secretary  of  the  Hart¬ 
ford  (Conn.)  Courant,  died  Dec.  10  in 
Essex,  Conn.,  after  a  brief  illness. 
He  had  been  with  the  paper  for  50 
years. 


Edwin  A.  Bassett,  84,  retired 
Linotype  operator  at  the  Boston  Her¬ 
ald  for  48  years  and  a  former  vice 
president  of  the  local  chapter  of  the 
International  Typographical  Union, 
died  Dec.  30  in  Milton,  Mass.,  after  a 
brief  illness. 

*  ♦  ♦ 

Eugene  “Gene”  Bentz,  57,  pro¬ 
duction  superintendent  of  the  Far¬ 
mington  (N.M.)  Daily  Times,  died 
Dec.  9  in  Farmington.  He  had  worked 
at  the  paper  for  more  than  20  years. 
* 

M.  Betty  Brooks,  former  writer 
for  the  Hartford  (Conn.)  Courant, 
died  Dec.  10  in  Middletown,  Conn. 
Her  husband,  Earle  Brooks,  previ¬ 
ously  had  worked  as  a  writer  for  the 
Courant. 


Laurence  R.  Hoagland,  77,  for¬ 
mer  senior  vice  president  of  the 
Omaha  (Neb.)  World-Herald,  died  of 
pneumonia  Dec.  5. 

He  joined  the  paper  in  1964  as  assis¬ 
tant  to  the  business  manager.  He 
retired  in  1975. 

E&P’s  Lenora 
Williamson  dies 

Lenora  Williamson,  who  had  spent 
20  years  as  an  associate  editor  at  E&P 
before  retiring  last  summer,  died 
recently  after  a  lengthy  battle  with 
cancer.  She  was  73. 

Williamson  Joined  E&P  in  1970  and 
initially  covered  the  syndicate  and 
photography  beat.  More  recently  she 
was  responsible  for  the  Newspeople 
in  the  News  section. 

Prior  to  joining  E&P,  she  had 
worked  for  WOR  Radio  in  New  York 
City.  She  was  a  native  of  Terre  Haute, 
Ind.,  and  also  had  worked  on  several 
newspapers  in  her  home  state  before 
relocating  to  New  York. 


LaVerne  Colwell  Kiplinger,  91 , 
widow  of  publisher  Willard  Mon¬ 
roe  Kiplinger,  died  Dec.  2  of  Parkin¬ 
son’s  disease  and  emphysema. 

In  1921,  she  joined  what  became 
Kiplinger  Washington  Editors  Inc.  as 
office  manager  and  eventually 
became  vice  president  and  director. 
She  retired  in  1975. 


Carl  A.  Kramer,  63,  an  editor  at 
the  Washington  Post  whose  photog¬ 
raphy  column  was  featured  in  the  Post 
and  was  distributed  to  papers  nation¬ 
wide,  died  of  a  heart  attack  Dec.  12. 
He  had  previously  worked  with  Acme 
News  Pictures  of  Washington,  which 
later  became  a  part  of  United  Press 
International.  He  joined  the  Post  in 
1%8  as  director  of  photography. 


Samuel  Joel  Lesner,  81,  former 
film  and  tv  critic  for  the  now-defunct 
Chicago  Daily  News,  died  Dec.  19. 

He  began  his  career  at  the  Daily 
News  as  a  library  clerk  and  eventually 
went  on  to  become  the  paper’s  regular 
music  critic  and  later  its  film  and  tv 
critic.  After  retiring  from  the  Daily 
News,  he  wrote  a  weekly  column  for 
the  Hyde  Park  (Ill.)  Herald. 


Frank  Maier,  57,  former  Midwest 
bureau  chief  for  Newsweek  magazine , 
died  Jan.  1  of  kidney  failure  at  his 
home  in  Arlington  Heights,  Ill. 

He  was  the  subject  of  a  Sept.  12 
Newsweek  cover  story  about  his  own 
liver  transplant  operation.  Previous  to 
working  at  Newsweek,  he  had  worked 
at  Chicago  Daily  News,  the  Rockford 
(Ill.)  Morning  Star  and  the  Elgin  (Ill.) 
Daily  Courier  News. 


Ed  McCarthy,  76,  managing  edi¬ 
tor  of  the  national  Sunday  supplement 
magazine  This  Week  from  1956  to 
19M,  died  of  a  heart  attack  Dec.  24  at 
his  home  in  Tappan,  N.Y. 

McCarthy  wrote  about  the  arts, 
entertainment  and  travel  for  the  Sun¬ 
day  Mirror,  PM  and  The  Star.  He  had 
also  worked  as  managing  editor  of  the 
magazines  All  Hands  and  Over  the 
Bow  while  serving  in  the  Coast  Guard 
during  World  War  II. 


Clifton  N.  “Cliff”  Memmott, 
87,  a  former  Utah  legislator  and 
weekly  newspaper  publisher,  died 
Dec.  6  after  a  long  illness. 

He  published  the  Helper  Journal 
with  his  wife  from  1937  to  1950  and 
later  bought  the  Duchesne  Record 


and  the  Roosevelt  Standard,  which  he 
combined  into  the  Utah  Basin  Stan¬ 
dard  and  published  from  1950  to  1%5. 


Burl  I.  Palmer,  84,  a  retired 
typesetter  who  had  worked  for  both 
the  Government  Printing  Office  and 
the  Washington  Evening  Star  news¬ 
paper,  died  of  leukemia  Dec.  22. 

He  worked  at  the  GPO  from  the  late 
1920s  until  joining  the  Star  in  the  early 
1960s.  He  retired  from  the  Star  in  the 
late  1960s.  Palmer  was  a  member  of 
the  Columbia  Typographical  Union. 


Harry  Paul,  81,  a  retired  Boston 
advertising/public  relations  director/ 
consultant,  and,  earlier,  a  Maine- 
based  writer  for  the  Boston  Herald, 
Boston  Sunday  Post  and  Record- 
American  and  Sunday  Advertiser, 
died  Dec.  17  of  cancer. 


Gershom  Gustav  Schocken,  78, 
editor  of  the  Jerusalem  daily  Haaretz 
since  1939,  died  Dec.  22. 

He  was  named  editor  of  the  year  by 
the  New  York-based  World  Press 
Review  in  1983.  He  was  also  a  co¬ 
founder  of  Itim,  Jerusalem’s  national 
news  agency. 

Ik  * 

Rowland  Smith,  83,  a  retired  jour¬ 
nalist,  died  Dec.  21. 

His  career  began  in  the  1920s  at  the 
Columbia  (Mo.)  Tribune.  He  worked 
as  a  news  and  sports  correspondent 
for  the  St.  Louis  Post-Dispatch  from 
1937  to  1%2,  after  which  he  worked 
for  the  University  of  Missouri  Press. 

Ik  * 

Walter  Ansel  Strong  Jr.,  76, 
retired  publisher  of  the  Beloit  (Wis.) 
Daily  News,  died  Dec.  19  in  Burling¬ 
ton,  Vt.,  after  a  long  illness. 


Richard  M.  Paget,  77,  a  retired 
management  consultant  who  was  a 
director  of  the  Washington  Post  Co., 
died  of  a  stroke  Jan.  5  in  Naples,  Fla. 

Ik  Ik  Ik 

Seymour  Rosenberg,  67,  a  colum¬ 
nist  for  the  Spartanburg  (S.C.)  Her¬ 
ald-Journal  for  33  years,  died  of 
cancer  Dec.  30.  He  joined  the  paper 
as  a  sports  editor  in  1956  and  started 
writing  a  column  in  1957.  He  later 
worked  as  Sunday  editor,  features 
editor  and  director  of  special  projects, 
but  continued  to  write  his  column.  He 
had  worked  at  the  Shreveport  (La.) 
Times,  the  Honolulu  Observer  and 
The  Bulletin  in  Martinsville,  Va., 
before  coming  to  Spartanburg. 
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How  a  master 
communicator 
controlled  press 

FDR  and  the  News  Media.  Betty 
Houchin  Winfield.  (Champaign,  III.; 
University  of  Illinois  Press,  276 
pages.)  $34.95 

If  Ronald  Reagan  were  the  great 
communicator,  then  FDR  was  a  mas¬ 
ter  communicator.  The  32nd  presi¬ 
dent’s  dealings  with  the  press  marked 
a  transition  from  the  fearful,  timid, 
irregular  sessions  of  previous  presi¬ 
dents  to  the  creation  of  a  kind  of  elite 
club  —  even  a  “family”  —  with 
reporters,  despite  the  fact  that  most 
major  publishers  opposed  him. 

Roosevelt  did  not  like  being  criti¬ 
cized  any  more  than  his  predecessors, 
but  this  study  by  a  professor  in  the 
school  of  journalism  at  the  University 
of  Missouri  shows  how  the  four-term 
president,  at  least  in  the  earlier  years 
of  his  presidency,  controlled  the  news 
flow  and  the  memoors  of  the  press 
corps  by  appearing  to  join  them  and 
being  on  their  side. 

Washington  journalists  and  their 
spouses  could  be  expected  to  be 
invited  for  a  social  evening  at  the 
White  House  once  a  year.  Those 
assigned  to  the  White  House  full  time 
were  invited  to  special  family  occa¬ 
sions,  including  the  Christmas  Eve 
meal.  When  there  was  a  death  or  ill-  ] 
ness,  the  Roosevelts  sent  flowers, 
and  Mrs.  Roosevelt  called  in  person. 

Besides  his  personal  charm, 
Roosevelt  used  his  keen  news  sense 
to  ferret  out  story  ideas  and  parceled 
them  out  one  day  at  a  time  so  that  a 
headliner  he  was  proposing  could  be 
expected  to  dominate  the  news  for 
that  day. 

Among  his  news  management  tech¬ 
niques  discussed  in  this  book: 

•  Planting  questions  ahead  of  time. 
That  is,  getting  a  reporter  to  ask  a 
specific  question  that  the  president 
wanted  asked  in  a  press  conference. 

•  Expecting  to  be  warned  through 
his  aides  of  controversial  questions 
that  reporters  were  to  ask. 

•  Keeping  the  press  conferences 
exclusive  affairs,  limited  to  the  regu¬ 
lar  Washington  correspondents. 

•  Allowing  no  cameras  or  record¬ 
ing  devices. 

•  Prohibiting  reporters  from  leav¬ 
ing  early,  so  one  could  not  scoop 
another  before  the  meeting  was  over. 

•  Discouraging  direct  quotes. 


expecting  the  reporter  to  draw  direct 
quotes  from  remarks  distributed  in 
mimeographed  form. 

•  Using  a  lot  of  humor  and  anec¬ 
dotes,  even  gimmicks.  He  once 
brought  a  sword  to  a  press  confer¬ 
ence,  kiddingly  threatening  to  lop  the 
head  of  any  reporter  getting  out  of 
order. 

A  chapter  is  devoted  to  the  creation 
of  the  Office  of  Censorship  at  the 
beginning  of  World  War  II  under  the 
War  Powers  Act,  and  J.  Edgar  Hoov¬ 
er’s  zeal  as  coordinator  before  a  full¬ 
time  director  was  named.  Missing  is  a 
full  discussion  of  the  more  subtle 
forms  of  Roosevelt  censorship,  for 
instance,  his  administration’s  role  in 
distributing  the  approval  symbol  of 
the  “blue  eagle”  to  firms,  including 
newspapers,  that  cooperated  with  the 
National  Recovery  Administration. 

In  conclusion,  the  author  wonders 
if  the  manipulation  of  the  press 
accomplished  so  painlessly  by  FDR 
could  be  a  forerunner  of  greater  press 


tyranny  someday.  Says  Winfield: 
“FDR’s  news  management,  although 
astounding,  seems  mild  compared 
with  several  of  the  more  recent  presi¬ 
dents’  efforts.  There  still  is  a  likeli¬ 
hood  that  the  right  combination  of 
personality,  media  talents,  presiden¬ 
tial  actions,  and  power  can  create  a 
tyranny  over  the  mass  media  to  the 
great  detriment  of  a  democratic  peo¬ 
ple.” 

*  *  * 

American  Datelines:  One  Hundred 
and  Forty  Major  News  Stories  from 
Colonial  Times  to  the  Present.  Tld 
Cray,  Jonathan  Kotler,  Miles  Beller. 
(New  York:  Facts  on  File,  352  pages.) 
$24.95. 

Journalistic  anthologies  tend  to  fall 
into  categories,  such  as  a  collection  of 
famous  front  pages,  a  treasury  of 
great  reporting  stories,  or  excerpts 
and  documents  of  journalism  history. 

American  Datelines  offers  the  feel- 
(Continued  on  page  45) 


Gary  Greene  of  Dickson  Media  has  sold 

The  Beraa  (KV)  Citizen 

and 

Cenniy  Exchange 

(a  3,700-circulation  paid  weekly  newspaper  and  its 
21,000-distribution  companion  shopper) 

To  Chris  Ottaway  of  Citizm  Publishing 

(a  newly  formed  company  making  its  first  acquisition) 

We  are  pleased  to  have  represented 
the  seller  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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New  process  aids  paper  recycling 

Steam-explosion  pulping  would  support  local  newsprint  minimills 


By  Jim  Rosenberg 

If  paper  recycling  is  good  policy 
and  good  business,  then  cleaner, 
cheaper,  faster,  local  processing 
should  be  better  for  both  the  environ¬ 
ment  and  business. 

A  kind  of  pressure  cooker  that 
turns  hardwoods,  softwoods,  mill 
waste  and  a  variety  of  fibrous,  other¬ 
wise  often  useless  vegetable  matter 
into  pulp  for  paper  and  paperboard 
may  sound  like  a  good  idea;  more  so  if 
it  is  inexpensive,  fast  and  non-pollut¬ 
ing.  An  even  better  idea  may  be  to 
apply  such  benefits  to  recycling,  and 
do  it  locally,  rather  than  wasting  time, 
money  and  fuel  hauling  waste  paper 
to  distant  paper  mills. 

That’s  just  what  Recoupe  Recy¬ 
cling  Technologies  hopes  to  do,  using 
steam-explosion  technology  brought 
to  market  by  Toronto-based  Stake 
Technology  Ltd. 

If  and  when  “waterless”  newsprint 
minimills  now  being  researched  are 
built  in  and  around  metropolitan 
areas.  Recoupe  may  be  able  to  pro¬ 
vide  them  with  a  suitably  scaled  pro¬ 
cess  to  repulp  old  newspapers  and 
other  used  paper  products  to  supply 
usable  fibers. 

At  a  December  press  conference 
announcing  the  technology’s  latest 
application,  Chesapeake  Corp.  presi¬ 
dent  J.  Carter  Fox  noted  it  has 
“great  potential  to  strengthen  the 
recycling  movement”  by  changing 
“municipal  dumps  into  recycling  fac¬ 
tories.” 

Introduced  just  a  few  years  ago  for 
hardwood  pulping  and  successfully 
used  in  other  applications,  the  steam 
explosion  process  will  be  put  at  the 
service  of  waste  paper  recycling  by 
Recoupe,  a  joint  venture  of  Stake  and 
Chesapeake,  a  Richmond,  Va. -based 
forest  products  company.  Fox 
approached  Stake  with  the  recycling 
idea  after  learning  that  Stake  intended 
to  use  its  technology  to  pulp  Canadian 
hardwoods  (E&P,  April  15,  1989). 

The  partnership  holds  exclusive 
worldwide  rights  to  use  the  technol¬ 
ogy  for  converting  waste  paper  into 
new  paper  products. 

In  addition  to  marketing  the  tech¬ 
nology  to  North  American  newsprint, 
containerboard  and  tissue  mills. 
Recoupe  will  also  target  municipal 
recycling  facilities  in  densely  popu¬ 


lated  areas,  according  to  Stake  chair¬ 
man  and  president  Jeremy  Kendall,  a 
Recoupe  director,  and  Jim  Nagy, 
Recoupe  president  and  Chesapeake’s 
senior  director  of  science  and  tech¬ 
nology. 

“Because  of  its  modular  design,” 
said  Nagy,  Recoupe  equipment  is 
suitable  for  use  by  “budget-strapped 
municipalities”  to  reduce  their  input 
to  landfills  “while  at  the  same  time 
producing  a  new  source  of  income.” 
He  said  the  technology,  “with  its 
minimill  capabilities,  makes  it 
possible  for  all  communities  to  recy¬ 
cle.” 

It  may  also  make  participation  in 
the  recycled  newsprint  industry  pos¬ 
sible  for  newspaper  companies  not 
large  enough  to  acquire  the  kinds  of 
equity  interests  in  major  mills  enjoyed 
by  larger  chains. 


Steam  explosion  separates  wood’s 
lignin  (which  melts  under  high-pres¬ 
sure  steam),  hemicellulose  and  fiber 
components,  which  can  be  processed 
to  obtain  such  products  as  fuels, 
sweeteners  and  cattle  foods.  Several 
firms  already  use  the  process  for  such 
purposes. 

It  can  utilize  other  furnishes,  such 
as  straw,  bagasse  (the  pressed 
remains  of  processed  sugarcane)  and 
many  other  types  of  what  Stake  refers 
to  as  “underutilized  biomass.” 

More  recently,  a  yearlong  testing 
program  at  U.S.  and  Canadian  uni¬ 
versities  demonstrated  waste  paper’s 
viability  as  a  candidate  for  steam 
explosion,  according  to  Recoupe 
executives.  Kendall  said  lab  tests 
using  furnishes  from  Chesapeake  and 
its  recycling  subsidiary,  Wisconsin 
Tissue,  yielded  “superior  products” 
when  compared  with  the  companies’ 
existing  products.  Paper  from  subse¬ 
quent  tonnage  trials  confirmed  the  lab 
results,  he  said. 

As  a  generator  of  chemicals,  fodder 
and  high-yield  pulp  from  various  raw 
materials,  the  process  offers  benefits 


for  poorer  nations  with  limited  finan¬ 
cial  and  woodland  resources  and  for 
developed  nations  with  almost  un¬ 
limited  waste  paper  “resources.” 

Beyond  using  a  wide  array  of  fiber 
sources,  however,  the  pulping  pro¬ 
cess  promises  to  run  small,  fast, 
cheap  and  clean: 

•  The  equipment  is  compact. 
Steam  explosion  requires  less  space 
than  conventional  pulping,  and  it  can 
be  profitably  operated  at  plant  sizes 
smaller  than  most  chemi-thermome- 
chanical  pulp  mills. 

•  Start-up  after  approval  runs  to 
six  months,  compared  with  as  long  as 
two  years  for  conventional  pulping. 
According  to  Recoupe,  its  pulping  is 
accomplished  in  about  four  minutes, 
rather  than  the  12  hours  needed  by 
conventional  methods. 

•  Savings  derive  not  only  from  the 


costs  of  erecting  efficient  smaller 
plants,  but  from  those  plant’s  lower 
operating  costs.  The  process  report¬ 
edly  consumes  30%  less  energy  than 
other  recycling  methods,  owing  to  its 
speed  and  to  pulp  of  a  quality  re¬ 
quiring  little  or  no  further  process¬ 
ing. 

•  The  process  can  be  used  to  turn 
waste  vegetable  matter  and  pulping 
by-products  into  useful  substances, 
many  of  which  might  otherwise  be 
derived  from  petroleum.  But  environ¬ 
mental  benefits  are  inherent  in  the 
process  itself  because  it  requires 
fewer  processing  stages  and  less 
energy,  and  the  resulting  fiber  is  of 
sufficient  quality  that  it  needs  no  sur¬ 
factants  or  chlorination,  which  can 
pollute  mill  effluent. 

The  process  has  two  other  impor¬ 
tant  assets.  It  efficiently  deinks  old 
newspapers  and  is  capable  of  pro¬ 
cessing  contaminants. 

According  to  Kendall,  steam  explo¬ 
sion  “breaks  down  ink  into  extremely 
fine  particles”  —  less  than  75 
microns  in  size,  which  he  said  were 
about  a  tenth  the  size  possible  with 


it  may  also  make  participation  in  the  recycied 
newsprint  industry  possibie  for  newspaper  companies 
not  iarge  enough  to  acquire  the  kinds  of  equity 
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conventional  technology.  He  said 
particles  are  well  dispersed  without 
the  use  of  surfactants  or  other  chemi¬ 
cals. 

Nagy  said  his  company’s  repulping 
technology  can  help  achieve  the  U.S. 
paper  industry’s  goal  of  recovering 
for  reuse  40%  of  paper  products  con¬ 
sumed  in  1995  not  only  because  of  its 
lower  capital  investment,  but  because 
it  can  recover  “some  waste  paper 
streams,  such  as  wet  strengths  and 
wax  coating,  that  are  not  normally 
considered  recoverable  today.’’ 

Kendall  said  the  process  does  a 
good  job  with  such  materials,  often 
used  in  corrugated  containers  that  are 
not  suited  to  conventional  processing 
and  wind  up  in  landfills.  He  stated 
that  the  technology  will  process  100% 
of  available  waste. 

“The  steam  explosion  concept  pre¬ 
pares  the  fiber  for  additional  process¬ 
ing,’’  said  Nagy,  in  reference  to 
removal  of  ink  particles  and  the  form¬ 
ing  of  new  paper.  He  said  plastic  con¬ 


taminants  left  as  small  nodules  after 
processing  are  easily  screened. 

Interviewed  by  E&P  following  the 
press  conference,  Kendall  reported 
experiencing  no  problems  from  wax 
or  adhesive  contaminants,  adding 
“our  product  is  sticky  free.”  Nagy 
added  that,  although  steam  explosion 
users  insisted  on  writing  equipment¬ 
cleaning  responsibility  into  con¬ 
tracts,  such  payments  never  had  to 
be  made. 

Pulping  is  achieved  by  continu¬ 
ously  compressing  the  furnish  with  a 
reciprocating  cylinder,  a  hollow  pis¬ 
ton  making  240  strokes  per  minute.  A 
screw  gear  within  conveys  the  mate¬ 
rial  to  the  face  of  the  piston,  continu¬ 
ously  moving  material  forward.  The 
resulting  “plug”  is  transferred  to  a 
steam  digester  measuring  39  feet  wide 
by  three  feet  in  diameter.  There  it  is 
held  for  one  to  four  minutes  under 
400-psi  pressure  at  400  ®F.  (According 
to  Kendall,  each  10 ®C  rise  in  tempera¬ 
ture  halves  the  processing  time.)  It 


then  passes  by  screw  conveyor,  with¬ 
out  loss  of  pressure,  from  the  digester 
to  a  blow  valve  where,  upon  exiting,  it 
explodes  into  the  lower  atmospheric 
pressure. 

Continuous  operation  and  sus¬ 
tained  pressure  throughout  are  key 
aspects  of  the  pulping  machine’s 
function  and  its  efficiency.  Any  steam 
that  would  migrate  back  from  the 
digester,  said  Kendall,  would  do  so 
more  slowly  than  the  plug  moves 
forward,  thereby  maintaining  the 
pressure  for  the  digester  and  for  the 
explosion  of  fiber. 

He  added  that  continuous  opera¬ 
tion  makes  the  process  energy-effi¬ 
cient  and  allows  control  of  the  chemi¬ 
cal  reactions  to  be  maintained. 

Recoupe  executives  said  they 
expect  to  erect  a  pilot  plant  sometime 
this  year.  Kendall  noted  that  a  tissue 
manufacturer  (not  Wisconsin  Tissue) 
will  likely  be  among  the  first  to  com¬ 
mercially  exploit  steam  explosion  to 
repulp  waste  paper. 


Comprint  conference  slated  for  May 


Sponsored  by  Intergraf,  the  Brus¬ 
sels-based  European  printing  trade 
group,  in  association  with  the  Printing 
Industries  of  America,  the  quadren¬ 
nial  Comprint  International  Confer¬ 
ence  will  be  held  May  26-29,  offering  a 
global  report  on  the  status  and  out¬ 
look  for  the  printing  and  publishing 
industries. 

The  international  meeting  includes 
reports  on  research  and  presentations 
by  leaders  of  major  world  printing/ 
publishing  organizations.  Themes  of 
1991,  “Globalization  of  Print”  and 
“Reshaping  World  Markets,”  take 
particular  note  of  economic  and 
political  changes  under  way  in  West¬ 
ern  and  Eastern  Europe. 

The  results  of  Comprint-commis¬ 
sioned  research  on  European  eco¬ 
nomic  integration’s  worldwide  effects 
on  publishers  and  printers  will  be 
shared  at  the  conference,  along  with  a 
“State-of-the-Art”  report  and  infor¬ 
mation  drawn  from  the  Printing 
Industries  of  America’s  “Printing 
2(X)0”  report. 

The  conference  serves  as  an  in¬ 
ternational  meeting  place  for  formal 
and  informal  information  exchange 
among  top  executives  in  book,  maga¬ 
zine  and  newspaper  publishing.  It  will 
consider  trends  and  influences  in  the 
information  age,  the  information  con¬ 
sumer,  the  role  of  multimedia  and  the 
relation  of  technology  to  markets.  A 
six-language  simultaneous  translation 
is  available. 

Organizers  stress  that  the  confer¬ 


ence  does  not  focus  on  technology  but 
includes  consideration  of  technology 
from  a  business  perspective,  includ¬ 
ing  prepress,  press  and  post-press 
automation,  and  electronic  competi¬ 
tion.  Discussions  will  also  look  at  the 
power  of  informaton,  the  philosophy 
of  advertising,  social  responsibility, 
literacy,  labor  and  training  issues, 
printing  and  publishing  in  developing 
countries  and  management. 


The  conference  draws  300-400 
chairmen  and  chief  executives,  who 
will  hear  presentations  from  their 
peers  at  R.R.  Donnelly,  U.S.  News  & 
World  Report,  Random  House, 
Didier  Printing  Group,  Readers 
Digest  and  “at  least  two”  newspaper 
publishers.  For  additional  informa¬ 
tion,  contact  William  Lamparter, 
PrintCom  Consulting  Group  (704/843- 
5350). 
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Annual  U.S.  paper  capacity  survey 

Industry  continues  growth  and  commitment  to  recycling 


In  a  fifth  consecutive  year  of 
growth,  U.S.  papermakers,  who  con¬ 
stitute  one  of  the  nation’s  10  biggest 
industries,  are  making  progress  in 
their  goal  to  recover  for  reuse  40%  of 
all  paper  consumed  in  the  U.S.  in 
1995,  according  to  the  American 
Paper  Institute’s  annual  capacity 
survey. 

In  1989,  32.4%  of  available  paper 
was  collected  for  recycling.  For  con¬ 
sumption  of  old  newspapers,  the  lat¬ 
est  projected  increase  shows  over  a 
million  more  tons  than  projected  last 
year  (from  755,000  to  almost  1 .78  mil¬ 
lion  tons). 


last  year,  according  to  the  survey 
report,  representing  shutdowns  and 
cutbacks  of  almost  a  million  tons  at 
pulp  mills.  That  slowing,  however, 
is  expected  to  be  largely  compensat¬ 
ed  by  further  waste  paper  process¬ 
ing. 

Investment  in  recycling  facilities, 
said  Caveney,  will  boost  waste  paper 
consumption  by  more  than  five  mil¬ 
lion  tons  annually  through  1993.  If 
other  recycling  projects  now  under 
consideration  get  under  construction, 
waste  paper  consumption  may  sur¬ 
pass  the  27.1  million  tons  the  API 
projects  for  1993. 


Newsprint  mills  put  four  new  papermaking 
machines  —  two  with  deinking  plants  —  into  operation 
in  the  past  two  years,  raising  capacity  by  8.4%  in 
1990. 


“Despite  increasingly  uncertain 
prospects  for  the  U.S.  economy,” 
said  API  president  Red  Caveney, 
“the  paper  industry  plans  to  expand 
total  waste  paper  consumption  at  a 
pace  averaging  7.2%  per  year  over  the 
next  three  years,”  up  from  the  5.9% 
annual  average  growth  rate  predicted 
last  year. 

The  waste  paper  reuse  rate  is 
growing  at  more  than  double  the  pace 
of  other  fiber  sources.  By  1993,  said 
Caveney,  it  is  expected  to  exceed 
29%  of  fiber  used  at  U.S.  mills. 

The  rate  of  growth  of  wood  pulp 
capacity  will  be  under  that  predicted 
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Of  the  18  new  papermaking 
machines  to  be  operating  in  1993,  10 
will  handle  waste  paper,  according  to 
the  survey. 

Newsprint  mills  put  four  new 
papermaking  machines  —  two  with 
deinking  plants  —  into  operation  in 
the  past  two  years,  raising  capacity  by 
8.4%  in  1990.  A  fifth  new  machine  and 
a  deinking  plant  are  scheduled  to  go 
into  production  this  year.  Estimated 
U.S.  newsprint  capacity  in  1993  will 
reach  almost  7.5  million  tons  per  year, 
averaging  2.9%  annual  growth  over 
three  years. 

Approved  deinking  projects  will 
increase  use  of  old  newspapers  by 
808,000  tons,  or  almost  50%,  at  news¬ 
print  mills  between  1990  and  1993. 
The  survey  showed  at  least  14  major 
producers  studying  or  committed  to 
deinking  installations  at  mills. 

Caveney  said  he  expected  to  see  a 
“trend  of  constant  infusion”  of 
recycled  fiber  at  virgin-fiber  plants  for 
many  paper  grades.  Furthermore,  he 
said  there  is  evidence  that  recyclers 
are  better  able  to  separate  the  plastic 
laminate  from  some  kinds  of  waste 
packaging  papers. 

In  other  recycling  developments, 
Caveney  noted  the  importance  of  the 
installation  of  successful  local  mills. 
He  said  the  API  is  distributing  a 
“Paper  Matcher”  directory  of  mills 
that  describes  what  waste  papers  they 


handle  in  an  effort  to  match  recovery 
with  mills’  furnish. 

Also,  Ronald  Slinn,  API  vice  presi¬ 
dent  for  pulp,  materials  and  technol¬ 
ogy,  said  that  an  American  Associa¬ 
tion  of  Testing  and  Materials  subcom¬ 
mittee  is  attempting  to  establish,  with 
respect  to  paper  recycling,  a  “nation¬ 
al  set  of  terms  and  definitions  that 
everyone  can  use”. 

Planned  capacity  increases 
between  1989  and  1993  for  the  U.S. 
and  Canadian  newsprint  industries 
are  equal,  at  about  1.1  million  metric 
(approx.  2,200-lb.)  tons. 

(Overall,  the  API  president  said  that 
balanced  inventories  and  good  pros¬ 
pects  for  exports  bode  well  for  the 
U.S.  industry  in  what  is  otherwise  a 
poor  economic  climate. 

Unlike  many  other  basic  industries, 
he  said,  U.S.  pulp  and  paper  compa¬ 
nies  are  committed  to  modernization 
and  competition  on  a  global  scale, 
with  survey  responses  showing  that 
by  1989  more  than  60%  of  all  primary 
manufacturing  plant  was  new  or  had 
been  significantly  upgraded  in  the 
preceding  10  years. 

The  rate  of  capacity  expansion  is 
expected  to  approach  the  historical  aver¬ 
age  of  2.4%,  down  from  the  previous 
year’s  annual  growth  rate  of  3.4%.  An 
uncertain  economy,  said  Caveney, 
has  delayed  and  stretched  out  expan¬ 
sion  projects.  Capacity  in  1992  is  now 
expected  to  fall  1.7%  below  last 
year’s  projection  for  1992. 

Iris  promotes  three 

Three  Iris  Graphics  Inc.  managers 
have  been  appointed  to  senior  execu¬ 
tive  positions,  reporting  to  Iris  presi¬ 
dent  and  CEO  Alphonse  Lucchese. 

Richard  Santos  was  named  senior 
vice  president  for  worldwide  sales. 
He  returns  from  Iris’  Brussels  office 
next  month  to  take  up  his  new  post  at 
the  company’s  Bedford,  Mass.,  head¬ 
quarters.  Before  co-founding  Iris  in 
1984,  Santos  had  held  senior  sales  and 
marketing  positions  with  BASF,  Itek, 
Raytheon  and  Harris. 

Manufacturing  vice  president  Ber¬ 
nard  Segaloff  was  promoted  to  chief 
operating  officer,  overseeing  day-to- 
day  operations  in  manufacturing, 
engineering  and  finance. 

John  Connolly  moved  up  from  con¬ 
troller  to  finance  vice  president, 
directing  all  financial  operations. 
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Atex  busy  on  three  continents 

Orders  arrive  from  Malaysia  to  Mexico  to  Minsk 


Atex  announced  several  orders, 
from  foreign  publishing  organiza¬ 
tions,  including  its  first  Soviet  sale 
and  a  system  for  a  new  Mexican  news 
magazine. 

Mexico  City-based  Epoca,  a  new 
joint  venture  of  tv  and  newspaper 
journalists,  chose  an  editorial  front- 
end  system  consisting  of  networked 
Atex  Writer  Software  running  on 
IBM  PS/2s.  It  will  also  use  Atex  PC 
Page  Makeup  layout  and  design  soft¬ 
ware. 

To  meet  its  color  prepress  needs, 
Epoca  also  ordered  an  Atex  Color 
Imaging  System,  Color  Page  Work¬ 
station  and  input  scanner.  It  also  pur¬ 
chased  Design  Software  to  build 
pages,  select,  crop  and  scale  photos 
and  create  special  effects. 

Another  color  system  sold  in  Mex¬ 
ico  went  to  an  existing  Atex  cus¬ 
tomer,  El  Heraldo  de  Mexico,  Mexico 
City,  which  acquired  a  Designmaster. 


Flint  Ink 
restructures 

With  the  New  Year,  Flint  Ink  Corp. 
reorganized  its  acquired  divisions 
into  three  printing  ink  operating 
groups  directed  by  three  vice  presi¬ 
dents  under  the  single  Flint  Ink  corpo¬ 
rate  name. 

The  Publication  Group  serves  cus¬ 
tomers  in  the  news  ink  and  web  offset 
heatset  markets  under  the  direction  of 
group  vice  president  Gregory  M. 
Lawson.  Other  groups  are  for 
sheetfed  and  various  packaging  inks 
and  the  gravure  division. 

Flint  stressed  that  while  divisional 
names,  signs  and  logos  will  all  con¬ 
form  to  the  familiar  Flint  mark,  ink 
formulations  remain  unchanged.  Flint 
president  H.  Howard  Flint  II  said  the 
reorganization  better  utilizes  divi¬ 
sional  assets  and  eliminates  “some 
duplication  of  effort.” 

Flint  also  is  consolidating  its  three 
color  manufacturing  operations  into 
one  group,  CDR  Pigments  and  Dis¬ 
persions,  under  W.  Rucker  Wickline, 
president  of  the  unit. 

Other  appointments  stemming 
from  the  restructuring  include 
Nicholas  L.  Feagler,  to  corporate 
vice  president,  Robert  G.  Savageau, 
to  R&D  vice  president,  and  Richard 
F.  Laber,  purchasing  vice  president. 


The  Central  Committee  of  the 
Communist  Party  of  Byelorussia 
Publishing  House  became  Atex’s  first 
customer  in  the  Soviet  Union  when  it 
contracted  for  an  Atex  System  3000. 
The  Minsk-based  party  plans  to 
expand  its  initial  purchase  to  produce 
all  its  12  newspapers  on  Atex  equip¬ 
ment  by  the  end  of  this  year. 

Other  orders  included:  an  upgrade 
for  New  Straits  Times,  Kuala  Lum¬ 
pur,  Malaysia;  classified  pagination 
and  Integrated  Advertising  Software 
added  to  the  Atex  editorial  system  at 
France’s  Nice  Matin;  editorial  pro¬ 
duction  and  pagination  for  Berlin’s 
Der  Tagespost;  servers  for  Ger¬ 
many’s  WAZ  (Essen)  and  FAZ 
(Frankfurt),  which  also  ordered  an 
editorial  network,  with  more  than  300 
Advanced  Display  Terminals,  for  a 
new  Sunday  newspaper  and  local  sec¬ 
tions;  a  seven-server,  144-terminal 
PC  Preference  editorial  system  for 
News  International’s  Today  in  Brit¬ 
ain;  an  advertising  system  for  Le 
Figaro,  Paris,  consisting  of  two  Dual 
Series  60  applications  servers  with  20 
Advanced  Display  Terminals  and 
three  Sun  Microsystems  worksta¬ 
tions  at  the  main  site  and  two  Series 
30  application  servers  systems  at  a 
remote  location,  with  Integrated 
Advertising  Software,  Classified 
Pagination  Software  and  Advanced 
Display  Terminal  soft  typesetting 
capability. 

Atex  also  announced  it  was  com¬ 
pleting  the  first  phase  of  its  editorial 
and  advertising  systems  installation 
at  the  Sarasota  (Fla.)  Herald-Tri¬ 
bune.  According  to  the  company,  the 
paper  is  not  only  the  largest  in  the 
New  York  Times  Regional  Newspa¬ 
per  Group  but  is  also  its  13th  newspa¬ 
per  customer  in  Florida.  The  system 
includes  four  Series  60  application 
servers  for  editorial,  two  Series  60 
servers  for  advertising,  three  Dual 
Series  30  servers  for  remote  editorial 
and  classified  operations  and  more 
than  150  Advanced  Display  Termi¬ 
nals. 

In  a  separate  announcement,  Atex 
said  it  expected  to  market  the  classi¬ 
fied  and  display  ad  system  from  Fin¬ 
land’s  Systepo  Sypress  Oy  “as  a  com¬ 
plement  to  the  Atex  System  3000” 
through  an  agreement  by  which  Atex 
would  serve  as  Sypress’  exclusive 
international  sublicenser  outside 
Finland.  Atex  noted  the  importance 


of  Sypress’  space  reservation  capa¬ 
bilities  for  effective  filling  of  all  avail¬ 
able  ad  space. 

Targeting  local  and  regional  news¬ 
papers  for  editorial  input  and  full- 
page  layout,  the  System  3000  links 
Sun  file  servers  with  IBM  PS/2  work¬ 
stations  running  Writer  Software  and 
using  Atex  140-key  keyboards.  It  was 
developed  and  is  marketed  in  the 
United  Kingdom.  It  includes  custom¬ 
izable  wire  service  capture  and  stan¬ 
dard  Atex  editing  features. 

Slaton  installs 
Color  King  2000 

Among  the  latest  customers  of 
Joplin,  Mo.-based  King  Press  Corp.’s 
Color  King  2000  web  offset  press  is 
the  Slaton  Press,  a  commercial 
printer  and  publisher  of  the  Moulton 
Advertiser,  reportedly  Alabama’s 
oldest  weekly,  dating  from  1828.  In 
selecting  the  Color  King,  Slaton  cited 
its  speed,  construction  and  number  of 
ink  train  rollers. 

Hoechst  creates  new 
business  units 

In  an  organizational  restructuring, 
Hoechst  Celanese  Printing  Products 
Division  has  created  Proofing  Sys¬ 
tems  and  Plate  Systems  business 
units. 

Art  Proctor  was  named  Proofing 
Systems  marketing  manager.  Before 
joining  Hoechst,  he  had  served  with 
Linotype’s  scanner  division  and 
earlier  been  a  graphic  arts  instructor 
and  worked  for  RCA  Corp.’s  photo¬ 
mask  operations. 

Tom  Saggiomo,  formerly  with 
Polychrome  Corp.,  is  Plate  Systems 
marketing  manager.  He  serves  on  the 
supplier  advisory  board  of  the  Web 
Offset  Association  and  is  vice  presi¬ 
dent  of  the  National  Association  of 
Lithographic  Manufacturers. 

Abitibi  changes 
plans,  names  execs 

Toronto-based  Abitibi-Price  Inc. 
has  approved  installation  of  a  recy¬ 
cling  plant  at  its  Fort  William  news- 
(Continued  on  page  44) 
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1990 


1969 


1990 


1989 


1990 

NOVEMBER 
Advertising  Data 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Press-S 

ROP  Local . 

37,136 

731 

39,839 

2,142 

Preprint  Local . 

57,295 

46,455 

56,707 

38,406 

ROP  Notional . 

6,475 

32 

10,042 

122 

Preprint  National . 

4,942 

5,736 

10,605 

Financid.. 

2.483 

4,535 

Ckissifiod. 

32,62) 

38,530 

Total . 

.  140,952 

52,954 

160,258 

40,670 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LEADING  NATIONAL  ADVERTIS¬ 
ERS  (LNA),  reported  in  the  Standard  Column 
Inch. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  utilizes  a  system  of  classification  where¬ 
by  all  display  advertising  naturally  falls  into 
one  of  four  major  classifications,  “Retail,” 
“General,”  “Automotive,”  or  “Financial”. 

LNA  defines  “National”  advertising  as  a 
combination  of  the  “General”  and  “Automo¬ 
tive”  classifications.  For  those  newspapers 
subscribing  to  LNA  service  levels  that  do  not 
include  “Retail”  or  “Financial”  classifications, 
data  shown  is  for  “National”  (“General”  and 
“Automotive”.) 


1W0  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALLINTOWN,  PA. 


Coll-nt 


ROPLocol . 

75,239 

1,367 

87,925 

3,024 

Preprint  Loco! . 

22,795 

65,127 

21,563 

43,523 

ROP  National . 

4,120 

22 

8,670 

83 

Preprint  Notional . 

297 

Financial . 

1,994 

163 

3,054 

175 

Clossified . 

70J67 

77,381 

Total . 

174,415 

66,976 

198,593 

46,805 

Coll-S 

ROP  Locol . 

34,330 

774 

37,052 

Preprint  Local . 

24,612 

54,298 

26,918 

43,874 

ROP  Notionol . 

5,212 

6,575 

Preprint  National . 

11,823 

9,943 

Financial 

1,113 

1,595 

Clossified 

23,786 

36,449 

Totol . 

1W,849 

55,072 

118,532 

43,874 

GRAND  TOTAL . 

275,264 

122,048 

317,125 

90,679 

YEAR  TO  DATE..., 

.  2,893,187 

864,676 

3,177,927 

677,171 

ANt4AK>LIS,  MD. 

Copitol-e 

ROPLocol . 

35,220 

42,631 

Preprint  Local . 

47,743 

37,313 

ROP  Notionol . 

9,737 

11,876 

Preprint  Notional . 

523 

520 

Financial 

1,791 

1,971 

Clossified 

48,260 

62,032 

Totol... 

143,274 

156,343 

Capital'S 

ROP  local . 

11,455 

10,852 

Preprint  Local . 

44,111 

29,660 

ROP  Notionol . 

6,898 

6,487 

Preprint  Notional . 

58 

86 

Financial 

644 

1,274 

Clossitied 

8,062 

12,121 

Total.. 

71,228 

60,480 

GRAND  TOTAL... 

...  214,502 

216,823 

YEAR  TO  DATE.. 

...  2,141,063 

2,222,208 

ASBURY  PA 

RK,  NJ. 

Press^ 

ROPLocol . 

78,370 

10,411 

75fl50 

9,468 

Preprint  Locol . 

33,786 

33,371 

29,656 

19,717 

ROP  National . 

7,967 

699 

13,739 

1,579 

Preprint  Notional . 

41 

524 

Pinonciol . 

3,629 

1,221 

6,281 

871 

Clossified 

76,984 

34 

96,372 

loe 

Totol 

200,736 

45,777 

221.622 

31,743 

‘Indicates  newspapers 

reporting  figures  in 

lines. 

GRAND  TOTAL . 

341,688 

98,731 

381,880 

72,413 

YEAR  TO  DATE . 

3,599,199 

663,687  3,972,023 

551,510 

BALTIMOBi, 

,  MD. 

Sun-m 

ROP  Local . 

70,827 

7,788 

86,866 

7,770 

Preprint  Local . 

27,752 

33,321 

17,451 

36,487 

ROP  Notional . 

14,987 

3,123 

18,650 

2,093 

Preprint  Notionol . 

55 

41 

Finonciol. 

3,168 

322 

2,821 

313 

Clossified 

43,545 

4,419 

54,568 

2,727 

Total . 

160,279 

48,973 

180,411 

49,431 

Sun-e 

ROPLocol . 

56,271 

7,198 

72,431 

6,012 

Preprint  Local . 

17,047 

25,013 

8,173 

27,572 

ROP  Notional . 

11,220 

3,169 

13,407 

1,978 

Preprint  Notional . 

55 

41 

Finonciol 

3,016 

322 

2,791 

329 

Clossified 

32,017 

4,420 

40,495 

2,677 

Total . 

119,571 

40,122 

137,352 

38,609 

Sun-S 

ROP  local . 

37,764 

12,018 

44,790 

12,350 

Preprint  Local . 

34,283 

43,827 

37,044 

36,943 

ROP  Notionol . 

10,746 

5,504 

12,741 

2,435 

Preprint  National . 

12,879 

11,860 

Financial . 

2,302 

824 

1,689 

963 

Classified . 

48,104 

3,776 

61,748 

3,309 

Total . 

146,078 

65,949 

169,872 

56,000 

GRAND  TOTAL . 

425,928 

155,044 

487,635 

144,040 

YEAR  TO  DATE . 

..  4,406,674  1 

1,288,500  ' 

4,988,787  1,154,520 

■IRGEN  COUNTY,  N  J. 

Record-e 

ROPLocol . 

94,110 

5,982 

95,270 

9,843 

Preprint  Local . 

5,305 

23,380 

8,521 

22,568 

ROP  Notional . 

10,055 

84 

12,812 

889 

Preprint  National . 

473 

599 

Finonciol 

3,055 

373 

4,290 

396 

Clossified 

53„20 

64,409 

Total . 

165,645 

30,349 

185,90’ 

33,696 

Record-S 

ROP  Local 

39.420 

9,890 

45,156 

11,212 

Preprint  Local . 

16,058 

83,952 

26.527 

64,800 

ROP  Notional . 

7,595 

319 

9,458 

955 

Preprint  National . 

11,881 

229 

11,812 

79 

Finonciol . 

2,339 

222 

3,174 

317 

Clossified  . 

33,332 

43,730 

6 

Totol.... 

110,625 

94,612 

139,857 

77,369 

GRAND  TOTAL.  .. 

...  276,270 

124,961 

325,758 

111,065 

YEAR  TO  DATE... 

...  2,881,974 

912,019 

3,226,823 

820,609 

BOSTON, 

MASS. 

Globe-m 

ROPLocol . 

74,163 

411 

77,583 

697 

Preprint  Local . 

26,764 

19,065 

ROP  Notionol . 

17,101 

19,913 

27 

Preprint  Notional . 

38 

Finonciol . 

2,141 

2,58B 

Classified 

70,517 

85,746 

Total . 

....  163,922 

27,175 

185,830 

19,827 

Globe-S 

ROP  local . 

35,807 

13,466 

41, 3X 

12,392 

Preprint  LmoI . 

35,894 

38,861 

34,518 

•  29,845 

ROP  National . 

23,855 

1,648 

22,376 

1,636 

Preprint  Notionol _ 

12,139 

686 

12,239 

161 

Finonciol . 

1,229 

1,530 

1,766 

1,097 

Classified . 

70,502 

138 

92,147 

266 

Totol . 

.  179,426 

56,329 

204,376 

45,397 

GRAND  TOTAL.. 

.  343,348 

83,504 

390,206 

65,224 

YEAR  TO  DATE. 

.  3,704,115 

551,981 

4,123,165 

540,151 

HeraW-m 

ROP  Locol . 

37,995 

38,750 

Preprint  Local . 

875 

6,985 

ROP  National . 

8,137 

10,012 

Financial . . 

1,306 

1,C36 

Classified . 

71,001 

80,217 

Total. 

119,314 

6,985 

130.015 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Heroid-S 


ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National . 

Finonciol.. 

Clossified . 

65,560 

13,837 

67,961 

3,462 

6,953 

200,138 

371,292 

86,755 

8,825 

2,986 

8,545 

199 

21,503 

1,321 

35,441 

61 

6,842 

14 

Total . 

357,911 

458,047 

42,058 

43,679 

GRAND  TOTAL . 

477,225 

465,032 

172,073 

43,679 

YEAR  TO  DATE.... 

.  2,742,921 

474,887 

,869,336 

440,398 

CINCINNATI 

OHIO 

Enquirer-m 

ROP  Local . 

67,890 

3,461 

67,352 

3,336 

Preprint  Locol . 

42,069 

11,496 

36,614 

17,182 

ROP  Notional . 

7,185 

10,113 

115 

Preprint  Notionol . 

262 

1,295 

284 

79 

Finonciol . 

2,438 

3,638 

128 

Classified 

75,433 

81,240 

Total . 

195,277 

16,252 

199,241 

20,840 

Post< 

ROP  Locol  . 

43,372 

38,536 

575 

Preprint  Local . 

38,472 

15,943 

34,222 

14,925 

ROP  Notionol 

5,305 

7,128 

Preprint  National . 

262 

284 

39 

Finonciol. 

847 

1,455 

125 

Classified 

27,431 

30,719 

Total . 

115,427 

16,205 

112,344 

15,664 

Enquirer-S 

ROPLocol . 

36,268 

1,285 

36,770 

Preprint  Locol . 

54,732 

2,476 

58,977 

9,548 

ROP  Notionol . 

7,556 

8,878 

Preprint  National . 

12,650 

11,353 

Financial . 

456 

731 

Classified 

34,822 

39,542 

Totol . 

146,484 

3,761 

156,251 

9,548 

GRAND  TOTAL... 

...  457,188 

36,218 

467,836 

46,052 

YEAR  TO  DATE  .. 

,„  4,418,892 

289,976 

4,515,447 

338,025 

DALLAS,  TIXAS 

Morning  News-m 

ROPLocol . 

128,875 

12,167 

129,714 

14,405 

Preprint  Local . 

70,420 

25,605 

52,528 

25,429 

ROP  Notionol . 

11,734 

1,323 

13,460 

1,048 

Preprint  Notionol . 

75 

918 

Finoncial 

3,454 

288 

4,056 

62 

Clossified 

169,110 

3,041 

172,490 

893 

Total . 

383,668 

42,424 

372,248 

42,755 

News-S 

ROP  Local . 

48,323 

541 

50,714 

167 

Preprint  Locol . 

53,312 

16,618 

45,819 

16,379 

ROP  Notionol . 

9,879 

1,817 

10,495 

1,778 

Preprint  Notionol . 

12,991 

12,196 

Rnoncial 

2,655 

319 

3,150 

122 

Clossified 

72,899 

725 

79,682 

1,581 

Total . 

200,059 

20,020 

202,056 

20,027 

GRAND  TOTAL.. 

...  583,727 

62,444 

574,304 

62,782 

YEAR  TO  DATE. 

...  5,835,799 

491,124 

5,748,714 

468,715 

Times  Herold-o/d 

ROP  Local . 

73,916 

5,492 

79,281 

5,765 

Preprint  Local . 

43,962 

11,158 

43,268 

10,059 

ROP  Notional . 

6,648 

260 

7,153 

517 

Finoncial . 

1,190 

45 

1,774 

106 

dossil 

126,323 

8,725 

117,284 

12,256 

Totol . 

252,039 

25,680 

248,760 

28,703 

Times  Herold-S 

ROP  Local 

29,908 

34,890 

Preprint  Local . 

44,860 

16,268 

40,361 

14,736 

%OP  Notionol . 

6,855 

8,253 

Preprint  Notional . 

9,235 

9,833 

247 

Financial 

1,407 

2,083 

Classified 

22,860 

26,880 

Totol. ... 

115,125 

16,268 

122,300 

14,983 

GRAND  TOTAL. 

.  367,164 

41,948 

371,060 

43,686 

YEAR  TO  DATE 

.  3,629,513 

280,016 

3,729,825 

367,269 

DINVIR, 

COLO. 

Post-m 

ROPLocol . 

74,354 

73,424 

498 

Preprint  Local . 

19,487 

57,063 

20,393 

46,919 

ROP  Notional . 

16J36 

16,521 

Preprint  Notional . 

629 

127 

88 

Finonciol . 

1,960 

4,459 

Classified 

124,846 

116,778 

Totol... 

237,612 

57,190 

231,575 

47,505 

32 
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1990 

1989 

1990 

1989 

1990 

1969 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

Post-S 

ROP  Local . 

27.947 

11,949 

30,226 

13,720 

774 

Couront-m 

HARTFORD, 

CONN. 

Newsdoy-e 

ROP  Locol 

LONG  ISLAND,  N.Y. 

Preprint  local . 

40,131 

40,237 

ROP  Local . 

58,949 

33,329 

66,499 

48,407 

91,538 

38,998 

20,795 

2,032 

71372 

45318 

63315 

14,584 

5,880 

1,125 

1,808 

5,480 

15,577 

5,350 

1,499 

1,770 

4,076 

39 

Preprint  Local . 

6,260 

47,573 

9,907 

49,496 

Preprint  Notional . 

Finonciol.... 

ROP  Notionol . 

Preprint  Notional . 

12,743 

5.231 

69 

13.098 

6,388 

182 

ROP  Notional . 

11,943 

15!o92 

7,168 

50352 

12,437 

2,940 

62,566 

Ciossified... 

41,397 

46,916 

Financial . . 

3,355 

1,925 

3,041 

2,099 

T  1  1 

102,882 

47,419 

113,288 

46,896 

Ciossified 

44,928 

986 

64,779 

1,715 

Total 

126,235 

89,113 

157,324 

108,287 

119,438 

174322 

GRAND  TOTAL . 

340,494 

104,609 

344,863 

94,401 

Couront-S 

Newsdoy-S 

3,618,414 

714,035 

3,596,457 

686,584 

ROP  Local . 

43,706 

95.702 

4,650 

75 

19,596 

24,073 

8,670 

11,498 

43,794 

75312 

3,785 

175 

525 

12,904 

Rocky  Mountoin  News- 

ROP  Local 

Preprint  Local . 

19,074 

4,361 

5,641 

135,967 

23,760 

6,877 

10,416 

153.976 

Preprint  Locol . 

28,007 

85,314 

23,035 

10,439 

2,470 

189,876 

88,977 

28,158 

10,826 

3,348 

175393 

4,060 

47,807 

ROP  Notional . 

11,073 

935 

11,950 

769 

11,256 

55,508 

Preprint  NotiOMsI . 

12,288 

681 

12,180 

697 

277 

431 

Finonciol 

1,951 

351 

1,290 

954 

18,464 

18336 

Ciossified . 

21,326 

31,112 

10 

Classified.. 

Total 

70373 

143,575 

87,169 

166,822 

/3,1W 

163,028 

311.134 

56,908 

307,202 

51,867 

GRAND  TOTAL.  .. 

..  196J08 

232,688 

244,493 

275,109 

GRAND  TOTAL.. 

168,075 

388,263 

202,341 

311,017 

Rocky  Mountain  News-S 

23,688 

22,049 

YEAR  TO  DATE... 

..  2,123,575  2,576,352 

HONOLULU,  HI. 

2,666,378 

2,322,326 

YIARTODATE_. 

..  1,674,705 

3,153,935 

2,354,158 

2,862,881 

Preprint  Locol . 

21,957 

11,039 

11,592 

1,347 

26,798 

22,303 

Advertiser-m 

ROP  Local 

62,354 

61,397 

Preprint  Notionol . 

Finonciol . 

11,178 

1,304 

Preprint  Local . 

ROP  Notional . 

22,012 

12,274 

12,614 

9,595 

Press  Telegram-m 

47,835 

34350 

9,347 

43,035 

Classified.. 

33,686 

30,566 

Preprint  Notional . 

Finonciol... 

Classified . 

57 

3404 

70.371 

4,155 

73,054 

Preprint  Locol 

25,147 

42,248 

Total . 

102,269 

26,798 

99,814 

22,558 

ROP  Notional 

Preprint  Notional . 

Finonciol . 

6,396 

88 

964 

230 

7,967 

487 

GRAND  TOTAL . 

413,403 

83,706 

407,016 

74,425 

Total . 

170,472 

160,815 

1,528 

2,084 

160 

YEAR  TO  DATE . 

4,290,672 

540,750 

4,307,763 

551,502 

Clossifted . 

58,713 

63,653 

735 

Stor  Bulletin-e 

141,487 

52,076 

155,789 

53,764 

64,767 

12,477 

7,426 

Gwinnett  County  News 

DULUTH, 

GA. 

Preprint  Local . 

ROP  National . 

22.059 

12,440 

Press  Telegrom-S 
ROP  Locol . 

15.738 

15,636 

28,884 

4,549 

10,428 

ROP  Local . 

43,669 

355 

48,439 

4,364 

63,610 

Preprint  Local 

29,575 

4,291 

2,114 

1,953 

Preprint  Locol . 

24,241 

4,452 

8,161 

Classified . 

63.544 

ROP  Notionol . 

6,876 

14 

3,652 

160,473 

152,644 

2,785 

55 

Preprint  Notionol . 

74 

267 

Finonciol. 

1,439 

3,075 

Stor  Bulletin  &  Advertiser-S 

33,204 

13,725 

Classified . 

13,765 

15,216 

Total . 

156,619 

4,821 

125,876 

Preprint  Local . 

31,038 

14,020 

Total 

77,423 

7,131 

75,273 

4,181 

ROP  National . 

Preprint  Notionol . 

13,542 

8,092 

11,248 

8,196 

3,313 

25,398 

GRAND  TOTAL . 

...  218,910 

59,207 

231,062 

57.945 

1  ROP  Locol . ’ .  11.263 

8,862 

YEAR  TO  DATE.. 

...  2,179,073 

449,468 

2,153,903 

500,728 

Preprint  Local . 

34,131 

5,272 

28,540 

Ciossified . 

38,058 

ROP  Notionol . 

5,631 

5,550 

107,528 

95,084 

Preprint  Notional . 

12,396 

75 

6,492 

378 

1,094 

GRAND  TOTAL.. 

..  438,473 

408,543 

15,060 

12,043 

LOS  ANGELES,  CALIF. 

78,859 

5,347 

62,581 

YEAR  TO  DATE .. 

...  4,277,691 

4,010,181 

News-m 

82,529 

22,997 

72372 

ROP  local . 

33,173 

235,478 

10,168 

188,457 

HOUSTON 

,  TEXAS 

45,722 

45,330 

27,253 

GRAND  TOTAL . 

Chronicle-o/d 

ROP  Local . 

YEAR  TO  DATE.... 

.  2,196,627 

37,867 

1,954,676 

119,147 

18,198 

84,281 

1,219 

218 

110,476 

18,413 

14,864 

4,084 

159,277 

16,020 

55,397 

Preprint  Notionol . 

1J16 

2^051 

964 

1,724 

376 

3,613 

472 

FAIRFAX 

VA. 

13,165 

Ciossified... 

178,454 

141 

151311 

Joumal-m 

ROP  Local 

22,802 

27,845 

Preprint  Notionol . 

182 

Total . 

...  328,373 

72,010 

291,320 

64,049 

Preprint  Local . 

14,472 

6,199 

11,139 

11,739 

Classified. 

163,452 

46.956 

36,162 

ROP  Notional . 

Preprint  Notional . 

11,149 

220 

10,708 

Total . 

...  315,656 

151,201 

307,114 

108,474 

ROP  local . 

19.356 

5,241 

10,937 

532 

16,705 

26,053 

9,809 

10,770 

1,106 

6,931 

6,725 

403 

Finonciol. 

1,530 

1,452 

Chronicle-S 

Ciossified 

24,062 

32,625 

2,971 

41,987 

42,155 

18,928 

3,750 

GRAND  TOTAL.  .. 

74,255 

6,199 

83,769 

11,739 

19,794 

Finonciol.... 

162 

406 

324 

48,396 

857.260 

79,764 

9,383 

3 

8,846 

Ciossified... 

60,388 

52,923 

Preprint  Notional . 

Finonciol.. 

13,077 

2,001 

11,364 

3,432 

588 

Total . 

121,004 

17,706 

117,366 

14,463 

Time-o/d 

GREENWICH 

,  CONN 

Classified. 

56,537 

63,874 

GRAND  TOTAL 

...  449,377 

89,718 

408,586 

78,512 

31,285 

Totol . 

...  137,322 

44,961 

148,599 

37,091 

YEAR  TO  DATE 

....  4.511,959 

777,036 

4,021,287 

418,963 

Preprint  Locol . 

32’531 

12,639 

1.491 

36,468 

GRAND  TOTAL 

...  452,978 

196,162 

455,713 

145,565 

Times-m 

Preprint  Notionol . 

182 

1,316 

197 

154 

2,114 

33,863 

YEAR  TO  DATE 

....  4,802,904 

1,546,284 

4,823,857 

960,334 

209,368 

126,361 

175,329 

29,326 

106,788 

109,648 

Preprint  Local . . 

21,079 

Classified 

26,098 

Posl-m 

ROP  Notional . 

29,073 

27.948 

1.742 

29,531 

8,070 

460 

12,836 

109,91 1 

1,491 

Preprint  Locol . 

17,100 

13,165 

5,286 

7,696 

123,896 

84,281 

1,219 

8,720 

9,346 

180 

47,801 

133,061 

155,080 

Time-S 

Classified . 

ira,502 

9,445 

Preprint  Notional . 

218 

Totol 

338,624 

503,892 

365,778 

384,634 

Preprint  Local . 

2,792 

329 

3,133 

103,813 

35,420 

1,783 

37,450 

4,931 

Ciossified . 

163,452 

46,956 

5,511 

Times-S 

Preprint  Notional . 

11,452 

687 

Total 

ROP  Locol . 

54,683 

39,145 

57,118 

22,259 

Preprint  Local . 

13,248 

44,414 

21,066 

23,853 

Ciossified . 

9,857 

15,236 

Posts 

ROP  Notional . 

Preprint  National . 

21,529 

12,648 

1,388 

6,/l4 

479 

853 

20,074 

11,880 

2,660 

74,614 

1,145 

157 

432 

Total . 

70,296 

1,783 

78,875 

ROP  Local . 

36,530 

41,987 

29,655 

9,406 

9,085 

3,673 

2,524 

22,882 

40,783 

1,773 

6,355 

_ 

53,184 

58,392 

77,436 

GRAND  TOTAL... 

164,510 

14,619 

188,786 

1,491 

Preprint  Notionol . 

13,077 

2,001 

149,997 

187,412 

125,282 

YEAR  TO  DATE .. 

...  1,687,012 

105,981 

1,664,342 

69,861 

Classified 

56,537 

1,636 

GRAND  TOTAL 

.  495,304 

653,889 

553,190 

509.916 

137,322 

44,961 

77,227 

50,587 

YEAR  TO  DATE 

.  5,401,299 

5,366,731 

5,649,987 

4,785,393 

j..  1. 

inaicuTes  newspapers  reporrmg  ngures  in 

GRAND  TOTAL. 

....  452,978 

196,162 

290,853 

103,899 

lines. 

YEAR  TO  DATE 

....  4,802,904 

1,546,284 

2,973,872 

849,575 

{L.ontinuea  on  page 

EDITOR  &  PUBLISHER  for  January  19,  1991 


33 


(Continued  from  page  33) 

1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MINNEAHHIS,  MINN. 


Star-Tribuoe-o/d 

ROP  local .  52,707  14,241  54,830  17,965 

Preprint  locol  37,250  17,056  35,654  20,891 

ROPNotionol .  8,887  3,445  12,445  5,913 

Preprint  Notional .  622  593  456 

Firanciol  1,899  8  3,198  352 

Classified  45,863  _ 396  47,276  2,314 

Totol.  147,228  35,146  153,996  47,891 

StorTribune-S 

ROP  Local .  21,497  24,286 

Preprint  LmoI .  64,378  15,299  62,132  24,294 

ROPNotionol .  7,654  8,440 

Preprint  Notional .  12,750  11,285 

Financial .  816  50  782 

Classified .  47,838  _ 57,110  _ 

Totol .  154,933  15,349  164,035  24,294 

Star 'Tribune-sot 

ROP  local .  8,656  10,336 

ROPNotionol .  1,467  1,289 

Finonciol .  86 

Classified  16,922  18,207 

Totol  27,045  29,918 

GRAND  TOTAL .  329,206  50,495  347,949  72,185 

YEAR  TO  DATE ......  3,347,891  391,555  3,461,356  566,765 

NEWARK,  NJ. 

Stor-ledger-m 

ROP  Local .  114,250  14,675  117,193  21,306 

ROP  Notional .  11,903  774  15,342  512 

Financial  3,715  724  3,751  532 

Clocsified  88,289  20,572  114,104  7,409 

Total  218,157  36,745  250,390  29,759 

Stor-Lerfger-S 

ROP  Locol .  48,291  1,960  61,562  3,223 

Preprint  local  55,400  47,486  42,045  56,602 

Notionol  11381  13,289 

Preprint  Notionol .  12,309  395  11,459  1,337 

Finonciol  2,528  3,690 

Classified  56,414  _  83,232  _ 

Totol .  186,823  49,841  215,277  61,162 

GRAND  TOTAL .  404,980  86,586  465,667  90,921 

YEAR  TO  DATE .  4,311,124  768,718  5,093,878  588,622 

NEW  YORK,  N.T. 

News-m 

ROP  Local .  27,782  762  42,560  73,364 

ROPNotionol  9,218  84  13,468  13,368 

Finonciol .  110  2,110  2,478 

Ckssified  .  13,571  _  18,789  14,748 

Total . 50,681  846  76,927  103,958 

News-S 

ROP  locol .  13,-569  2,332  18,602  28,423 

Preprint  Locol .  1,462  18,204  737  71,676 

ROPNotionol .  7,477  1,482  9,138  3,809 

Preprint  Notionol .  10,773  91  9,405  2,740 

Finonciol .  122  56  95  197 

Clossified .  2,932  _  6,002  3,770 

Totol .  36,335  22,165  43,979  110,615 


GRAND  TOTAL .  87,016  23,011  120,906  214,573 

YEAR  TO  DATE .  1,093,413  1,500,263  1,298,277  1,990,758 

Post-o/d 

ROP  locol .  65,889  31,142 

ROP  Notionol  25,005  16,972 

Finonciol  1,349  1,175 

Classified  8,785  5,176 

GRAND  TOTAL .  101,028  54,465 

YEAR  TO  DATE .  531,797  549,738 

Times-m 

ROP  Locol .  88,757  8,896  96,703  17,479 

ROPNotionol .  30,917  2,558  34,017  3,383 

Finonciol .  6,789  4,315  12,284  5,735 

Clossified .  36,654  2,226  48,061  2,404 

Total .  163,117  17,995  191,065  29,001 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-S 


ROP  local . 

56,120 

39,435 

63,934 

51,522 

Preprint  Local . 

50,142 

57,730 

ROP  Notional . 

39,446 

8,070 

39,486 

8,177 

Preprint  Notional . 

17,957 

12,636 

Finonciol . 

4,483 

1.528 

4,847 

2,075 

Clossified 

53,198 

9,922 

73,694 

13,700 

Total... 

153,247 

127,054 

181,961 

145,840 

GRAND  TOTAL . 

316,364 

145,049 

373,026 

174,841 

YEAR  TO  DATE . 

.  3,426,454 

1,275,132 

3,970,463 

1,505,090 

OAKLAND,  CALIF. 


Tribune-m 

ROP  Local .  29,009  4,400  35,010  7,077 

Preprint  Local .  18.549  95,985  6,760  121.715 

ROPNotionol .  8,203  140  6,789  1,146 

Preprint  Notionol .  447  764 

Finonciol . . .  800  520  931  1.196 

Clossified .  33,866  _  43,993  _ 

Total .  90,427  101,492  93.483  131,898 

Tribune-S 

ROP  Local .  8,243  10,512 

Preprint  Locol .  2,348  63,460  2,501  65,140 

ROPNotionol .  5,885  1,752  6,867  1,747 

Preprint  Notionol .  11,343  10,513 

Finonciol .  277  28  344  68 

Clossified .  11,288  14,601  _ 

Total .  39,384  65,240  45,335  66,955 

GRAND  TOTAL .  129,811  166,732  138,818  198,853 

YEAR  TO  DATE™..  1,426,422  1,405,227  1,481,087  1,591,295 


OftANGE  COUNTY,  CALIF. 


Register-o/d 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . . . 

Preprint  Notionol . 

Financial 

Classified 

165,628 

59,008 

19,127 

135 

3,531 

151,208 

25,125 

45,021 

1,130 

218 

166,244 

51,223 

18,877 

5,224 

189,037 

34,800 

42,534 

554 

209 

Total. 

398,637 

71,494 

430,605 

78,097 

Register-S 

ROP  Local . 

42,160 

42,492 

Preprint  Locol . 

31,331 

2,367 

33,371 

1,133 

ROP  Notionol . 

11,053 

9,143 

Preprint  Notionol . 

11,260 

190 

11,293 

Finonciol . 

623 

868 

Clossified . 

53,908 

68,286 

Totol 

150,335 

2,557 

165,453 

1,133 

GRAND  TOTAL . 

548,972 

74,051 

596,058 

79,230 

YEAR  TO  DATE . 

.  5,959,249 

551,621 

6,352,515 

615,832 

PHILADELRHUL,  PA. 

Inquirer-m 

ROP  Local . 

85,298 

29,784 

97,263 

Preprint  Local . 

18,080 

19,687 

14,936 

ROP  Notional . 

11,556 

3,066 

16,876 

Preprint  Notional . 

148 

Financial . 

4,333 

1,410 

5,954 

Clossified . 

68,557 

21 

69,592 

Totol 

187,824 

54,116 

204,621 

News-e 

ROP  Local . 

43,471 

49,640 

Preprint  Local . 

11,249 

9,589 

11,481 

ROP  Notional . 

5,104 

10,052 

FinoTKiol . 

514 

1,330 

Clossified . 

40,852 

34,341 

Total . 

....  101,190 

9,589 

106,844 

Inquirer-S 

ROP  Locol . 

31,336 

29,117 

45,950 

Preprint  Locol . 

22,891 

62,328 

17,288 

ROP  National . 

9.373 

2,447 

1U56 

Preprint  Notional . 

12,141 

11,280 

Finonciol . 

1,385 

1,290 

3,184 

Clossified . 

50,865 

12 

67.173 

Total . 

127,991 

95,194 

156,231 

GRAND  TOTAL... 

....  417,D05 

158,899 

467,696 

YEAR  TO  DATE.. 

....  4,264,973 

1,187,170 

4,461,402 

1990 

1989 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Locol . 

60,424 

14,801 

62,231 

16,458 

Preprint  Locol . 

78,219 

82,673 

ROP  Notionol 

17,340 

786 

15,713 

949 

Preprint  Notfonol . 

328 

Finonciol . 

3,714 

104 

4,472 

483 

Clossified 

74,873 

89,517 

Total... 

156,351 

94,238 

171,933 

100,563 

Exominer-e 

ROP  Local . 

54.886 

11,887 

55,096 

16,406 

Preprint  Local . 

73,361 

70,209 

ROP  Notional . 

17,036 

308 

15,183 

888 

Preprint  Notionol . 

411 

Financial . 

3,443 

52 

4,314 

294 

Clossified 

75,310 

89,899 

Total.. 

150,675 

86,019 

164,492 

87,797 

Exominer  &  Chronicle-S 

ROP  local . 

24,811 

4,208 

30,104 

4,365 

Preprint  Locol . 

2,428 

55,025 

3,345 

51,613 

ROP  Notionol . 

14,910 

298 

12,335 

386 

Preprint  Notionol . 

12,148 

11,283 

Financial . 

779 

208 

2,072 

Classified . 

34,329 

43,644 

Total.. 

89,405 

59,739 

102,783 

56,364 

GRAND  TOTAL . 

396,431 

239.996 

439,208 

244,724 

YEAR  TO  DATE.... 

..  4,406,103 

1,766,257 

4,566,354 

2,053,751 

SAN  JOSE, 

,  CALIF. 

Mercury  News-o/d 

ROP  local . 

91,283 

100,874 

Preprint  Local . 

86,664 

85,055 

ROP  Notional . 

17,327 

14,875 

Financial . 

4,443 

5,149 

Clossified . 

144,025 

177,953 

Total . 

...  343,742 

383,906 

AAercury  News-S 

ROP  local . 

30,930 

35,200 

Preprint  Locol . 

73,926 

66,032 

ROP  Notionol . 

12,240 

11,928 

Preprint  Notional . 

11,682 

10,864 

Finonciol . 

736 

1,262 

46.440 

58,636 

Total . 

...  175,954 

183,922 

GRAND  TOTAL... 

....  519,696 

567,828 

YEAR  TO  DATE .. 

....  5,508,329 

5,813,534 

STAMFORD,  CONN. 

Advocote-o/d 


ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Financial . 

Clossified . 

35,641 

31,287 

4,630 

1,779 

28,470 

28,625 

374 

40,445 

39,309 

7,081 

2.351 

36,026 

17,349 

Total . 

101.807 

28,999 

125,212 

17,349 

Advocote-S 

ROP  locol . 

10,464 

11,948 

Preprint  Local . 

25,975 

7,840 

32,082 

8,493 

ROP  Notional . 

5,290 

5,002 

Preprint  Notionol . 

11,452 

10,981 

Finonciol . 

681 

868 

Clossified . 

9,875 

15,M7 

Total . 

63,737 

7,840 

76,188 

8,493 

GRAND  TOTAL.  .. 

...  165,544 

36,839 

201,400 

25,842 

YEAR  TO  DATE  ... 

1,655,743 

343,491 

1,862,245 

268,235 

WALNUT  CREEK,  CALIF. 


Contro  Costa  Times-m 
ROP  Locol 

48.703 

52,799 

Preprint  Local . 

79,839 

70,444 

ROP  Notional . 

8,816 

6,569 

Finonciol . 

2,442 

2,866 

Clossified . 

67,060 

66,658 

Total 

206,860 

199,336 

34 
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1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Contra  Costo  Times-S 

ROP  Local . 

Preprin*  Local . 

ROP  National . 

Preprint  Notionol . 

Financial... 

Clossifted... 

Total.. 


16,919 

60336 

8.055 

11.343 

764 

31.002 

128.619 


GRAND  TOTAL .  335,479 

YEAR  TO  DATE 3337.118 


17310 

63,409 

7.192 

10311 

1.035 

31,845 

131,383 

330,719 

3,150,625 


WESTCHESTBimOCKlAND,  N.Y. 

Reporter-Dispotch-e 


ROP  Local .. 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 

Financial.... 

Clossified... 

Total . 


1,973 

23.772 


Reporter-Dispatch-S 

ROP  Local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Nat'onol . 

Financiol.. 

Clossified.. 

Total.. 


15,149 

11,377 

8,107 

11,309 

964 

9,980 

56,886 


55,729 

18,923 

17395 

6,624 

36,901 

135,572 


25,240 
63,264  52321 

588  5,072 

11,689 
1,721 

_  14357 

63,852  110,300 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


159,138  90,183  245,872 

1,987,417  373,576  2,401327 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ROP  Locol . 

38,611 

38,659 

Preprint  Local . 

69,700 

49,571 

ROP  National 

5,221 

6,563 

Preprint  Notional . 

680 

Clossified. 

28,124 

33,467 

Totol . 

142,336 

128,260 

Times-Union*S 

ROP  Local . 

20,096 

23,621 

Preprint  locol . 

82,158 

69,648 

ROP  Notional . 

2,840 

2,876 

Preprint  Notionol . 

16,453 

15,710 

Clossified. 

14,291 

21341 

Total . 

135,838 

133,196 

GRAND  TOTAL . 

278,174 

261,456 

YEAR  TO  DATE . 

..  2,538,221 

2,584,690 

ANTIGO, 

WIS. 

Doily  Joumal-e 

ROP  local . 

15,835 

17,360 

Preprint  Local . 

26,391 

22,583 

ROP  Notionol . 

207 

444 

2,206 

2,196 

GRAND  TOTAL . 

44,641 

42,583 

YEAR  TO  DATE.... 

355,286 

342,065 

SANGORp 

MAINE 

Daily  News-m 

ROP  Local 

22,291 

9,042 

25,333 

Preprint  local . 

19.340 

31,521 

18,694 

ROP  Notional . 

1,604 

2,056 

Preprint  Notionol . 

486 

Clossified 

12,757 

189 

16,917 

Totol . 

56,478 

40,752 

63,000 

1990  1989 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Doily  News-S 

ROP  locol .  8.711  2,288  8,692 

Preprint  locol .  5,260  6,779  3,645 

ROP  Notionol .  223  507 

Preprint  Notional .  12,759  10,774 

Clossified .  7343  9,056 

Totol .  34,796  9,067  32,674 

GRAND  TOTAl .  91,274  49,819  95374 

YEAR  TO  DATE ......  902,414  377,442  1303,183 


1990  1989 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1,163 

ROP  local . 

18.401 

26.488 

Preprint  Locol 

5.163 

11325 

4.903 

7,761 

ROP  Notionol 

3,743 

3314 

Preprint  Notionol . 

3,194 

2396 

Clo»ffied.... 

9336 

9.721 

10,610 

Total . 

36343 

14319 

44,926 

10357 

51,160 

GRAND  TOTAl . 

127348 

22,935 

147,777 

20,464 

385,529 

YEAR  TO  DATE:.. 

..  1381,515 

181,910 

1.420319 

175,001 

■INNINOTON,  VT. 


7,810 

31,997 


ROP  Local . 

13,122 

11,797 

Prepnnt  Locol 

1305 

1386 

ROP  Notionol . 

585 

157 

Preprint  National . 

110 

136 

Clossified... 

8,463 

10,004 

GRAND  TOTAL... 

24,085 

23,980 

YEAR  TO  DATE.., 

N/A 

MNGHAMTON,  N.Y. 

Press  &  Sun-Bulletin' 

m 

ROP  locol . 

36,991 

121 

45,598 

Preprint  Local . 

54360 

5,694 

31,041 

ROP  Notional . 

1,967 

1 

1,668 

Preprint  Notionol . 

531 

24 

73 

Clossified.... 

19,287 

60 

20,673 

Total . 

113,136 

5,900 

99,053 

Press  &  Sun  Bulletin-S 

ROP  locol . 

18,173 

17,762 

Preprint  Locol . 

35,068 

17,200 

27,774 

ROP  Notionol 

391 

400 

Preprint  Notioiiol . 

9,838 

29 

9.537 

Clossified... 

6,693 

6,811 

Total . 

70,183 

17,229 

62,284 

GRAND  TOTAL .... 

183319 

23,129 

161,337 

YEAR  TO  DATE:.. 

...  1,551,374 

223313 

1,602,982 

BItMINGHAM,  AlA. 

Post-Herold-m 

ROP  Local . 

31310 

37,207 

Preprint  Local 

8,994 

7,492 

ROP  National . 

2,495 

2,630 

Clossified... 

25,135 

22,247 

Total . 

67,834 

69,576 

News-e 

ROP  Local . 

50,361 

19,985 

60,065 

Preprint  Locol . 

17,683 

19,069 

ROP  Notional . 

2,700 

2,763 

Preprint  Notionol . 

280 

Clossified... 

32,226 

28,864 

Total . 

103,250 

19,985 

110,761 

News-S 

ROP  local . 

31,047 

32,930 

Preprint  Locol . 

12,910 

16,554 

ROP  Notkxici . 

5,282 

5,283 

Preprint  Notionol . 

3,549 

3,911 

Clouified.. 

14,315 

14,728 

Totol . 

67,103 

73,406 

GRAND  TOTAL. 

238,187 

19,985 

253,743 

YEAR  TO  DATE .. 

.,..  2,341,121 

214,514 

2,395,008 

BLOOMINGTON,  IND. 

Herold-TimeS'mS 

ROP  local . 

42,202 

47,664 

Preprint  Local . 

79,614 

79,301 

ROP  Notional . 

1317 

1,381 

Preprint  National . 

4,618 

3,603 

Clarified.. 

24,955 

26,914 

GRAND  TOTAl 

152,706 

158,863 

YEAR  TO  DATE. 

.....  1,338,638 

1,478,841 

BUFFALO,  N.Y. 

*lndicates  newspapers  reporting  figures  in 
lines. 


News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 
Classified. 

Totol . 


CHAMPAIGN,  ILL. 

News  Gozette-eS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol _ 

Preprint  Notionol . 

CloUified . 

GRAND  TOTAL  „ 

YEAR  TO  DATE.. 


46,012 

436 

49331 

483 

124327 

19366 

117319 

3332 

1366 

1365 

20353 

17,931 

29307 

31,977 

221365 

20,302 

218,423 

33,765 

1,964,418 

137321 

1385359 

214354 

Observer-ffiS 

ROP  Local . 

2^5  Preprint  Locol 
10,628  POP  Notionol 
^  Preprint  Notionol.. 
Clouified.... 

- ^  GRAND  TOT4 

'0.855 


Doily  Herold-m 

ROP  Locol . 

Preprint  Locol _ 

ROP  Notional . . . 

Clossified . 

GRAND  TOTAL.. 


CHAtLOm,  N.C. 


93399 

134,661 

107,769 

130,383 

14366 

102,066 

14,934 

77,777 

8,705 

895 

11320 

1,022 

8,083 

502 

7311 

477 

96,410 

42,575 

108,676 

44312 

221,163 

280,699 

250311 

253371 

2,248370 

2,225,464 

2398,590 

2,192375 

CHICAGO,  ILL. 


23,969 

192,720 


47,783 

81,013 

51396 

56342 

8314 

83,982 

1318 

87343 

236 

401 

361 

395 

37362 

44369 

94,195 

165,396 

96,144 

144,480 

1,076345 

1360,117 

1,114,478 

1,199,122 

CLEVELAND,  OHIO 


ROP  local . 

95323 

21357 

111,768 

14,096 

Preprint  Local . . . 

68,008 

24,525 

62,196 

37370 

ROP  Notionol . 

15356 

139 

19,728 

202 

Preprint  Notionol . 

12386 

572 

10395 

233 

Clo^fied... 

61,065 

11,721 

59,783 

6,070 

GRAND  TOTAL 

252  538 

58,814 

264372 

58.171 

YEAR  TO  DATE.... 

..  2,729,661 

555,566 

2,878362 

493319 

CONWAY,  AtK. 


Log  Cabin-Oemocrot-eS 

26,895  ROR  Local .  23,822 

Preprint  local . 

ROP  Notional . 

Classified . 


26,895 


GRAND  TOTAL.. 


20.007 

148 

6,969 

50.946 


YEAR  TO  DATE .  519368 


13,992 

22,062 

148 

7325 

43327 

409,137 


DULUTH,  RAINN. 


News-Tribone-mS 


26,895 

226,413 


46,268 

53,925 

4,074 

8,322 

4,512 

7,897 

10,390 

256 

94 

32,010 

34,024 

90,505 

8,416 

102,851 

ROP  Local. 

33,921 

5,565 

44,255 

4,778 

Preprint  Locol 

27,923 

74367 

28,671 

59.975 

ROP  Notional . 

3,077 

3,013 

Preprint  Notionol. . 

17,000 

250 

14,000 

Clossified . 

24,883 

1,967 

26.009 

1,652 

GRAND  TOTAL . 

106,803 

82,779 

115.947 

66,405 

YEAR  TO  DATE.... 

..  1,063361 

570,799 

990,571 

533,480 

lAU  CUUti,  WIS. 

Leoder  Telegrom-eS 

ROP  locol . 

36,520 

39,754 

Preprint  local . 

62,228 

37.132 

54,004 

42,024 

ROP  Notional 

1,987 

2.120 

Preprint  Notionol . 

12,964 

11.120 

Clossified.. 

25,261 

25,990 

GRAND  TOTAL... 

...  138,960 

37,132 

132,988 

42,024 

YEAR  TO  DATE-, 

.,..  1,237,469 

320,348 

1335351 

322.842 

EDMONTONp  ALTA. 

Joumol-m* 

ROP  Locol . 

.  1,030,429 

1.091.131 

Preprint  Locol . 

1,551,263 

1,478,010 

ROP  Notional 

363,002 

402,687 

Preprint  Notional . 

78,000 

48,246 

CloUified. 

671,449 

665375 

GRAND  TOTAL... 

....  3,687.143 

3385.649 

YEAR  TO  DATE  - 

....  32339,615 

34,437,738 

Note:  Figures  given  in  modulor  ogote  lines 

(Continued  on  page  36) 
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1990 

1989 

Full  RUN  PART  RUN  FUll  RUN 

PART  RUN 

FREDERKK, 

MD. 

Posl-m 

ROP  Locol . 

52,406 

54,605 

Preprint  Local . 

...  135,972 

139,948 

ROP  Notional . 

1,660 

1,851 

Clossified . 

39,387 

47,788 

Total . 

...  229,425 

244,192 

News-e 

ROP  Local . 

52,406 

54,605 

Preprint  Local . 

...  135,972 

140,956 

ROP  Notional . 

1,660 

1,851 

Clossified . 

39,387 

47,788 

Totol . 

...  229,425 

245,200 

GRAND  TOTAL... 

...  458,850 

489,392 

YEAR  TO  DATE: 

4,014,414 

3,716,310 

GALESBURG 

,  ILL. 

Register-Mail-e 

ROP  Local . 

26,800 

20,713 

Preprint  Local . 

42,805 

50,918 

ROP  Notional . 

1,058 

1,352 

Preprint  Notional . 

422 

533 

Clossified . 

6,105 

5,435 

GRAND  TOTAL... 

77,190 

78,951 

YEAR  TO  DATE:. 

....  668,249 

665,238 

GRAND  ISLAND,  NEB. 

!ndependent-eS 

ROP  locol . 

50,056 

51,481 

Preprint  Locol . 

38,465 

13,316  47,238 

11,222 

ROP  Notional . 

2,353 

2,261 

Preprint  Notionol . 

414 

435 

Clossified . 

14,382 

15,763 

GRAND  TOTAL... 

...  105,670 

13,316  117.178 

11,222 

YEAR  TO  DATE:. 

.  954,364 

117,804  1,024,774 

92,834 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  local . 

29,096 

30,281 

Preprint  Local . . 

32,519 

27,505  25,174 

26,192 

ROP  Notional . . 

872 

1,445 

Clossified . 

28,602 

29,572 

Total . 

91,089 

27,505  86,472 

26,192 

Tribune-Review-S 

ROP  Locol . 

27,215 

30,685 

Preprint  Locol . 

34,274 

41,784  27,025 

40,262 

ROP  Notional . 

297 

480 

Preprint  Notional . 

17,679 

15,599 

Clossified . 

14,548 

17,685 

Stor-S 

ROP  Local . 

Preprint  Locol . 

ROP  Motionol . 

Preprint  Notional... 

Classified . 

Total . 


GRAND  TOTAL... 
YEAR  TO  DATE: 


Full  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

20,368 

1,274 

2,386 

4,257 

43,401 

9.379 

24,101 

1,661 

3,178 

4,488 

53,283 

9,237 

MIDDLHOWN,  N.Y. 

Times  Herald  Record-mS 

124,757 

65,724 

2,412 

21,150 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

77,367 

1,808 

23,220 

167,829 

71,686 

9,379 

86,711 

9,237 

GRAND  TOTAL.. 

...  276,335 

167,829 

293,808 

292,535 

24,351 

318,995 

20,867 

YEAR  TO  DATE: 

2,794,392 

971,856 

2,999,338 

3,387,536 

200,885 

3,583,643 

185,813 

MONTREAL,  QUE. 

117,942 

941,588 


Daily  Stor-Progress-e 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 


GRAND  TOTAL.. 
YEAR  TO  DATE.. 


LA  HABRA,  CALIF. 

21,258 

10,463 

14,974 

13,028 

2,794 

62,517 

776,188 


Daily  News-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


LAMAR,  COLO. 


2,273 

10,307 


LINCOLN,  NEB. 


29,846 

16,278 

14,325 

12,052 

3,287 

75,788 

744,877 


2,211 

9,472 


Joumal-Stor-meS 


ROP  Locol . 

62,496 

65,507 

Preprint  Local . 

82,036 

82,458 

ROP  Notional . 

1,507 

2,342 

Preprint  Notional . 

12,894 

10,874 

33,059 

36,258 

GRAND  TOTAL . 

191,992 

197,439 

YEAR  TO  DATE . 

.  1,751,825 

1,793,287 

LIVINGSTON,  MONT. 


94,013 

185,102 


41,784  91,474 

69,289  177,946 


Enterprise-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Clossified . 

GRAND  TOTAL 
YEAR  TO  DATE 


Courier  Joumol-a/d 


11,501 

30,060 

43 

2,349 

43,953 


LOUISVILLE,  KY. 


News-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


Star-m 

ROP  Local . 

Preprint  Locol 

ROP  Notional . 

Preprint  Notional.. 
Clossified . 


HUTCHINSON,  KAN. 


29,024 
48,877  18,632 

10,481 

_  15,325 

48,877  73,462 

679,430  722,533 


INDIANAPOLIS,  IND. 

65,278 
3,726 


6,536 


Totol . 

News-e 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol.. 

Clossified . 

Total . 


50,151 

119,155 

48,660 

3,537 

49,497 

101,694 


7,486 


64,088 

3,553 

58,342 

125,983 

45,907 

3,260 

57,134 

106,301 


ROP  Locol . 

63,617 

20,073 

65,308 

24,600 

Preprint  Locol . 

56,548 

71,201 

ROP  Notionol . 

1,893 

2,145 

Preprint  Notional . 

9 

Classified . 

26,338 

3,997 

28,464 

5,235 

40,191 

Total 

91,848 

80,627 

95,917 

101.036 

Courier  Joumol-S 

ROP  local . 

39,378 

311 

45,208 

285 

Preprint  Local . 

60,432 

59,910 

40,191 

ROP  Notional . 

1,897 

1,922 

463,168 

Preprint  Notional . 

12,063 

10,846 

Clossified . 

13,953 

14,981 

Total . 

55,228 

72,806 

62,111 

71,041 

1,131 

GRAND  TOTAL . 

147,076 

153,433 

158,028 

172,07? 

4,435 

YEAR  TO  DATE.... 

.  1,431,691 

1,418,039 

1,526,610 

1,470,60: 

1,131 

4,435 


Union  Leoder-m 

ROP  Loco! . 

ROP  Notional . 

Clossified . 

Total . 


N.H.  Sundoy  News-S 

ROP  Local . 

ROP  Notionol . 

Clossified . 

Total . 


MANCHESTER,  N.H. 

60,035 
1,792 
...  34,748 

96,575 


^Indicates  newspapers  reporting  figures  in 
lines. 


13,200 

27,259 


GRAND  TOTAL .  123,834 

YEAR  TO  DATE 1,282,981 


49,625 

3,216 

35,667 

88,508 


22,541 

1,037 

19,359 

42,937 

131,445 

1,453,997 


ROP  locol . 

...  1,028,113 

1,051,612 

Preprint  Local . 

1,046,527 

1,102,846 

ROP  Notional . 

466,855 

575,214 

Preprint  Notionol . 

....  133,860 

99,688 

Classified . 

....  701,793 

873,508 

GRAND  TOTAL... 

....  3,377,148 

3,702,868 

YEAR  TO  DATE.. 

N/A 

Note?  Figures  given  in 

modular  agate  lines 

MUNCIE, 

IND. 

Star-m 

ROP  local . 

23,816 

22,257 

Preprint  Local . 

4,628 

2,207 

ROP  Notional . 

981 

1,156 

Clossified . 

10,968 

11,807 

Total . 

40,393 

37,427 

Press-e 

ROP  Local . 

31,750 

28,779 

Preprint  Local . 

7,039 

5,548 

ROP  Notional . 

981 

1,156 

Clossitied . 

12,837 

13,702 

Total.. 

52,607 

49,185 

Stor-S 

ROP  Locol 

7,743 

7,181 

Preprint  Locol . 

5,256 

5,375 

ROP  Notional . 

150 

554 

Preprint  Notional . 

628 

610 

Clossified . 

4,039 

3,743 

Total.. 

17,816 

17,463 

GRAND  TOTAL... 

....  110,816 

104,075 

YEAR  TO  DATE.. 

.  1,147,949 

1,189,327 

MUNSfER, 

,  IND. 

Times-mS 

ROP  Local . 

55,602 

6,050 

49,524 

Preprint  Local . 

49,606 

46,818 

56,561 

ROP  Notional . 

2,174 

3,480 

Preprint  Notional . 

12,206 

10,818 

Classified . 

39,422 

33,245 

GRAND  TOTAL.. 

.  159,010 

52,868 

153,628 

YEAR  TO  DATE. 

.  1,473,065 

306,416 

1,503,578 

NASHVILLE, 

Z 

Z 

Tennesseon-m 

ROP  Local . 

56,295 

68,640 

Preprint  Lxol . 

35,523 

33,853 

ROP  Notional . 

1,438 

4,621 

Preprint  Notional . 

70 

590 

31,770 

Total . 

.  125,096 

141,706 

6onner-e 

ROP  local . 

56,015 

68,785 

Preprint  Locol . 

34,603 

34,220 

ROP  Notionol . 

1,441 

4,502 

Preprint  Notionol . 

70 

590 

Classified . 

31,173 

33,673 

Total . 

.  123,302 

141,770 

Tennesseon-S 

ROP  Local . 

31,345 

35,343 

Preprint  Lwol . 

29,634 

41,134 

ROP  Notionol . 

1,156 

1,276 

Preprint  Notional . 

11,541 

10,374 

Classified 

17,397 

19,994 

Total. 

91,073 

108,121 

GRAND  TOTAL. 

.  339,471 

391,597 

YEAR  TO  DATE. 

.....  3,204,178 

3,460,517 

NEW  HAVEN 

1,  CONN. 

Register-m 

ROP  Local . 

53,434 

10,338 

53,897 

Preprint  Locol . 

17,892 

39,564 

29,988 

ROP  Notional . 

4,835 

6,330 

Preprint  Notionol . 

504 

630 

Classified . 

24,401 

31,103 

Total . 

.  101,066 

50,532 

121,318 

5,422 

41,200 


12,810 

34,146 
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fULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Register-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 

Ckissified . 

Total . 


22,966 

48,384 

2,005 

17,388 

14,297 

54,990 

1,008 

29,747 

61,236 

2,332 

16,758 

16.887 

33,516 

1,008 

105,040 

55,998 

126,960 

34,524 

206,106 

106.530 

248,278 

81,508 

2,057,998 

720,948 

2,421,992 

715,309 

Daily  GrophiC'e 

ROP  Local . 

Preprint  Locol _ 

ROP  Notionol . 

Preprint  National.. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

POtTAOl  LA  MIAItll,  MA. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MNO,  NIV. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


NORTHAMPTON,  MASS. 


PORTLAND,  MAINf 


Daily  Hampshire  Gazette-e 

ROP  Local .  403)4 

Preprint  Local .  49,407 

ROP  Notional  871 

17,931 

50,565 

31,605 

1,075 

22,962 

Press  HeroW-m 

ROP  Locol . 

Preprint  Local . 

32,827 

31,239 

Preprint  NoticxKil . 

Clossified . 

258 

15,025 

387 

16,923 

Preprint  National . 

339 

GRAND  TOTAL  ... 

105.865 

17,931 

100,555 

22,962 

YEAR  TO  DATE ... 

...  1,017,260 

133,902 

961,711 

228,072 

Express-e 

NOftTH  iAY, 

,  ONT. 

ROP  Locol ... 

23,170 

Nugget-m 

Preprint  Locol . 

15,805 

25,547 

30,633 

1339 

Preprint  Local . 

77,958 

67,089 

Preprint  Notional . 

159 

5,836 

11398 

Preprint  National . 

3,324 

2,833 

Totol . 

52.571 

Clossified.... 

GRAND  TOTAL.. 


YEAR  TO  DATE .  940,151 

ONTARIO,  ORE. 

Argus  Observer-eS 

ROP  Local .  16,912 

Preprint  Local .  49,278 

ROP  Notional .  1,406 

Classified..  8,024 

GRAND  TOTAL .  75,620 

YEAR  TO  DATE .  684,121 


Telegrom-S 

ROP  Local . 

Preprint  Local 
ROP  Notional 
Preprint  Notional.. 
Classified . 


GRAND  TOTAL .  205,717 

YEAR  TO  DATE .  2.157,199 


Doily  Times^ 

ROP  Local . 

Preprint  Local 

ROP  Notional . 

Classified... 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


News  Herald-mS 

ROP  Local . 

Preprint  Local 

ROP  National . 

Preprint  National... 
Classified . . 


Arizona  RepuMic-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol 

Preprint  National . 

Ckissified... 

Totol . 


Gazette-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol 

Preprint  Notionol . 

Clossified.. 

Totol . 

Arizona  Republic*S 

ROP  local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Clossified . 

Total . 


GRAND  TOTAL- 
YEAR  TO  DATE.. 


>0,495 

20,236 

ROP  local  ... 

14,025 

2,454 

40,517 

2,825 

Preprint  Local . 

1,103 

1,216 

ROP  Notional 

6,955 

7,347 

Preprint  Notional . 

578 

2,454 

69,316 

2,825 

Classified . 

619,828 

24,529 

633,000 

19,308 

Total . 

Joumol-S 

ANAMA  cmr«  PU. 

ROP  Local . 

Preprint  Locai . 

67,868 

68,046 

ROP  Notionol 

62,266 

70,501 

Preprint  National . 

988 

1,354 

Clossified.... 

596 

558 

34,191 

39,617 

165,909 

180,076 

GRAND  TOTAL . 

1,539,718 

1,586,763 

YEAR  TO  DATE . 

PHOENIX, 

ARIZ. 

78,065 

4,309 

75,716 

4,155 

75,953 

43,873 

52,750 

23,504 

News  &  Observer-mS 

6,816 

6,437 

ROP  locol . 

886 

217 

Preprint  Local 

83,377 

2,426 

81,524 

2,167 

ROP  Notional 

245,097 

50,608 

216,644 

29,826 

Preprint  Notional . 

Clossified.... 

GRAND  TOTAL . 

73,502 

4,312 

74,773 

4,184 

YEAR  TO  DATE . 

75,953 

43,873 

52,750 

23,504 

6,711 

6,450 

886 

217 

83,326 

2,685 

81,441 

2,293 

240,378 

50,870 

215,631 

29,981 

ROP  Locol . 

Preprint  Local . 

ROP  Notional 

37,051 

41,267 

46,651 

38,076 

4,414 

4,520 

13,553 

13,998 

39,554 

49,815 

141,223 

147,676 

Preprint  Locol 

626.698 

101,478 

579,951 

59,807 

ROP  Nulmnul . 

.  6,270,476 

648,170 

6,546,676 

472,373 

Clossified... 

RROVIDENCI,  R.I. 

45,578  16,270 

23,624  153,201 

3,953 

363  5,964 

31,294  1,450 

104,813  176,885 


28,779  3,185 

54,020  109,721 

3,061 

12,044  667 

15,067  _ 940 

112,970  114,513 

217,783  291,393 


*lndicates  newspapers  reporting  figures  in 
lines. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


89,424 

2,844 

99,210 

91 

1,109 

20,089 

2,974 

17,764 

9,914 

11,567 

18,471 

11 

16,315 

1,120 

96,347 

132,324 

208,960 

23,840 

242,344 

18,975 

2,373,507 

142,059 

2,629,199 

139,825 

READING, 

,  PA. 

45,777 

50,006 

50,805 

38,165 

990 

1,767 

37,543 

41,289 

135,115 

131,227 

29,457 

28,315 

'4,245 

25,307 

15,430 

23,139 

713 

1,007 

12,870 

11,250 

'8,425 

22,317 

75,710 

25,307 

80,086 

23,139 

210,825 

25,X7 

211.313 

23,139 

2,023,873 

227,452 

2,076,539 

209,899 

Preprint  Locol . 

159,388 

143,475 

ROP  Notionol . 

2,277 

2,346 

Preprint  National . 

11A44 

10.228 

Clossified . . 

47,707 

57,979 

GRAND  TOTAL 

299,960 

XI  ,040 

YEAR  TO  DATE-, 

2,822,547 

2,949 J75 

RICHMOND, 

.  VA. 

Times-Dispatch-m 

ROP  locol . 

56,882 

6,014 

59,723 

4,987 

Preprint  Locol . 

43,840 

5,846 

37,393 

5,238 

ROP  National . 

5,105 

6 

6,325 

171 

Preprint  Notional . . 

452 

158 

82 

CloUifted . 

X,164 

1,191 

32.184 

1,282 

Totol . 

136,443 

13,057 

135,783 

11,760 

News  Leoder-e 

ROP  Locol . 

42,812 

4,988 

44,800 

4,987 

Preprint  Local . . 

41,320 

5,097 

36,137 

4,828 

ROP  NatKMvl . 

4,911 

6 

6,244 

171 

Preprint  Notionol . 

406 

158 

82 

Classified 

27,649 

939 

29,200 

1,282 

Total 

117,098 

11,030 

116,539 

lUM 

Times-Dispotch-S 

ROP  Local 

28,527 

35,490 

Preprint  Locol . 

29,888 

1,111 

25,154 

1,670 

ROP  Notionol . 

1,523 

1,927 

Preprint  Notionol _ 

9,710 

8,455 

CloKified . 

19,174 

24,190 

Total . . 

88,822 

1,111 

95,216 

1,670 

GRAND  TOTAL . 

..  342,363 

25,198 

347.538 

24,780 

YEAR  TO  DATE- 

...  3,094,995 

196,340 

3,212.108 

200,113 

RIVERSIDE, 

CALIF. 

Pres$-Enterpri$e-mS 

ROP  Locol . 

80,069 

»,114 

77,419 

26,777 

Preprint  Locol . 

197,088 

175,380 

ROP  National . 

6,567 

5,969 

Preprint  Notional . 

17,798 

14,238 

Clossified . 

74J39 

374 

82,435 

666 

GRAND  TOTAL... 

375.861 

X.488 

355.441 

27,443 

YEAR  TO  DATE.. 

.  3.430,659 

271,314 

3,311,053 

234.771 

SACRAMENTO,  CALIF 

Bee-mS 

ROP  Locol . 

...  104,272 

25,832 

119,764 

19,027 

Preprint  Locol . 

...  182,019 

27,939 

159,992 

23,702 

ROP  Notional . 

19,174 

22,470 

Preprint  Notionol . 

18,780 

1,040 

17,810 

Clossified . 

...  216,707 

8.840 

204,928 

863 

GRAND  TOTAL... 

....  541,142 

63,651 

524,964 

43,592 

YEAR  TO  DATE  ., 

N/A 

I 

si 

,  MO. 

Post-Dispotch-m 

ROP  Local . 

55,981 

34,335 

62,5X 

»,520 

Preprint  Locol . 

47,991 

41,141 

ROP  Notional . . 

4,224 

1,159 

7,247 

1,013 

Preprint  Notionol . 

85 

Clossified . 

49,217 

52,653 

157,498  35,494  163,561 


Post-Dispotch-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 


23.139  Classified .  34.372 


GRAND  TOTAl... 
YEAR  TO  DATE.. 


287,307  35,494  299,280 

2,551,165  370,160  2,690,033 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  BERNARMNO,  CALIF. 

Sun-mS 

ROP  Locol .  60,008  62,587 

Preprint  Local .  125,948  76,179 

ROP  Notional .  6,080  5,240 

Preprint  Notionol .  9,903  9,592 

Ckissified .  43,323  46,302 

GRAND  TOTAL .  245,262  199,900 

YEAR  TO  DATE. N/A 


Joumol-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol _ 

Preprint  Notional.. 

Clossified . 

Total . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


42,324 
16,168  13,091 

1,573 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


_  24,020 

16,168  81,096 


GRAND  TOTAL .  215,584  47,149  221,170 

YEAR  TO  DATE 2,042,798  295,994  2,069,914 


Chronicle-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

ClossiM . ...... 

Total . 


SAN  FRANCISCO,  CALIF. 


Exominer-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Clottified . 


14,327 

954 

47,771 

64,060 

27,440 

52,316 

14.596 

1,098 

15,281 

191,607 

15,694 

12,597 

40,960 

14,333 

64,080 

1,476 

26,637 

1,006 

52,832 

14,073 

184,509 

15,341 

4,228 

29,437 

4,738 

Exominer/Chronicie-S 

ROP  Locol .  26,829  4,228  29,437 

Preprint  Locol .  73,824  70,184 

ROP  Notional .  13,516  340  14,022 

Preprint  Notional .  18,460  20,540 

Clossified .  22,070  X,021 

Total .  154,699  4,568  164,204 

GRAND  TOTAL .  565,079  33,922  540,320 

YEAR  TO  DATE .  5,271,723  344,102  5,505,751 

SAN  MAnO,  CALIF. 

Times-e 

ROP  Local .  21,911  29,248 

Preprint  Local .  130,032  94,170 

ROP  Notional .  7,733  7,289 

Preprint  National .  8,901  7,869 

Clossified .  23,546  25,579 

GRAND  TOTAL .  192,123  164,155 

YEAR  TO  DATE......  1,593,092  1,590,482 


Tribune-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 

Clossified . 

Total. 

Tribune-S 

ROP  local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 

CloUified . 

Total . 


SOUTH  BIND,  IND. 


39,650  28,340  40,040 


100,872  32,885  114,719 


12,897  6,355  17,506 

15,470  55,900  17,420 

873  1.511 

18,200  15,860 

10,315  _  12,542 

57,755  62,255  64,839 


TOLEDO. 

OHIO 

Blode-e 

ROP  Local . 

53,463 

10,151 

58,193 

3,671 

Preprint  Local . 

45,360 

52,731 

ROP  National . 

2,068 

577 

3,118 

Classified 

614 

Total.. 

119,674 

11,342 

136,885 

3,671 

BlodeS 

ROP  local . 

22,369 

283 

28,791 

Preprint  Local . 

66,906 

51,912 

ROP  Notional . 

2,021 

2,461 

Preprint  National . 

18,018 

15,624 

Ckissified . 

12,314 

15,275 

Total.. 

121,629 

283 

114,063 

GRAND  TOTAL . 

241,303 

11,625 

250,948 

3,671 

YEAR  TO  DATE . 

.  2,031,733 

100,365 

2,178,018 

39,749 

TOPEKA, 

KAN. 

Capital  Joumol*m 

ROP  Local . 

68,499 

72,417 

Preprint  Locol . 

25,825 

86,083 

51,611 

65,935 

ROP  Notionol . 

2,035 

1,589 

Preprint  Notional . 

11,254 

9,258 

Classified . 

28,221 

26,479 

GRAND  TOTAL . 

124,580 

97,337 

152,095 

75,193 

YEAR  TO  DATE . 

1,126,474 

832,318 

1,178,104 

761,800 

GRAND  TOTAL .  158,627  95,140  179,558 

YEAR  TO  DATE .  1,393,571  831,640  1,629,754 


Spokesmon-Review-m 


TORRANCE,  CALIF. 


Outktak-e 
ROP  Local 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Clossified 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


SANTA  MONICA,  CALIF. 


SCOTTSBLUFF,  NEB. 


ROP  Locol . 

30,669 

30,010 

Preprint  Local . 

8,483 

30,994 

8,939 

ROP  Notional _ _ 

2,006 

2,444 

Preprint  Notional  .. 

392 

131 

392 

Clossified . 

8,473 

9,119 

GRAND  TOTAL . 

50,043 

31,125 

50,904 

YEAR  TO  DATE.... 

475,230 

221,690 

486,164 

SHAWNEE,  OKLA. 


Neers-Stor-mS 

ROP  Local . 

ROP  Notionol . 

Classified . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Times-mS 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Clossified . 

Total . 


40,216  30,981  36,059  27,298 


136,193  30,981  140,074  27,298 


^Indicates  newspapers  reporting  figures  in 
lines. 


ROP  Local . 

46.756 

34,832 

Preprint  Locol . 

10,019 

9,420 

ROP  Notionol . 

2,465 

4,372 

Preprint  Notional . 

7 

Clarified . . . 

38.900 

34,254 

Total. 

98,147 

82,878 

Chronicle-e 

ROP  Locol . 

46,630 

34,842 

Preprint  Local . 

4,475 

4,990 

ROP  National . 

2,465 

4,372 

Preprint  Notionol . 

2 

Clossified . 

39,357 

34,571 

Total . 

92,929 

78,775 

Spokesmon-Review-S 

ROP  Locol . 

17,158 

13,806 

Preprint  Local . 

7,086 

7,065 

ROP  Notionol . 

1,077 

1,281 

Preprint  Notional . 

1,850 

1,478 

Classified . 

14,496 

13,791 

Total . 

41,667 

37,421 

GRAND  TOTAL . 

232,743 

199,074 

YEAR  TO  DATE . 

.  2,011,048 

2,027,706 

SYRACUSE, 

,  N.Y. 

Post  Standord-m 

ROP  Local . 

48,800 

16,363 

47,024 

Preprint  LkoI . 

70,432 

80,600 

ROP  Notional . 

3,101 

4,014 

Preprint  Notional _ 

401 

Classified . 

16,919 

19,659 

Total . 

139,653 

16,363 

151,297 

Herold  Joumat-e 

ROR  Local . 

48,773 

8,501 

50,757 

Preprint  Locol . 

73.979 

93,599 

ROP  National . 

2,895 

3,937 

Preprint  Notionol . 

401 

Clossified . 

16,964 

19,927 

Total . 

143,012 

8,501 

168,220 

Herald  Americon-S 

ROP  Local . 

22,899 

555 

27,057 

Preprint  Local . 

84,255 

50,470 

ROP  National . 

1,261 

1,254 

Preprint  Notionol . 

12,401 

12,161 

Clossified 

14,451 

17,012 

Total 

135,267 

555 

107,954 

GRAND  TOTAL . 

417,932 

25,419 

427,471 

YEAR  TO  DATE  ..... 

.  3,954,717 

249,226 

3,976,275 

Doily  Breeze-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

59,986 
...  109.973 

7,331 

17,495 

63,194 

69,028 

96,638 

6,304 

16,250 

82,475 

GRAND  TOTAL... 

...  257,983 

270,695 

YEAR  TO  DATE ., 

...  2,514,638 

2,647,064 

TROY,  OHIO 

Doily  News^eS 

ROP  Local . 

19,292 

18,364 

ROP  Notional . 

373 

120 

8,759 

10,312 

GRAND  TOTAL.. 

28,424 

28,796 

YEAR  TO  DATE., 

N/A 

TULSA,  OKLA. 

World-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Total . 


Tribune*e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 

Classified . 

Total.. 


World-S 

ROP  Local . 

Preprint  Local . 

-  ROP  Notional . 

20,017  Preprint  National . 

Clossified . 

11,766 

GRAND  TOTAL. 


.ocol .  25,363 

int  Local .  8,236 

Lionel .  2,425 

int  Notional .  2,962 

ified .  18,500 

.  57,486 

GRAND  TOTAL .  235,458 

YEAR  TO  DATE .  2,614,644 


2,561  53,781 

2,973  6,176 

2,163 

_  31,666 

5,534  93,786 


1,956  54,158 

2,759  5,885 

2,173 

_  31,398 

4,715  93,614 


24,971 

9,043 

2,287 

2,810 

19,553 

_  58,664 

10,249  246,064 

93,447  2,754,002 


Observer-Reporter-m 

KuP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified . 


WASHINGTON,  RA. 


Classified .  23,788 

^25  Total .  104,994 
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(Continued  from  page  10) 

the  paper.  “But  it  is  a  major  defeat  for 
the  Tribune  Company  and  Bob  Bal- 
low.” 

Juan  Gonzalez,  a  striking  News 
columnist  and  leader  of  the  Newspa¬ 
per  Guild  Local  3’s  strike  committee, 
said  the  union  viewed  the  change  as 
“positive.” 

“It  seems  they’re  setting  them¬ 
selves  a  deadline  for  resolving  the 
conflict,”  he  said. 

The  News  had  abandoned  its 
strategy  of  trying  to  break  the  unions 
by  publishing  without  them,  Gon¬ 
zalez  said,  and  the  decision  to  seek 
buyers  conforms  to  the  union’s  posi¬ 
tion  that  Tribune  Co.  should  sell 
rather  than  close  the  paper. 

Tribune  Co.  tried  but  failed  to  sell 
the  News  a  decade  ago,  even  though 
the  price  amounted  to  nothing  but  the 
assumption  of  liabilities,  mainly  clos¬ 
ing  costs. 

If  the  News  closes,  it  is  better 
sooner  than  later,  Gonzalez  said. 
There  would  be  no  winners  if  it 
closes,  but  the  unions  will  at  least 
have  stopped  the  Tribune  Co.  in  its 
efforts  to  trounce  unions  once  again, 
he  said. 

In  a  separate  announcement.  News- 
day  and  New  York  Newsday  raised 
their  ad  rates  17%  daily,  based  on  ex¬ 
tra  circulation  since  the  News  strike, 
and  guaranteed  the  higher  circu¬ 
lation  figures  for  a  year.  If  circula¬ 
tion  drops,  advertisers  will  be  cred¬ 
ited. 

It  is  Newsday’s  first  rate  increase 
since  the  strike,  reflecting  combined 
daily  circulation  up  more  than  20%  to 
872,000,  with  Sunday  up  more  than 
40%  to  over  I  million. 

In  other  developments,  the  News 
sued  six  strikers — five  drivers  and  a 
pressman — for  allegedly  destroying 
property  and  attacking  employees. 

The  three  suits  bring  to  14  the  num¬ 
ber  of  suits  filed  by  the  paper. 

Each  of  the  six  strikers  has  been 
charged  by  police  with  criminal  mis¬ 
chief  or  assault  as  a  result  of  incidents 
in  November  and  December. 

In  an  unrelated  case,  the  News’ 
federal  suit  under  racketeer- 
influenced-and-corrupt-organization 
(RICO)  statutes,  U.S.  District  Judge 
Charles  S.  Haight  halted  discovery 
pending  a  motion  to  dismiss  the  case 
against  23  striking  News  drivers  and 
their  union. 

Meanwhile,  incidents  of  violence 
continued  to  be  reported.  Police  were 
seeking  an  arsonist  who  set  fire  to  a 
Staten  Island  candy  store  whose 


owner  said  he  ignored  warnings  and 
threats  about  selling  the  News.  The 
store  was  destroyed  when  a  bundle  of 
newspapers  was  set  afire. 

The  News  and  its  Long  Island- 
based  competitor.  New  York  News- 
day,  continued  their  feud.  In  the  latest 
episode.  News  security  guards  de¬ 
tained  a  Newsday  driver  for  allegedly 
gluing  the  locks  of  a  store  that  sold  the 
News. 

The  driver,  William  Kaiser,  was  on 
his  route  when  he  was  held  until 
police  arrived  to  arrest  him,  based  on 
the  shopowner’s  complaint,  for 
alleged  criminal  mischief  and  harass¬ 
ment. 

Accounts  published  by  the  two 
papers  differed  dramatically. 

Newsday’s  story  quoted  the  store- 
owner  as  saying  he  could  not  identify 
Kaiser  as  the  man  who  had  glued  his 
locks  several  days  before.  Newsday 
publisher  Robert  Johnson  issued  a 
statement  saying  Kaiser  was  not  on 
duty  and  “could  not  have  been  guilty 
or  present”  when  the  locks  were 
glued,  but  the  News  guards  held  him 
“at  gunpoint”  anyway. 

News  spokesman  John  Sloan  said 
no  guns  were  shown,  and  Kaiser  was 
neither  threatened  nor  physically 
restrained.  However,  some  guards 
working  for  security  companies  hired 
by  the  News  are  off-duty  police  offi¬ 
cers  and  do  carry  guns,  he  said. 

Several  arrests  for  destroying  news 
bundles  and  attacking  News  security 
guards  were  reported,  bringing  the 
total  to  more  than  180  arrests  and  80 
injuries  stemming  from  over  1,300 
incidents,  the  News  said. 

A  security  guard  on  contract  to  the 
News  was  charged  with  assault  and 
criminal  possession  of  a  weapon  for 
allegedly  spraying  Mace  in  the  face  of 
a  New  York  Times  driver  who  was 
distributing  free  copies  of  the  New 
York  Post  and  New  York  Newsday. 

In  other  developments,  the  News 
added  blue  to  its  nameplate  in  morn¬ 
ing  editions.  It  also  expanded  to 
50,000,  from  30,0(X),  the  press  run  of 
its  afternoon  edition  to  meet  what 
executives  said  was  increased  de¬ 
mand.  Also,  red  was  added  to  the 
previously  blue  nameplate  of  the  6- 
week-old  p.m.  edition,  making  its 
nameplate  the  same  colors  as  News¬ 
day’s. 

Sunday  magazine  folded 

The  News  also  announced  the  end 
of  its  67-year-old  Sunday  magazine. 
Editor  James  Willse  said  the  clo¬ 
sure  —  the  final  edition  was  slated  for 
Jan.  20  —  was  unconnected  to  the 
strike  and  had  been  under  considera¬ 
tion  since  last  summer.  The  rotogra¬ 
vure-printed  magazine,  which  has 
lost  money  for  years  “was  very 


expensive  to  produce  and  ...  did  not 
pull  much  advertising,”  he  said. 

The  magazine,  which  had  a  staff  of 
six,  will  be  replaced  Jan.  27  by  a  new 
tabloid  section  called  “City  Smarts,” 
which  will  offer  spot  color. 

Deputy  sports  editor  Barry  Werner 
was  promoted  to  the  vacant  position 
of  sports  editor. 

All  strikers  are  receiving  strike  ben¬ 
efits,  a  union  spokesman  said.  The 
AFL-CIO  is  paying  benefits  for  driv¬ 
ers,  whose  union  is  not  an  AFL-CIO 
member. 

The  unions  also  were  raising 
money.  A  local  Newspaper  Guild 
fund-raiser  in  December  attracted  a 
number  of  celebrities,  including  New 
York  Mayor  David  Dinkins,  and  a  900 
phone  number  set  up  last  November 
automatically  donates  $5  to  the  strike. 

Robert  S.  Bookman,  counsel  to  the 
New  York  City  Newsstand  Operators 
Association,  representing  300  side¬ 
walk  newsstands,  said  fewer  than 
10%  were  carrying  the  News. 

Few  newsstands  were  victims  of 
strike  violence,  he  said.  Locks  were 
glued  at  about  a  dozen  stands. 

He  added  that  most  newsstands 
stopped  selling  the  News  not  because 
of  threats  and  intimidation,  as  man¬ 
agement  has  alleged,  but  for  fear  of 
taking  sides  against  the  drivers  union, 
whose  members  they  deal  with  daily. 

Complaints  from  strike  sympathiz¬ 
ers  deterred  newsstands  from  selling 
the  News,  he  said,  and  so  did  demon¬ 
strations  in  which  strikers  pass  out 
other  papers  for  free  in  front  of  news¬ 
stands. 

“The  course  of  least  resistance 
seems  to  have  been  not  to  carry  the 
paper,  and  that  has  become  the  status 
quo,”  Bookman  said. 

The  News’  use  of  about  2,000 
hawkers  on  street  corners  and  sub¬ 
way  stations  “makes  a  bad  situation 
worse”  for  newsstands.  Bookman 
said,  adding  that  he  has  noticed  a 
decline  in  the  number  of  hawkers 
since  the  News  began  making  them 
pay  $15  in  advance  for  a  bundle  of  75 
papers. 


Footwear  co-op 
dollars  up 
in  newspapers 

The  footwear  industry  placed  44% 
of  its  co-op  dollars  into  newspaper 
run-of-press  advertising  in  1989,  an 
increase  from  37%  in  1988. 

The  co-op  spending  patterns  were 
reported  by  the  Advertising  Checking 
Bureau,  Inc.  which  administers 
cooperative  advertising  programs  for 
virtually  all  industries. 
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Color  political  cartoons  being  syndicated 


By  Chris  Lamb 

Mike  Shelton  has  seen  the  future 
and  he  likes  the  way  it  looks. 

The  Orange  County  Register  has 
been  running  his  political  cartoons  in 
color  on  its  editorial  page  since  the 
fall.  And  since  the  first  of  the  year. 
King  Features  Syndicate  has  offered 
Shelton’s  cartoons  in  color  through 
the  mail  and  AP  GraphicsNet. 

“It’s  not  the  flat,  solid  color  you 
see  in  the  Sunday  comics,”  said  Shel¬ 
ton.  “These  cartoons  look  as  though  I 
painted  them  on  a  canvas.  The  depth 
is  almost  three-dimensional.” 

For  several  years,  newspapers 
have  looked  for  ways  to  increase  the 
use  of  color  and  computerization  on 
their  pages.  Shelton’s  success  is  the 
result  of  both  improved  color  capa¬ 
bility  and  more  refined  computeriza¬ 
tion. 

The  Register  was  one  of  the  first 
newspapers  in  the  country  to  have 
color  capability.  Last  year,  the  paper 
expanded  its  use  of  color  to  inside 
pages  by  placing  color  photos  and 
graphics  on  the  third  page  of  its  metro 
section.  When  this  happened,  Shelton 
was  in  the  right  place  at  the  right  time. 
The  editorial  page  is  on  the  back  of  the 
metro  section,  on  the  other  end  of  the 
fold  from  Page  Three. 

The  paper  had  the  technology  to 
put  Shelton’s  cartoons  in  color,  but 


Mike  Shelton 

Shelton  said  his  first  reaction  was  to 
defer  to  tradition. 

“Traditionally,  the  striking  con¬ 
trast  between  black  and  white  is  what 
I  thought  ought  to  be  on  the  editorial 
page,”  he  said,  “and  1  had  a  leaning 
that  way.  But  then  I  started  looking 
for  ways  I  could  color.  How  would  I 
go  about  doing  this?  I  started  experi¬ 
menting  with  different  options,  and 
the  one  that  impressed  me  was  the 
Macintosh  computer.” 

Shelton  drew  up  a  proposal  which 
was  approved.  The  company  bought 
him  a  Macintosh  2FX  computer, 
printer,  scanner,  backup  disc, 
modem,  electronic  drawing  board, 
and  other  associated  equipment.  Les¬ 


sons  were  also  included.  The  total  bill 
was  about  $30,000. 

It  isn’t  cheap  to  reinvent  the  wheel, 
or  easy.  Shelton  said  he’s  still  experi¬ 
menting  with  the  16  million  color 
combinations.  “I’m  still  learning  a  lot 
on  this  thing,”  he  commented.  “I  was 
an  art  major  in  college,  but  I  never 
cared  much  about  color  because  it 
was  too  messy.  This  computer  made 
it  possible  for  me  to  use  color.” 

Shelton  found  out  quickly  that  the 
new  technology  wasn’t  lost  on  read¬ 
ers.  When  George  Bush  reneged  on 
his  tax  pledge,  Shelton  drew  the 
president  with  his  trousers  down, 
mooning  through  an  Oval  Office  win¬ 
dow,  saying,  “Hey,  taxpayers,  read 
■this!”  It  got  a  colorful  reaction.  The 
cartoon  was  the  topic  of  conversation 
on  morning  radio  talk  shows,  and  the 
Register  was  barraged  with  letters. 

“1  really  think  the  volume  of  the 
response  was  because  it  was  in 
color,”  said  Shelton.  “More  people 
noticed  it  because  when  their  eyes 
went  by  that  page,  that  big  color  spot 
caught  theh  eyes.” 

Shelton  whose  cartoons  are  syndi¬ 
cated  to  aOout  75  newspapers,  admit¬ 
ted  that  a  limited  number  of  papers 
have  inside  color  capability  on  op-ed 
pages.  But  many  have  color  available 
for  the  front  of  their  Sunday  commen¬ 
tary  sections. 

(Continued  on  next  page) 


‘Big  Nate’  comic  strip  stars  a  doodiing  sixth-grader 


“Big  Nate,”  a  comic  starring  a  con¬ 
stantly  doodling  sixth-grader  who 
wants  to  be  a  famous  cartoonist,  has 
been  introduced  by  United  Feature 
Syndicate. 

The  daily/Sunday  strip  also  fea¬ 


tures  the  energetic  and  sarcastic 
Nate’s  divorced  father  as  well  as  his 
older  sister  Ellen. 

Creator  Lincoln  Peirce  is  an  Iowa 
native  who  grew  up  in  New  Hamp¬ 
shire  and  now  lives  in  Brooklyn,  N.Y. 
The  cartoonist  has  taught  art  at  a 
Manhattan  high  school,  and  holds  an 
M.F.A.  from  Brooklyn  College  and  a 
B.A.  in  art  from  Maine’s  Colby  Col¬ 
lege  —  where  he  did  a  comic  for  the 


campus  newspaper. 

Peirce  —  who  enjoys  playing  soft- 
ball  and  hockey  in  his  spare  time  — 
also  studied  at  Maine’s  Skowhegan 
School  of  Painting  and  Sculpture. 

United  said  “Big  Nate”  started 
with  over  135  clients,  including  the 
Chicago  Tribune,  Dallas  Times  Her¬ 
ald,  Detroit  News,  Orange  County 
Register,  and  San  Francisco  Exam- 


Lincoln  Peirce  and  an  example  of  his  new  United  Feature  Syndicate  cartoon. 
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Use  this  handy  form  to  order: 

1991  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1990) 
1990  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May  1990) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1991  Edition  $80  per  copy  □  Bulk  order  5  or  more  $72  each  _ 

(U.S  and  Canada)  $105  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEAR  BOOK — Encyclopedia  of  the  newspaper  industry. 

□  1990  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U  S  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste.  Apt. _ 

City  _ _  State _ Zip _ 


Payment  must  accompany  all  orders.  Please  provide  complete 
street  address  for  UPS  delivery. 

New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


(Continued  from  previous  page) 
And  more  and  more  papers  are  get¬ 
ting  color  capability  or  improving  the 
color  they  have,  noted  Shelton.  "To 
the  degree  that  newspapers  compete 
with  tv  for  the  eyes  of  the  public,”  he 
said,  “newspapers  need  to  be  in 
color.” 


Chris  Lamb  is  a  Dayton,  Ohio,  resi¬ 
dent  who  writes  stories  periodically  for 
E&P. 


Reed  now  chairman  and  Williams  president  of  TMS 


Robert  S.  Reed,  who  has  been 
president  of  Tribune  Media  Services 
for  the  past  17  years,  is  now  TMS 
chairman.  He  will  continue  as  chief 
executive  officer. 

Moving  up  from  executive  vice 
president  to  president  and  chief  oper¬ 
ating  officer  is  David  D.  Williams, 
who  joined  the  syndicate  last  July 
after  21  years  in  various  advertising 
and  marketing  positions  at  the  Chi¬ 
cago  Tribune. 

In  his  new  chairman  position,  Reed 
“will  focus  on  long-range  product 
developments  and  external  relation¬ 
ships,”  according  to  the  Tribune 


Company. 

As  previously  announced,  the  58- 


will  direct  the  operations.  The  syndi¬ 
cate’s  editorial,  electronic  publishing. 


year-old  TMS  this  May  will  move  its  and  technical  services  operations  will 


corporate  and  sales  offices  from 
Orlando  to  Chicago,  where  Williams 


remain  in  Orlando,  where  Reed  will 
be  located. 


WPWG  offering  ‘Why  Things  Are’ 


The  Washington  Post  Writers 
Group  has  begun  syndicating  Joel 
Achenbach’s  “Why  Things  Are,” 
which  was  formerly  distributed  by 
Knight-Ridder/Tribune  News  Infor¬ 


mation  Services. 

The  column  explains  things  like 
why  glue  doesn’t  stick  to  the  inside  of 
a  tube  and  why  billions  of  mosquitoes 
(Continued  on  page  42) 


TEEING  OFF 


The  putting  grip 

The  proper  putting  grip  is 
made  easier  by  club 
manufacturers.  Flat 
places  in  the  handle  are 
aligned  at  right  angles  to 
the  putting  blade.  The 
"reverse  overlap  grip," 
shown  here,  is  used  by 
the  majority  of  putters.  It 
allows  for  right  hand 
domination,  allows  both 
hands  to  work  as  one 
unit,  and  elimates 
excessive,  and  usually 
unwanted,  wrist  action 
from  the  stroke. 


Place  the 
thumbs 
flat  on  the 
top 

surface. 

The 

palms 

shoud 

oppose 

each 

other  - 

flat  to  the 

handle. 


TEE  OFF  FOR  MORE  READERS 


A  new  golf  infographic  has  rolled  onto  Copley  News 
Service's  fairway,  and  it's  illustrated  by  the  Miami 
Herald's  award-winning  artist,  Dan  Clifford. 

Teeing  Off  offers  golfers  the  latest  tips  and  trends  on 
chipping,  pitching  and  putting.  It's  the  perfect  caddie  for 
more  readers. 


Teeing  Off  joins  our  popular  Sports  Trivia  comic  and 
Sports  Facts  infographic.  And  it's  available  in  our  weekly 
Sports  or  Fillers  &  Graphics  service. 

Call  toll-free  800-445-4555*  for  a  free  sample. 

Order  today.  Increasing  readership  and  revenues  will 
be  a  hole  in  one. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  29V1818. 


EDITOR  &  PUBLISHER  for  January  19,  1991 


41 


SYNDICATES/NEWS  SERVICES 


dfML<«Ud«  EnMfri«a,  hK. 


Today’s  Teaser 

Your  gag  for  the  cartoon 
at  left  could  be  published 
in  Brainstormers  on  Jan. 
28.  Mail  clipping  this 
week  with  one  caption, 
your  name  (age  optional) 
and  address  to  this  news- 
^  paper.  Box  2180,  Bor- 
-A  rego  Springs.  CA  92004. 
For  fun  only;  no  prizes. 
Entries  become  property 
of  LLE,  Inc. 


Contest  Captions 


[  6  National  winner:  William  : 

\  \  y  ^  P-  Schultz,  Richardson, 
Tex.  Runners-up:  •"God’ll 
gel  you  for  this!"— Ona  B. 
Reed,  Gainesville.  Tex. 
y$k.  \\  •'T'll  tell  you  one  thing, 

u~JJ  V  1 1  you  old  goat-it's not 

wBml  mine!"— Linda  Stewart, 

Dallas.  •"!  thought  you 
"You'd  do  anything  were  taking  the  pill!"— 
for  another  1990  tax  Ingeborg  Wood,  Dallas. 
deduction!" 


Joel  Achenbach 

(Continued  from  page  41) 
live  in  swamps  where  there’s  no  one 
to  bite.  Most  columns  have  one  ques¬ 
tion  answered  in  depth  and  two  others 
answered  more  briefly. 

Achenbach  joined  the  “Style”  sec¬ 
tion  staff  of  the  Washington  Post  in 
October  1990  after  eight  years  with 
the  Miami  Herald.  During  his  first 
three  years  there,  he  worked  as  a 
reporter  on  various  assignments. 
Then  Achenbach  joined  the  staff  of 
the  Herald’s  Tropic  magazine,  where 
he  launched  “Why  Things  Are”  in 
1988.  In  1990,  he  won  the  Walter  Sul¬ 
livan  Award  for  Excellence  in  Scien¬ 
tific  Journalism. 

The  D.C.  resident  and  Princeton 
University  graduate  has  a  “Why 
Things  Are”  collection  coming  from 
Ballantine  Books  early  this  year. 

Achenbach’s  charter  WPWG 
clients  include  the  Post,  Herald, 
Columbus  Dispatch,  Detroit  Free 
Press,  Philadelphia  Inquirer,  Phoe¬ 
nix  Gazette,  Rochester  (N.Y.)  Times- 
Union,  Salt  Lake  City  Deseret  News, 
Seattle  Post-Intelligencer,  and  Syra¬ 
cuse  (N.Y.)  Herald-Journal.  j 

A  show  and  speech 

King  Features  Syndicate  columnist 
Linda  Ellerbee  will  be  producing  and 
appearing  in  NBC’s  new  Sunday  Best 
prime-time  series  beginning  February 
3. 

The  television  veteran’s  live  seg¬ 
ments  will  feature  a  compilation  of 
quirky  news  items.  Ellerbee,  whose 
1988-started  column  appears  in  about 
75  papers,  will  also  contribute  a  “This 
Week  in  TV  History”  segment. 

Another  King  creator,  “Curtis” 
cartoonist  Ray  Billingsley,  will  speak 
March  3  at  the  Rye  Brook,  N.Y.- 
based  Museum  of  Cartoon  Art. 

Stark  has  sales  spot 

Allan  B.  Stark  has  been  named 


Los  Angeles  Daily  News  winner:  ‘"So  where  is  ’he’  coming  out?”— Mike  Prevatt,  14,  Robert  Frost  Junior  High 
School.  Granada  Hills.  Finalists:  •"Are  you  going  to  divorce  me  and  marry  the  mother?”— Phil  Skarin,  Van  Nuys, 
•"Male  seahorses  do  it,  too?  So  much  for  you  being  unique."— Martin  Guenther,  Thousand  Oaks.  ‘"You  went  to  a 
Steve  Garvey  garage  sale?"— Joyce  Claric  Shults,  Chatsworth.  •Some  pregnancies  really  take  their  toll.— Shelley 
Pyle,  North  Hollywood.  •"Can  the  excuses.  Henry,  and  go  on  a  diet! "-Richard  SnK>llin,  Winnetka. 

'Brainstormers'  as  it  appeared  in  the  December  31  Los  Angeles  Daily  News. 

Reader-participation  comic  news 


Literacy  Volunteers  of  America 
has  started  a  program  to  make 
reprints  of  “Brainstormers”  avail¬ 
able  to  tutors  and  learners  in  all  400 
LVA  affiliates  nationwide. 

Mike  Smith’s  Lew  Little  Enter¬ 
prises  comic  (see  E&P,  February  3, 
1990)  features  reader-written  gags. 

“We  believe  that  ‘Brainstormers’ 
is  a  potentially  powerful  tool  to  help 
motivate  writers  at  all  learning 
levels,”  stated  LVA  vice  president 
for  resource  development  Jonathan 
McKallip  in  a  letter  to  LLE  founder 
Lew  Little.  “The  newspaper  tie-in  is 
especially  useful  because  the  daily 
‘Brainstormers’  contest  provides  an 
extraordinary  opportunity  for  learn¬ 
ers  to  be  recognized  for  their  cre¬ 
ative  work  in  print,  both  locally  and 
nationally.” 

Little  —  whose  company  is  based 


at  P.O.  Box  850,  Borrego  Springs, 
Calif.  92004 — noted  that  another  new 
“Brainstormers”  development 
involves  format  changes. 

“The  biggest  change  is  that,  in 
response  to  teacher  suggestions,  most 
clients,  in  addition  to  the  three  or  four 
national  gags  carried  inside  the  strip 
itself,  now  supplement  these  with  a 
local  winner  and  five  or  six  local 
finalists,  printed  daily  at  the  bottom  of 
each  strip,”  said  Little. 

He  added  that  the  Denver  Rocky 
Mountain  News  resets  all  the  type  in 
“Brainstormers”  in  order  to  use  gags 
from  its  readers  exclusively. 

Finally,  Little  mentioned  that  high 
school  and  junior  high  school  newspa¬ 
pers  in  24  states  have  ordered  the 
student  publication  version  of 
“Brainstormers”  for  the  1990-91 
term. 


‘Country’  feature  gets  introduced 


Allan  Stark 

national  sales  manager  of  the  book 
division  of  Universal  Press  Syndicate’s 
Andrews  and  McMeel  publishing 
company. 


A  briefs  column  which  focuses  on 
country  stars  and  their  music  has 
been  introduced  by  the  BPI  Entertain¬ 
ment  News  Wire. 

The  weekly  “Country  People”  is 
by  Jeff  Woods,  a  veteran  Nashville- 
based  writer  with  extensive  contacts 
inside  the  country  music  scene. 

The  feature  consists  of  one-para- 
graph  segments  designed  to  stand 
alone  as  a  separate  column  or  be 
inserted  into  a  general-interest  “peo¬ 
ple”  column. 


This  will  be  in  addition  to  his  duties 
at  Oz,  A&M’s  gift  and  stationery  divi¬ 
sion,  where  he  has  been  national  sales 
manager  since  1988. 

Prior  to  joining  Oz,  Stark  was  Mid- 
(Continued  on  next  page) 
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Persian  Gulf  graphics  from  KRTN 


A  KRTN  graphic. 

(Continued  from  previous  page) 

west  sales  representative  for  Univer¬ 
sal.  He  started  with  the  syndicate  in 
1981. 

A&M  titles  currently  on  best-seller 
lists  include  The  Authoritative  Calvin 
and  Hobbes  by  Bill  Watterson  of  Uni¬ 
versal  and  Wiener  Dog  Art  by  “The 
Far  Side”  creator  Gary  Larson  of 
Universal. 

A  humorous  feature 

A  weekly  humor  column  called 
“Modine”  is  being  syndicated  by  Liz 
Scott. 

The  feature  has  appeared  in  New 
Orleans  Magazine  since  1986,  and 
has  twice  been  named  best  humor 
column  by  the  National  Federation  of 
Press  Women. 

“Modine  is  a  blue-collar  character 
with  a  beer-swigging  husband  named 
Lout  and  a  host  of  loony  relatives,” 
according  to  a  press  release.  “She 
offers  anecdotes  and  tongue-in-cheek 
advice  on  coping  with  a  husband  who 
snores,  taking  vacations  with  carsick 
kids,  dealing  with  strapless  bras  that 
slither  inexorably  downward,  and 
other  such  common  afflictions.” 

Thirty  of  the  columns  were  col¬ 
lected  in  a  book.  Never  Heave  Your 
Bosom  in  a  Front-Hook  Bra,  released 
in  December  by  St.  Martin’s  Press. 

Scott  is  based  at  Brodrick  Enter¬ 
prises,  Executive  Plaza,  Suite  501, 
10001  Lake  Forest  Blvd.,  New 
Orleans,  La.  70127. 


Knight- Ridder/Tribune  News  Infor¬ 
mation  Services  recently  created  more 
than  20  special  graphics  on  the  Per¬ 
sian  Gulf  crisis  that  were  offered  to 
newspaper  clients  at  no  charge. 

Over  450  KRTN  graphics  on  Gulf- 
related  matters  have  moved  in  the 
past  few  months. 

In  related  news,  KRTN  photogra¬ 
phy  director  Charles  Borst  has  been 
in  Saudi  Arabia  directing  photo  cov¬ 
erage.  Also  there  are  Pulitzer  Prize¬ 


winning  photographer  David  C. 
Tumley  of  the  Detroit  Free  Press  and 
other  KRTN  photographers. 

And  KRTN,  which  is  marketed 
worldwide  by  Tribune  Media  Ser¬ 
vices,  noted  that  there  are  about  15 
reporters  from  the  news  service’s 
contributing  papers  currently  in  the 
Gulf  region.  These  include  staffers 
from  Knight-Ridder  papers  as  well  as 
the  Boston  Globe,  Chicago  Tribune, 
and  Dallas  Morning  News. 


‘Book  Reports’  column  is  offered 


A  weekly  column  on  books  from 
the  Bergen  (N.J.)  Record  is  being  dis¬ 
tributed  by  the  BPI  Entertainment 
News  Wire. 

“Book  Reports”  offers  general 
news  about  authors,  books,  and  the 

column  by  American  Federation  of 
Teachers  president  Albert  Shanker 
has  reached  its  20th  anniversary. 

Shanker  —  based  at  the  AFT,  555 
New  Jersey  Ave.,  N.W.,  Washing- 


YOUR  PROFITS 
WILL  MULTIPLY 
WHEN  YOU  USE  ... 


publishing  industry.  It  is  designed  for 
spot  use  or  as  a  complement  to 
weekend  book  review  sections. 

The  column  is  written  by  Laurence 
Chollet,  a  regular  observer  of  the 
New  York  literary  scene. 

ton,  D.C.  20001  —  has  also  started  a 
two-  to  three-minute  commentary 
spot  called  “Education  Watch” 
which  is  distributed  by  Radio  Amer¬ 
ica. 


...U-BILD  FEATURES 
IN  YOUR  PUBLICATION! 


Earn  a  25%  commission  ® 

each  quarter  by  using  our  popular  do-it-yourself  features. 
Free  of  charge  and  available  in  two  formats:  text-&-glossy 
or  camera-ready,  our  woodworking  and  handicraft 
columns  have  been  reader  favorites  for  over  40  years! 


Column  anniversary  mUMd 


The  weekly  “Where  We  Stand” 
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For  samples  of  our  readership-building  features  that  earn 
money,  call  or  write: 

800-82U-BILD 

~Tir\  /  /  Newspaper  Features 

WJlJ'Oiln  tsr  P.O.  60X2383 

- L_=ej  Van  Nuys,  CA  91409-2383 


Best  ads 

(Continued  from  page  13) 


$100-$250  million:  NoRMA, 
Linens  ’nThings,  Clifton,  N.J.;  Silver 
Award,  Z.C.M.I.,  Salt  Lake  City, 
Utah;  Award  of  Merit,  Z.C.M.L,  Salt 
Lake  City,  Utah. 

$25-$100  million:  NoRMA,  Cost 
Cutters,  Minneapolis,  Minn.;  Silver 
Award,  Halls,  Kansas  City,  Mo. 

Under  $25  million:  NoRMA,  Mal¬ 
lards,  Chicago,  Ill.;  Silver  Award, 
Innovations,  Atlanta,  Ga.;  Award  of 
Merit,  M.M.  Cohn,  Little  Rock,  Ark. 
and  D.O.C.  Sports  Vision,  South- 
field,  Mich. 


Institutional  Ads 

Over  $500  million:  NoRMA,  the 
Bon  Marche,  Seattle,  Wash.;  Silver 
Award,  the  Department  Store  Divi¬ 
sion  of  Dayton  Hudson  Corporation, 
Minneapolis,  Minn.;  Award  of  Merit, 
the  Bon  Marche,  Seattle,  Wash. 

$100-$250  million:  NoRMA,  JoS  A. 
Bank  Clothiers,  Owings  Mills,  Md.; 
Silver  Award,  JoS  A.  Bank  Clothiers, 
Owings  Mills,  Md. 

$25-$100  million:  Award  of  Merit, 
Mayor’s  Jewelers,  Coral  Gables,  Fla. 

Under  $25  million:  NoRMA,  Super 
1  Foods,  Richmond,  Ky.;  Silver 
Award,  Hearing  Express,  Richfield, 
Minn. 

Shopping  Center  Ads 

Campaigns:  NoRMA,  Fair  Oaks, 


Fairfax,  Va.;  Silver  Awards,  Lake- 
forest,  Gaithersburg,  Md.,  Stamford 
Town  Center,  Stamford,  Conn.,  and 
Southland  Mall,  Hayward,  Calif.; 
Award  of  Merit,  the  Fashion  Center 
at  Pentagon  City,  Arlington,  Va. 

Inserts;  NoRMA,  St.  Louis  Gal¬ 
leria,  St.  Louis,  Mo.;  Silver  Awards, 
Fair  Oaks,  Fairfax,  Va.  and  Lakefor- 
est,  Gaithersburg,  Md.;  Awards  of 
Merit,  Newport  Centre  Mall,  Jersey 
City,  N.J.,  Gwinnett  Place  Mall, 
Duluth,  Ga.,  and  Bridgewater  Com¬ 
mons,  Bridgewater,  N.J. 

ROP  Color  Ads:  NoRMA,  The  Vil¬ 
lage  at  Corte  Madera,  Corte  Madera, 
Calif.;  Silver  Awards,  Sunvalley 
Mall,  Concord,  Calif,  and  Vintage 
Faire  Mall,  Modesto,  Calif.;  Award  of 
Merit,  Gwinnett  Place  Mall,  Duluth, 
Ga. 


Abitibi 

(Continued  from  page  31 


print  mill  in  Canada,  it  will  cost  $50 
million  (Canadian),  pending  grant 
approval  by  Ontario  Hydro  as  part  of 
its  energy  conservation  program. 

To  annually  produce  140,000  tons 
of  newsprint  containing  40%  recycled 
fiber,  the  mill  will  use  a  daily  furnish 
of  170  tons  of  waste  paper  consisting 
of  70%  old  newspapers  and  30%  old 
magazines  (from  the  same  central 
Canadian  and  U.S.  Midwestern  mar¬ 
kets  that  now  purchase  the  mill’s 
paper). 

Start-up  is  scheduled  for  the  second 
quarter  of  next  year,  at  which  time, 
according  to  the  company,  one-third 
of  its  North  American  newsprint 
capacity  will  have  recycled  content. 
Abitibi  has  newsprint  recycling  facili¬ 
ties  at  joint  ventures  in  Alabama  and 
Georgia. 

At  the  same  time,  the  large  inte¬ 
grated  forest  products  company 
announced  its  withdrawal  from  a  ven¬ 
ture  with  Bowater  Inc.,  the  Venezue¬ 
lan  government  and  local  publishers 
to  build  a  newsprint  plant  in  Vene¬ 
zuela.  Citing  higher  costs  of  building 
in  an  undeveloped  area  and  “very 
expensive  financing,’’  Abitibi  chair¬ 
man  and  CEO  Bernd  K.  Koken  said  in 
a  letter  to  Venezuelan  president  Car¬ 
los  Andres  Perez  that  the  project’s 
“anticipated  returns  do  not  meet  our 
investment  criteria.’’ 

In  its  North  American  Publishers 
Business,  Abitibi  named  T.M.  Devine 
and  C.D.  Martin  senior  vice  presi¬ 
dents.  They  lead  a  team  that  inte¬ 
grates  woodlands  operations  and 
paper  mills  in  Manitoba,  Ontario  and 
the  U.S.  with  related  newsprint  sales 


for  North  American  newspaper 
publishers. 

Among  other  recent  appointments, 
D.L.  Loretto  becomes  International 
Business  senior  vice  president  and 
general  manager.  In  addition  to  New¬ 
foundland  operations,  he  is  responsi¬ 
ble  for  North  British  Newsprint,  a 
joint-venture  recycled  newsprint 
project  in  Scotland. 

Also,  W.H.  Sheffield  was  named 
logistics  vice  president,  responsible 
for  transportation  and  distribution, 
purchasing,  newsprint  order  service, 
lumber  and  pulp  sales  and  sourcing  of 
recycled  paper  for  company  deinking 
operations. 


Newsstand 
price  hike 
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Observer-Reporter-S 


The  Pittsburgh  (Pa.)  Press  and  the 
Pittsburgh  Post-Gazette  have  raised 
their  newsstand  and  vending  machine 
prices  to  350  from  a  quarter. 

Home-delivery  prices  of  both  pa¬ 
pers  and  the  price  of  the  Sunday 
edition  of  the  Press  will  not  change, 
however. 

The  morning  Post-Gazette  is 
owned  by  Block  Newspapers  and  is 
published  Monday  through  Saturday. 
The  Press  is  owned  by  Scripps  How¬ 
ard  and  is  published  afternoons  Mon¬ 
day  through  Saturday  and  on  Sunday 
mornings. 

The  papers  operate  under  a  joint 
operating  agreement. 

A  union  official  said  Dec.  28  that 
about  30  advertising  employees  had 
been  laid  off  in  recent  days  because  of 
the  slowdown  in  ad  sales. 

Jimmy  E.  Manis,  general  manager 
of  Pittsburgh  Press  Co.,  declined  to 
comment. 
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ROP  Local . 

63,928 

13,134 

69,721 

18,216 

Preprint  Local . 

16,122 

43,703 

12,592 

41,955 
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3,437 

5,616 

Preprint  Notional . 

228 
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1,940 
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41,805 
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46,913 
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ROP  Local . 

22,579 

3,411 

27,613 

3,962 

Preprint  Local . 

12,499 

26,978 

17,235 

18,317 

ROP  Nationol . 

1,393 

1,232 

Preprint  Notional . . 

11,814 

11,264 

Clossified . 

13,724 

14,743 

Total . 

62,009 

30,389 

72,087 

22,279 

GRAND  TOTAL. 

.  187,301 

87,544 

207,393 

84,390 

YEAR  TO  DATE 

.  1,809,863 

583,096 

1,922,118 

611,629 

Price  hike 

The  price  of  New  York  Newsday 
has  been  increased  from  250  to  350, 
while  the  price  of  the  Sunday  edition 
remained  unchanged. 

The  price  of  seven-day  home  deliv¬ 
ery  has  increased  from  $3  to  $3.25. 
Energy  and  newsprint  price  increases 
caused  the  increase,  according  to 
publisher  Robert  M.  Johnson. 
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Reviews 

(Continued  from  page  27) 


ing  of  experiencing  all  three  ap¬ 
proaches.  Organized  by  dates,  the 
first  entry  is  1704,  a  report  about 
pirates  from  John  Campbell’s  Boston 
News-Letter,  first  regular  newspaper 
in  the  colonies.  A  statement  by  the 
new  newspaper  on  its  policy  is  also 
included. 

The  next  dates  are  1734  and  1745 
and,  you  guessed  it,  excerpts  about 
the  John  Peter  Zenger  epic  sedition 
and  libel  trial. 

The  excerpts  are  preceded  with  a 
brief  discussion  of  the  background 
and  significance  of  the  selection  that 
follows.  It  is  kind  of  fun  to  look  at  the 
dates,  which  are  printed  in  big  letters, 
and  guess  which  excerpt  has  been 
chosen,  before  looking  at  the  excerpt. 

Some  dates  are  obvious  — 
1776,1787,1798,  for  instance — stories 
about  the  Declaration  of  Indepen¬ 
dence,  the  Constitutional  Conven¬ 
tion,  the  Alien  and  Sedition  Acts. 

Then  there  are  some  off  years,  with 
their  own  excitement.  Eighteen-forty 
finds  Edgar  Allen  Poe  analyzing  a 
murder  trial  for  Alexander’s  Weekly 
Messenger;  1849  chronicles  life 
aboard  a  wagon  train,  printed  in  the 
Cincinnati  Argus. 

There  are  also  the  newspaper  writ¬ 
ing  of  Mark  Twain  and  Walt  Whit¬ 
man.  Latter-day  entries  include 
excerpts  from  the  Philadelphia 
Inquirer  Pulitzer-winning  coverage  of 
the  Three  Mile  Island  (Pa.)  nuclear 
incident  in  1979  and  the  Anchorage 
Daily  News  coverage  of  the  Valdez  oil 
tanker  spill. 

Cray,  a  journalist,  is  author  of  a 
dozen  books,  Kotler  a  lawyer,  and 
Beller  is  a  tv  critic  for  the  Hollywood 
Reporter.  _Hi|ey  Ward 

Judges  honor 
AP  stringer 

Longtime  reporter  and  Associated 
Press  stringer  Milt  Sosin  was  honored 
by  federal  judges  in  Miami  who 
named  the  courthouse  pressroom  after 
him. 

Chief  U.S.  District  Judge  James 
Lawrence  King  said  Sosin  had  pes¬ 
tered  the  judges  for  a  pressroom  so 
often  that  when  the  courthouse  was 
under  construction  that  they 
threatened  to  name  the  office  after 
him  —  and  18  years  later  finally  did. 

Along  with  working  for  the  AP  as  a 
staff  member  in  New  York  and  a 
stringer  in  Miami,  Sosin  spent  much 
of  his  career  writing  for  the  Miami 
News.  —  AP 


Corrections 

A  Review  and  Forecast  story  (E&P, 
Jan.  5)  included  inaccurate  informa¬ 
tion  on  Dow  Jones  &  Co. 

Anticipated  1990  profit  figures 
referred  to  net,  not  operating,  earn¬ 
ings.  Declines  in  advertising  linage 
into  double-digits  last  year  referred  to 
the  Wall  Street  Journal,  not  all  the 
company’s  business  publications. 
Barron’s  circulation  was  flat  last 
year.  References  to  contingencies  did 
not  refer  to  possible  staff  cuts. 

To  correct  erroneous  figures: 
Long-term  debt  through  September 
1990  was  $655  million,  1991  capital 
spending  was  projected  at  $80  million 
to  $100  million  and  no  projections 
were  made  on  dividends,  last  raised  in 
January  1990. 

*  *  * 

A  Dec.  29  story  on  Gannett's  plans 
to  market  USA  Today  brand  apparel 
incorrectly  stated  that  USA  Today 
has  the  largest  circulation  of  any  daily 
newspaper  in  the  U.S. 

The  Wall  Street  Journal  has  the 
largest  circulation. 

*  *  * 

In  the  Jan.  6  News/Tech  Year-in- 
Review,  a  word  was  inadvertently 
dropped  from  parenthetic  copy  on 
Page  44,  which  should  have  read, 
“  .  .  .  symptoms  associated  with  (not 
necessarily  caused  by)  RSI.” 


Letters 

(Continued  from  page  5) 


ship  Warehouse  news  article  and  the 
reviews  and  blurbs  regarding  the 
Prince  George’s  Publick  Playhouse 
for  the  Performing  Arts  should  have 
nothing  to  do  with  advertising.  You 
run  news  for  your  readers’  education, 
illumination  and  information.  The 
editorial  department  should  not  be 
prostituted  for  the  ad  dollar  as  sug¬ 
gested  in  his  viewpoint. 

Susan  Crowell 

(Crowell  is  editor  of  Farm  and 
Dairy,  Salem,  Ohio.) 


Weekly 

(Continued  from  page  23) 


“We  judge  our  success  as  a  news¬ 
paper  based  on  each  editorial,  each 
news  story,  and  each  advertisement.  I 
personally  feel  I  have  done  my  best  if 
I  have  been  of  service  to  the  reader, 
community,  and  advertiser.” 


AIDS 

(Continued  from  page  17) 


“For  me  it  was  just  a  dream  come 
true,”  O’Boyle  said.  “I’d  fantasized 
about  such  a  thing.  What  else  can  1 
do?  I  can’t  work  full  time.” 

O’ Boyle  spent  many  weeks  during 
1990  in  the  hospital,  but  still  his  col¬ 
umn  went  on.  One  week,  he  dictated 
it  to  Tazioli.  “I  was  really  sick  but  I 
didn’t  want  to  miss  a  column  and 
Terry  didn’t  either,  so  we  just  let  the 
tape  roll,”  O’Boyle  said. 

The  columnist  also  edits  a  publica¬ 
tion  called  Springboard  put  out  by  the 
Northwest  AIDS  Foundation.  He  is 
now  exploring  syndication  possibili¬ 
ties  for  “Living  With  AIDS,”  which 
currently  appears  only  in  the  Times 
and  in  O’Boyle’s  former  paper,  the 
Union-Bulletin. 

“The  response,  in  my  mind,  has 
been  fairly  overwhelming,”  Tazioli 
said. 

O’Boyle  personally  has  received 
about  150  letters.  He  said  most  have 
been  positive,  although  he  has 
received  a  handful  of  hate  letters, 
some  asking  him  to  renounce  his 
homosexuality  in  the  column.  He  has 
taken  those  opportunities  to  write 
that  he  was  not  able  to  choose  his 
sexual  orientation,  that  he  has  known 
since  early  childhood  he  was  gay. 

The  column  “is  beyond  AIDS  and 
it’s  beyond  being  gay,”  Tazioli  said. 
O’Boyle’s  main  focus  is  telling  what  it 
is  like  to  deal  with  a  life-threatening 
illness,  “and  many  people  can  relate 
to  that.” 


Shop  talk 

(Continued  from  page  56) 


quiet.  It  happened  during  the  1950s.  It 
can  happen  here.  It  is  happening  here. 

Our  constitutional  guarantee  of  free 
expression  is  not  something  that  can 
be  taken  away  and  then  later  restored 
in  its  entirety.  Every  time  it  is  com¬ 
promised,  no  matter  how  well-inten¬ 
tioned  the  reason,  it  is  weakened.  In 
the  long  run,  the  greater  good  is 
served  by  an  uninhibited  exchange  of 
opinions.  A  democracy  should  rely 
not  on  apologies,  censorship  and 
prior  restraint  to  work  out  its  prob¬ 
lems,  but  on  the  marketplace  of  ideas. 

As  Thomas  Jefferson  once  said, 
“The  only  security  of  all  is  in  a  free 
press.  The  force  of  public  opinion 
cannot  be  resisted,  when  permitted 
freely  to  be  expressed.  The  agitation 
it  produces  must  be  submitted  to.  It  is 
necessary  to  keep  the  waters  pure.” 
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The  sky's 
the  limit 

when  you  advertise 
in  these  E&P  issues 
with  additional 
distribution  at  key 
regional  newspaper 
conferences. 


Place  your  advertising  message  in  these 
E&P  issues.  Each  of  these  issues  coincide 
with  a  major  industry  event  and  will  be 
distributed  at  each  event.  This  extra 
distribution  gives  your  advertising  message 
added  exposure  in  the  top  trade  publication 
of  the  newspaper  industry  .  .  .  E&P! 

Make  your  reservations  today  for  any  or  ail 
of  these  E&P  issues  and  reach  the  28,000 
E&P  subscribers  plus  the  attendees  at  these 
major  regional  conferences! 


CALL  YOUR  LOCAL  E&P  SALES  REPRESENTATIVE 
OR  STEVE  TOWNSLEY  AT  (212)  675-4380 
AND  RESERVE  YOUR  SPACE! 

New  York  Chicago  New  Orleans 

(212)  675-4380  (312)641-0041  (504)  386-9673 

Los  Angeles  San  Francisco 

(21 3)  382-6346  (41 5)  421-7950 


IEcRtor&PuMsher  abp 

11  WMt1MhStrMt,NM»Yod(,N.Y.  10011.  212.67S4380  anM 
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FEATURES  AVAILABLE 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


ASTROLOGY 


Daily  •  Weekly  •  Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


Classified  Advertising 
(212)  675-4380 


AUTOMOTIVE 


UNDER  THE  HOOD,  an  established 
weekly  column.  Automotive  questions 
and  answers  with  a  good  dose  of  humor. 
Examples  on  request.  9828  W.  Belfair 
Val.  Rd.,  Bremerton.  WA  98312  (206) 
478-7350. 


COMIC  PANELS 


FOOD  and  SPORTS  the  two  things 
America  loves  the  most.  DASH  OF 
HUMOR  and  SPORTSCAP  two  new 
Comic  panels  are  now  available  weekly 
to  complement  your  Food  and  Sports 
sections  of  the  newspaper.  Write  for 
FUEE  samples  and  FREE  INTRODUC¬ 
TORY  OFFER.  Creative  Comic  syndi¬ 
cate,  1608  S.  Dakota  Ave.,  Sioux  Falls, 
SD  57105.  (605)  336-9434. 


ARMS  &  THE  WORLD 
Weekly  or  fortnightly  column  by  Russell 
Warren  Howe,  former  Washington 
Times  defense  correspondenct  and 
aurthor  of  Doubleday  bestseller 
"Weapons".  Global  perspective. 
Already  syndicated  to  all  Japanese  dail¬ 
ies  and  41  other  papers.  Tel.  (202) 
337-1560.  Fax:  (202)  625-1999. 


ENTERTAINMENT 


Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 

“Real  Gossip"  Hollywood  column  by  top 
reporter.  500  words  plus  photos. 
Competitive  rates.  1(800)  533-0073. 

FEATURES  AVAILABLE 

Award-winning  working  journalist  can 
provide  you  with  a  spirited  weekly 
column  chronicling  the  trials  and  joys  of 
everyday  life.  Call  or  write  for  very 
reasonable  rates  and  free  samples. 
David  J.  Glenn,  3395  Nostrand  Avenue 
2C.  Brooklyn.  NY  11229.  (718) 
891-2101. 


GARAGE  SALE  KITS 


Increase  profits/linage  with  America  s 
No.  1  Garage  Sale  Kit.  Dailies  and 
weeklies  nationally  have  made  the 
MONEY  MAKER®  Garage/Yard  Sale  Kit 
the  premier  package  for  increased 
profits.  Vanguard  Marketing  Group,  Inc. 
P.O.  Box  51,  Northfield,  OH  (216) 


"A  dish  that  don't  survive  the 
dishwasher  don't  deserve  to  live,"  says 
MOOINE  GUNCH,  a  blue  collar  working 
woman  who  tells  it  like  it  is  in  her 
national  award-winning  humor  column. 
Make  your  readers  downright  giddy  with 
her  weekly  adventures  and  observa¬ 
tions.  700  -  750  words.  Special  intro¬ 
ductory  offer  and  free  samples.  Call 
(504)  246-1774  or  write  Liz  Scott,  Ste. 
501,  10001  Lake  Forest  Blvd.,  New 
Orleans,  LA  70128. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  16th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. _ 


PUBUC  AFFAIRS 


ADD  A  TOUCH  of  eloquence  and  wit  to 
your  op-ed  page.  Weekly.  750-word 
column  on  public  affairs  *rom  a  truly 
unique  perspective.  Marc  Desmond, 
419  16th  St..  Brooklyn.  NY  11215; 
phone  (718)  788-8350. 

SENIOR  ENTERTAINMENT 

At  last!  A  monthly  entertainment 
column  geared  specifically  for  senior 
readers.  Great  for  your  Sr.  Newspaper. 
Send  for  sample  copy  of  "Show  Talk" 
by  Jack  Dey:  3745  Manhattan  St. 
(-r5);  Las  Vegas,  89109.  (702) 
735-5400. 

SENIOR  HEALTH 

"Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
“Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-6254. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


tan Net  q,  videos?  People  w  th  no  hands- 

oo-experience?  Many  years  in  the  busi- 
mum  overhead.  We  tram  and  consult.  j^pp.,  mailroom  to  owning  my  own 

1-  (gUU)  330-0808. _  papers  with  plenty  of  hard  knocks  along 

oect  of  war  in  Persian  Gulf  a' 

need  for  revitalized  UPl.  If  ■j''” 

;k  it  I  can  save  it.  Call  Bob  Consultants  8102  Windwood  Way, 
1  (803)  237-2282.  Parker,  CO  80134. 


Idiotic  prospect  of  war  in  Persian  Gulf 
underscores  need  for  revitalized  UPl.  If 
you  will  back  it  I  can  save  it.  Call  Bob 
Cunningham  (803)  237-2282. 


LEGAL  SERVICES 


PETER  S.  GORDON,  Attorney  At  Law 
Liable  and  Slander/Copywrite 
Infringement/Plagerism,  Invasion  of 
Privacy,  Trademarks,  Entertainment 
Law  and  Business  Law. 

Call  for  a  free  telephone  consultation. 
(212)  737-2137. 


LITERARY  AGENT 


Literary  agent  serving  newspaper  indus¬ 
try  seeks  submissions.  Excellent  track 
record  with  reporters  and  editors  seek¬ 
ing  major  New  York  publishers  for  book 
projects.  Spec.;  Sports,  Curr.  Affairs, 
Politics,  Crime.  Inquiries,  mss(w/sase): 
Tim  Hays,  Tim  Hays  Literary  Agency, 
424  E.  52na  St.,  NY,  NY  10022. 


NEWSPAPER  APPRAISERS 


APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  4500  Main, 
Suite  900,  Kansas  City,  MO  64111. 


NEWSPAPER  BROKERS 


CLASSinED  ADVERTISERS:  H  you  doni  see  a  catergoty  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 
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“1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


“300  sold  since  1959" 

W.B.  GRIMES  &  CO. 

Larry  Grimes 

PO  Box  442,  Clarksburg,  MD 
(301)  507-6047 
Dick  Smith-Southern 
(601)  627-7906 
Ed  Travis-Northeast 
(716)  383-8508 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  932-5345 
4500  Main,  Suite  900 
Kansas  City,  MO  64111 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Bentio,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga.  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 
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NEWSPAPER  BROKERS 


Publication  Brokerage  •  Appraisal 
John  T,  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 

R.C.  CRISLER  &C0.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

Central  New  Jersey  paid  circulation 
weekly.  Ideal  for  husband/wife  team. 
$170,000  gross.  (201)  545-4618. 


GLOOM  BUSTERS 

NEW  LISTING.  One  of  the  largest  paid 
circulation  weeklies  in  the  Deep  South. 
TMC  also  included.  Nice  property  near 
metropolitan  area.  $950,000. 

NEW  LISTING.  Two  paid  circulation 
Alabama  weeklies  and  TMC  in  growth 
area.  $350,000 

NEW  LISTING.  Nicely  profitable  Alaba¬ 
ma  paid  weekly  near  fresh  water  fishing. 

$258,000 

GREAT  OPPORTUNITY.  Three  paid 
circulation  weeklies  and  TMC  near 
metropolitan  area.  Price  negotiable. 

$1,250,000. 

REAL  ESTATE  MAGAZINES.  Four 
magazines  published  in  two  state  area. 

$1,150,000 

CHECK  THESE.  Two  newspaper  pack¬ 
age  in  Northern  Tennessee  and  one  in 
Western  Tennesse. 

WE  HAVE  OTHERS.  Call  or  write  for  a 
confidential  briefing  about  other  prop¬ 
erties  priced  up  to  $15,000,000. 

JIM  HALL  MEDIA  SERVICES 
PO  Box  1088 
Troy,  AL  36081 
Phone  (205)  566-7198 
FAX  (205)  566-0170 


Is  your  boss  a  dork?  Spinning  wheels? 
Going  nowhere  fast?  Live  in  the  middle 
of  beautiful  nowhere  and  be  your  own 
boss.  Established,  well-respected  week¬ 
ly  and  printing  business  in  temperate 
Southeast  Alaska.  Affordable,  reason¬ 
able  terms.  We’re  not  greedy.  We  want 
the  right  folks.  Write  PO  Box  798, 
Wrangell,  Alaska,  99929,  or  call  (907) 
874-2301. 


MISSISSIPPI  -  Super  suburban  weekly. 
High  growth  potential.  Contact:  Dick 
Smith  (601)  627-7906,  W.B.  Grimes. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


8,250  PAID  DAILY 

5  day  daily 
250,000  Cash  Flow 
$2.5  Million 
50%  Down 

WEBSTER  &  ASSOCIATES 
1  (903)  885-7200 
Dallas,  TX 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,000  down.  If  you  re  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


N.H.  ski  area  weekly  with  $700,000 
gross,  6,800  paid,  ideal  for  working 
publisher  with  sales  management 
background. 

BOSTON  weekly  in  residential  section 
of  the  city.  Gross  $400,000.  Priced 
right  at  $1.50,000  with  excellent  terms. 
$50,000  down  required. 

SUBURBAN  weekly  near  Boston. 
$200,000  gross.  3,400  paid  circula¬ 
tion  in  desirable  community. 

C.  Peter  Jorgensen 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


QUICK  SALE:  WEST:  Free  paper,  gross 
of  $270,000,  break-ever,  was  an 
excellent  property  a  few  years  ago  with 
$540,000  in  sales  and  $125,000  in 
cash  flow.  Local  economy  went  bad  but 
has  now  turned  upward.  Great  oppor¬ 
tunity  at  $75,000  cash. 

NEW  YORK:  Free  paper,  gross  of 
$6,000,000,  cash  flow  of  $900,000, 
growing.  $7,500,000  cash. 

CALIFORNIA:  Free  paper,  two  editions, 
strong  growth  area,  profitable, 
$1,000,000  in  gross  revenues. 
$1,000,000  with  Seller  financing  to  a 
qualified  buyer. 

CALIFORNIA:  Free  paper,  rack  distribu¬ 
tion,  nice  northern  California  area, 
growth  potential,  owner  works  part 
time,  owner  salary/cash  flow  of 
$140,000.  $410,000  total  price, 
down  payment  of  $125,000  with  Seller 
financing  on  the  balance. 

John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


READY  TO  RETIRE  BUT  NOT  SELL? 

Manager  with  strong  skills  in  all  areas  of 
newspaper  management  is  available  for 
a  challenging  offer.  Experience  with 
weekly,  shopper  and  small  daily  plants 
can  be  utilized  in  your  operation.  Let 
me  earn  a  “sweat"  equity  position  with 
an  eye  to  a  future  buyout  when  the 
market  is  better  for  both  of  us.  Exten¬ 
sive  references,  Ed  Nichols,  (813) 
858-2424. 


PUBLICATIONS  FOR  SALE 

Large  weekly  newspaper  covering  South 
Florida  market.  Well  established  over 
25  years.  Gross  2  million  a  year.  Send 
inquiries  to  Rick  Phillips,  484  NW  38 
Terr,  Deerfield,  FL  33442. 


i  Profitable  regional  publication  company 
for  sale.  2  publications,  sell  separate. 
$165K.  (518)  426-2204.  PO  Box  696, 
Albany,  NY  12201. 

We  hope  that,  when  the 
insects  take  over  the  world, 
they  will  remember  with 
4  gratitude  how  we  took  them 
I  along  on  all  our  picnics. 
j||  Bill  Vaughan 


INDUSTRY 

SERVICES 

CIRCULATION  CONSULTANT 

CIRCULATION/PUBLISHING 

CONSULTANT 

Former  Time-Life  Vice  President  will 
^elp  your  publication  build  circulation 
through  expertly  planned  and  executed 
subscription  acquisition  and  retention 
programs.  Experienced  in  direct  mail, 
renewals,  broadcast,  print  advertising, 
outbound  telemarketing  and  more.  Also 
experienced  in  all  phases  of  magazine 
management.  For  more  information, 
call  Marla  Hoskins  at  (703)  455-8975. 

CIRCULATION  SERVICES 

A  BETTER  WAY 

Instant  Temporary  Or  Permanent 
Telemarketing  Help  To  Supplement  Or 
Replace  Your  (jurrent  Program. 

l-(800)  CIRC-DEV. 

A  Circulation  Specialist 

Helderle  &  Associates 
Telemarketing  -  Crews  -  Store  Sales 

l-(800)  662-7397 

F.J.  Helderle  -  President 

CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 

John  Dinan  —  John  Lyons 

FREE  TEST! 

PHONE  ROOM  INC. 

“Gold  Starts" 

1  (800)  292-5929 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 

Jeff  Blenkarn  (514)  227-6478. 

KEVIN  S.  PAPPERT 
(313)  673-9533 

LEVIS  NATIONAL,  INC. 

“WE  DELIVER  MORE 

HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 

VER-A-FAST  CORPORATION 

1-800-327-8463 

"YES!" 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

"YES!  WE  CAN!" 

(216)  434-4466 

PRO  STARTS 

Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 

NEWSPRINT  CONSULTANTS 

MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 


Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 
(501)  982-5682 


INDUSTRY  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PUBUCATIONS  CONSULTANTS 

Ad  in  revenue  and  training  for  dailies, 
weeklies,  shoppers,  mailers  and 
brochures.  SPECIALIZED  IN  NEW 
START-UPS.  World  wide  work  avail¬ 
able.  Carl  A.  Veno  (215)  821-8586. 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 

Spartan  Cameras:  2-1 11 's/1-11.  Good 
condition;  extras.  Call  (813)  461-0245 
or  Fax  (813)  442-2002. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Caribcm  CKOptical  213/372-0372. 


_ COMPOSING _ 

Linotron  100  typesetter  in  excellent 
condition.  For  information  call  (814) 
736-9666.  Ask  for  Gene  Stepo. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


MONEY  MAKER:  At  night,  on  weekends 
or  24-hours  a  day,  Ads-On-Call  is  ready 
to  take  classifieds,  play  talking  ads  or 
present  advertiser  supported  info-lines. 
It  installs  in  your  computer  and 
connects  to  your  phone  line.  Call  (608) 
273-4910  (24-hours)  and  try  placing 
an  ad  or  listening  to  info-lines.  For  more 
information  call  1(800)  356-9021. 


COMPUTER  UPGRADES 

ABACUS  SOLUTIONS  -  Display  and 
classified  accounts  receivable  and  bill¬ 
ing.  PC,  Macintosh,  and  network  based 
accounting  systems  for  publications. 
Software,  hardware,  or  just  a  little 
expert  advice.  1-800-728-2719. 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


Muller  Martini  Model  227,  5  into  1 
inserters  and  model  310  stackers  with 
shuttle  tables.  2  of  each.  Available  Feb. 
1991.  Purchased  new  Sept.  86  and 
March  89.  Both  excellent  condition  and 
in  operation  now.  Will  sell  complete  or 
separate.  For  further  information  call 
Northwest  Herald,  Sherry  Walker,  (815) 
459-4040. 
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E&P  Classified 


Buying  Or 
Selling... 

the  Classified  Pages  of  Editor  &  Publisher, 
where  thousands  of  newspaper  people  get 
together  every  week,  can  be  yourpeople-to- 
people  meeting  place,  too. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19“’  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we’re  here — every  week! 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

UMLROOM 

PRESSES 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 

Spare  parts  for  stream  conveyors 

D.C.  &  A.C.  drive  conversions 

Roller  top  conveyors,  all  sizes 

Belt  conveyors,  all  sizes 

Bottom  wrappers  &  pacers 

257  Sta-Hi  stackers 

Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
^nveyor  wire 

Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

4-Unit  Web  Leader  Press 

1/2  &  1/4  Fold 

50  HP  Drive 

Will  sell  complete  or 
as  separate  units. 

(800)  356-4886 

DON’T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses" 

For  Sale:  1981  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former. 

Telephone  (913)  362-8888 

Fax  9133629406  Telex  804294 

SLSIOOO  -  8  into  2  configuration 
Center  Opening  Device,  Product  Moni¬ 
toring  Systems,  2  yrs.  old. 

Call  Roger  Miller  (513)  278-2651. 

DOUBLE-WIDTH  EQUIPMENT 

One  1981  7-unit  HARRIS  N-1600, 
excellent  condition.  Avail.  July, 
1991. 

One  brand  new  10-unit  Goss  METRO 
+  3392,  22  3/4",  double  3:2  folder, 
10  RTP’s.  Avail,  immediately 

Two  brand  new  10-unit  TKS  presses  - 
22  3/4",  10  RTP's.  Avail, 
immediately 

2  Double  3:2  Goss  Imperial  folders  with 
upper  formers.'angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

Compugraphic  EditWriter  7500  and 
EditWriter  2750,  both  in  very  good 
condition,  with  three  film  strips,  low 
range,  and  width  cards.  Also,  Compu¬ 
graphic  Processor;  needs  minor  roller 
repair.  $2400.  (417)  865-7100. 
Forrest  Bradley. 

GOSS  COMMUNITY 

REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
l-(800)  343-0097 

FAX  (206)  387-9090 

DEWAR  DISCOVERY  DISPLAY  AD 
SYSTEM  with  (3)  “386"  platforms, 
19"  color  monitors,  2  file  servers,  2  Arc 
Net  hubs,  Cora  driver,  $45,(X)0. 

BOB  WEBER,  INC.  (216)  831-0480. 
FAX  (800)  837-8973. 

TEGRA  Plain  Paper  with  Genesis  CORA 
RIP,  10"  X  14"  image,  80  Fonts,  plus 
Spare  Imaging  Drum  (new),  9()  Day 
Parts  Warranty,  $5,000. 

BOB  WEBER.  INC.  (216)  831-0480, 
FAX.  (800)837-8973. 

GOSS 

Goss  Urbanite  4  units 

Goss  Urbanite  folders,  roll  stands 

Goss  Suburban  1500  series  unit 

Goss  Community  units,  folders 

Harris  V-25,  1978 

Harris  folders,  roll  stands,  balloon 
formers 

Goss  S/C  folder 

MISCELLANEOUS 

3  Cary  Flying  Pasters 

1  Guilmont  1/4  folder  and  trimmer 

1  ATF  Imprinter 

1  Butler  flying  paster 

IPEC INCORPORATED 

97  Marquardt  DriveWheeling,  IL  60090 
(312)459-9700  Fax  459-9707 

TegraA/arityper  Laser  Imagesetter,  uses 
plain  paper  8  1/2"  x  11"  or  11"  x  17". 
1200  DPI,  very  fast.  20  Bitstream 
Fonts,  2  years  old. 

Compugraphic  8400  Typsetter  with 
highspeed  option,  H&J  module  ad  20 
fonts  of  digitized  type. 

Perma  II  Selection  RC  Processor  with 
Antodry  dryer,  used  very  little. 

Located  in  Nebraska 

Phone  Dale  Sickler 
(308)  237-2152 

8:00  -  5:00 

Goss  Cosmo  Press- 1974-4  units.  Good 
running  condition.  Call  (813) 
461-0245  or  Fax  (813)  442-2002. 

PRESSES 

HARRIS  V-15A  units  -  rebuilt 

2  Ductor  Style,  1  Continuous 

KMG,  Incorporated 

(407)  628-9737  Fax  (407)  644-0921 

1905  Duplex  printing  press  with  quar¬ 
ter  folder.  Press  has  been  restored  to 
mint  condition.  Can  be  used  for  display 
or  can  print  eight  broadsheet  pages. 

Contact:  Fredrick  K.  McCann 
Copley  Newspapers 
(619)  454-0411 

Press  22  3/4" 

GOSS 

—  Community,  4  units,  1982 

—  Community,  3  units,  1972 

—  Urbanite  900  series,  7  units,  1 
folder,  R/S 

—  Metro,  2  add-on  units,  1/2  deck 

—  Suburban,  1500  series,  4  units, 
1973 

HARRIS 

—  N-845-6  units,  RBC-2,  1974 

—  V-15A,  4  units,  JF-7  folder,  1974 
KING 

—  Colorking  4  units,  KJ-6,  1979 

—  NewsKing  6  units.  KJ-6,  1976 

BELL  CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 

5/u  Urbanite  U721,  1/2  fidr,  running  2 
days  p/wk.  Excellent  cond. 

Goss  rebuilt  3/c  unit  22.80  cutoff 

One  Urbanite  unit,  rebuilt.  One  Urba¬ 
nite  folder,  rebuilt 

Goss  Suburban  1 500  Series 

Goss  rollstands 

Goss  Urbanite  cylinder 

IPEC  INC.  Wheeling,  IL  60090. 

(708)459-9700  Fax  708-459-9707. 
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EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESSES 

1  Goss  Metro  Unit,  22  3/4  cutoff, 

42  inch  R.T.P.,  injection  ink  reels 
and  necessary  super  structure. 

This  unit  is  stackable. 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Colormatic  3-2  folder  23-9/16" 
C.O. 

Hoe  Balloon  Formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  1  Half  Decks  and  Hump 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4"  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  tor  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


WEB  OFFSET  PRESSES 

4-Unit  Harris  V-15D  with  JF-15  folder 
TQF-II  Fold  3-Meg  Splicers  and 
3-Web  Aligners 

3-Unit  Harris  V-15D  with  JF-15  Folder, 
TQF-II  Quarter  Fold  3-Meg  Splicers 
and  3-Web  Aligners 

2-Unit  Harris  V-15  with  JF-15  Folder 
TQF-II  Quarter  Fold  in  line  rollstands 

All  3-Presses  can  be  shown  in  operation 
and  are  available  for  shipment  January 
31,  1991.  All  well  maintained  and  in 
excellent  condition. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 
(800)  526-7558 

215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


SINGLE  COPY  SALES 

CONSIDERING  A  PRICE  INCREASE? 
GO  ELECTRONIC 
COST  EFFECTIVE  UNLIMITED 
PRICING  PROM 
BELLATRIX  SYSTEMS,  INC. 
1-800-451-9753 


HELP 

WANTED 


ACADEMIC 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1991. 
Stipend  plus  fee  waiver.  Reporters  and 
editors  with  a  3.0  undergraduate  grade 
point  average  and  solid  experience  are 
invited  to  apply.  Graduate  Record 
Examination  required.  Contact  Dr. 
Leonard  Tipton,  Graduate  Coordinator, 
Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611-2084.  AA/EOE. 


HELP  WANTED 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR 
The  Department  of  Communication  of 
Stephen  F.  Austin  State  University, 
Nacogdoches,  TX  seeks  to  fill  a  full  time 
tenure-track  position  for  September 
1991.  Ph.D.  preferred,  M.A.  and  previ¬ 
ous  university  teaching  required  for 
position. 

RESPONSIBILITIES.  Teach  journalism 
and  related  courses.  Provide  advise¬ 
ment  and  internship  direction  for 
undergraduates.  Professional 
journalism/public  relations  experience 
helpful.  Prefer  familiarity  with  Macin¬ 
tosh  and  IBM  compatible  computer 
applications. 

REQUIREMENTS.  Previous  university 
teaching  experience  (or  demonstrable 
teaching  ability)  and  the  ability  to  inter¬ 
act  with  and  serve  as  an  effective  liaison 
with  professional  journalists.  Profes¬ 
sional  journalism/public  relations 
experience  helpful. 

SALARY.  Commensurate  with  qualifica¬ 
tions,  experience,  and  rank.  Excellent 
benefits. 

Applicants  should  submit  a  cover  letter, 
current  vita,  and  names  and  addresses 
of  three  references  to; 

Professor  Ben  Hobbs 
Department  of  Communication 
Stephen  F.  Austin  State  University 
PO  Box  13048 
Nacagdoches,  TX  75962 

Review  of  applications  will  begin  April 
1,  1991,  The  position  will  remain  open 
until  the  vacancy  is  filied.  All  applica¬ 
tion  letters  will  be  acknowledged. 
_ EOE/AA. _ 

Head,  University  of  Idaho  Agricultural 
Communications  Center,  Moscow. 
Administrative  and  professional 
communications  experience  required. 
Tenure-track.  Master’s  degree  required, 
doctorate  preferred.  Available  July  1; 
review  process  begins  March  15.  For 
complete  description  and  application 
procedures,  call  (208)  885-6436.  AA/ 
EOE. 


JOURNALISM:  ASSISTANT  PROFES¬ 
SOR.  Tenure  track.  Able  to  teach  all 
advertising  areas  and  mass  media  writ¬ 
ing.  Must  conduct  research  in  mass 
communications.  Doctorate  preferred, 
ABD  considered,  master's  degree  is 
required.  Prefer  both  teaching  and 
professional  experience.  Position  avail¬ 
able  August  1991.  Department  of  Jour¬ 
nalism  &  Mass  Communications  at  New 
Mexico  State  University  has  400  under¬ 
graduate  majors  --120  in  advertising. 
Send  resume  with  three  references  to 
Dr.  Bob  Worthington,  Box  3J,  New 
Mexico  State  University,  Las  Cruces, 
New  Mexico  88003.  Deadline  for  appli¬ 
cations  is  February  15,  1991.  AA/EOE. 


HELP  WANTED 


_ ACADEMIC _ 

Chair,  Department  of  Communications 
Lincoln  University 
Jefferson  City,  Missouri 

Lincoln  University  invites  nominations 
and  applications  for  Chairperson, 
Department  of  Communications,  a  full¬ 
time,  tenure  track  position.  The  depart¬ 
ment  is  lesponsible  for  instruction  in 
speech,  and  in  print  and  broadcast  jour¬ 
nalism.  Supporting  the  department  are 
an  FM  radio  station,  a  fuljy-equipped 
and  professionally-staffed  T.V.  broad¬ 
cast  studio  and  a  computer-assisted 
print  production  laboratory. 

MAJOR  RESPONSIBILITIES; 

The  Chairperson  will  promote 
further  development  or  a  solid 
undergraduate  program  in  print 
and  broadcast  journalism,  teach 
undergraduate  courses,  prepare 
and  manage  departmental  budget, 
provide  leadership  in  program  and 
faculty  development. 

QUALIFICATIONS: 

Earned  doctorate  and  academic 
administrative  experience 
preferred.  Will  consider  candidates 
with  master's  degree  and  consider¬ 
able  experience  in  print  or  broad¬ 
cast  journalism;  experience  in 
college  teaching  required;  know¬ 
ledge  of  the  current  media  indus¬ 
try;  strong  human  and  community 
relations  skills. 

APPLICATION  PROCESS: 

Salary  and  rank  are  commensurate 
with  qual'fications  and  experience. 
Position  available  for  summer 
session,  beginning  June  1,  1991. 
Send  letter  of  application,  vita, 
official  transcripts  and  three 
professional  references  to  Person¬ 
nel  Office,  Lincoln  University, 
Jefferson  City,  Missouri, 
65102-0029,  by  January  31, 
1991. 

Lincoln  University  is  an  1890  Land 
Grant  and  Title  XII  institution  located  in 
the  Capital  City  of  Missouri.  The  Univer¬ 
sity  has  a  racially  diverse  student  popu¬ 
lation  of  approximately  3,500  and 
offers  associate,  baccalaureate  and 
master’s  degrees.  Lincoln  University  is 
an  Equal  Education  and  Employment 
Institution,  and  has  a  strong  commit¬ 
ment  to  diversity. 

Big  shots  are  only  little 
shots  who  keep  shooting. 

Christopher  Morley 

UNIVERSITY  OF  ALABAMA 
Master’s  program  invites  applicants 
who  have  demonstrated,  or  shown 
potential  for,  excellence  in  journalism. 
Assistantships.  Write  Journalism 
Department,  Tuscaloosa,  AL 
35487-0172  or  call  (205)  348-7155. 


IT’S  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seai  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 


HELP  WANTED 


_ ACADEMIC _ 

University  of  Florida  -  Two  openings  for 
Fall  1991  in  Department  of  Journalism. 
First  position  is  in  publication  design/ 
print  graphics/visual  communications 
at  assistant  or  associate  professor  rank. 
Tenure  track.  Masters  required.  PhD 
preferred;  3  years  professional  experi¬ 
ence.  Second  position  is  in  law  of  mass 
communications  with  secondary  area  in 
either  newspaper  reporting  or  editing  at 
assistant  professor  rank.  Tenure  track 
although  3-year,  non-tenure  appoint¬ 
ment  possible.  Masters  required,  PhD 
preferred;  minimum  3  years  profession¬ 
al  experience.  Salaries  are  competitive 
with  starting  date  August  1991.  Appli¬ 
cations  must  be  postmarked  by  Feb. 
14,  1991.  Send  letter  of  application, 
vita  and  three  professional  or 'academic 
letters  of  reference  to:  Jon  Roosenraad, 
chair.  Department  of  Journalism, 
College  of  Journalism  &  Communica¬ 
tions,  University  of  Florida,  Gainesville, 
FL  32611.  Women  and  minority  candi¬ 
dates  are  urged  to  apply.  UF  is  an  AA/ 
EEO  employer. 


ADMINISTRATIVE 

BUSINESS  MANAGER 

Prestigious,  international  publishing 
company  requires  a  shirtsleeve  accoun¬ 
tant  for  English-language  Japan  news¬ 
weekly.  In  addition  to  management  of 
all  accounting  functions,  you  will 
perform  a  variety  of  newspaper  manage¬ 
ment  tasks,  including  circulation 
systems,  purchasing,  credit,  budgeting 
and  strategic  planning.  Communicate 
with  Japan-based  home  office  accoun¬ 
tants  on  a  frequent  basis.  Must  enjoy 
small  business  atmosphere,  where 
everyone  does  everything.  B.A.  or 
M.A./M.B.A.  in  accounting  required. 
Strong  systems  and  LOTUS  required. 
Candidates  with  all  of  the  above  plus  a 
global  outlook  are  encouraged  to  send 
your  resume  and  salary  requirements  tO: 
Mr.  Phillip  LaForge,  General  Manager, 
THE  JAPAN  TIMES  WEEKLY  INTERNA¬ 
TIONAL  EDITION,  5750  Wilshire  Blvd., 
Los  Angeles,  CA,  90036.  This  position 
is  based  in  Costa  Mesa,  CA.  Sorry,  no 
relocation  available.  No  telephone  calls 
or  faxes,  please. 


GENERAL  MANAGER  for  strong  weekly 
group  in  North  Carolina.  Must  be  exper¬ 
ienced  advertising  pro  with  community 
newspaper  management  ability.  Write 
Box  5128,  Editor  &  Publisher. 


GENERAL  MANAGER  -  We  seek  a  shirt 
sleeve,  hands-on  newspaper  profession¬ 
al  to  run  our  small  daily  (under  10,000) 
in  a  competitive  zone  8  market.  Must 
have  a  solid  working  knowledge  of  all 
departments  along  with  strong  market¬ 
ing  skills  and  competitive  experience. 
Should  be  personable,  community 
minded  and  possess  good  leadership 
qualities.  This  opportunity  exists  in  a 
scenic  area  with  outstanding  climate 
and  recreation,  in  a  progressive  small 
city.  Salan,  bonus  and  excellent  fringe 
benefits.  Resume  without  salary  history 
will  not  be  considered.  Contact:  GOOD 
NEWS,  Alpine  Centre,  Suite  245N, 
Bettendorf,  lA  52722.  (319) 
359-4877-FAX  (319)  359-8539. 

PUBLISHING  CEO 
FOR  NH  NEWSPAPER  GROUP 

President'CEO  for  newspaper  group  of 
paid  and  free  weekly  newspapers  in 
NH’s  1-93  White  Mountains  region. 
Modern  commercial  printing  plant 
headquartered  in  Littleton,  NH.  Annual 
revenue:  $3  million.  Immediate  oppor¬ 
tunity  for  experienced  executive  with 
substantial  record  of  achievement  on 
management  side  of  small  newspaper 
publishing  and  printing,  preferably  with 
rural  weeklies.  Send  resume  and  salary 
history  to:  Tom  Corcoran,  Waterville 
Valley,  NH  03215  and  Doug  Garfield, 
Sherwin  Dodge  Company,  146  Union 
Street,  Littleton,  NH  03561. 
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HELP  WANTED 


ADMINISTRATIVE 


Publisher  -  20,000  New  England  daily 
seeks  aggressive,  hands-on  manager. 
Strong  advertising/marketing  back¬ 
ground  required.  Circulation/editorial 
experience  a  plus.  Generous  salary 
package  including  401(k).  Replies  to 
Box  5120,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  | 
Escape  from  the  traffic  to  a  Northwest 
lifestyle!  If  you  are  motivated  and  out 
going  and  would  like  to  become  part  of  a 
creative  team,  apply  for  this  career 
opportunity  with  an  award-winning, 
4-color  horse  magazine.  Marketing/ 
advertising  degree  with  sales  experi¬ 
ence  preferred.  Send  to  Cathy  Pedras, 
Appaloosa  Horse  Club,  PO  Box  8403, 
Moscow,  Idaho,  83843. 


Ad  managers  needed..  Are  you  an  ad 
rep  deserving  of  a  management  posi¬ 
tion?  Contact  our  fast-growing  Rocky 
Mountain  newspaper  company.  Fax 
your  information  to  Bill  Sniffin  at  (307) 
332-9332,  Lander,  WY. 


CLASSIFIED  MANAGER  -  High  penetra¬ 
tion  daily  with  35,000  circulation  seeks 
cxpcrianc&ci,  innovative,  and  GOAL 
ORIENTED  Classified  Manager  to  hire, 
train,  and  supervise  phone  room  and 
outside  staff.  Must  have  excellent 
■promotional  skills  and  budgeting/ 
reporting  experience.  Excellent  benefits 
and  bonus.  Send  resume,  salary  history, 
and  cover  letter  in  confidence  to 
Personnel  Director,  Herald-Bulletin 
Newspapers,  1133  Jackson,  Anderson, 
Indiana  46016. 


CLASSIFIED  ADVERTISING  MANAGER 
-  needed  for  large  Zone  8  operation. 
Good  company,  great  opportunity. 
Seeking  individual  who  can  innovate, 
lead  by  example  and  who  has  sound 
knowledge  of  automotive,  real  estate 
and  telephone  sales.  Reply  in  confi¬ 
dence  to  Box  5156,  Editor  &  PubI  isher. 


GENERAL  MANAGER/AD  DIRECTOR 
General  manager  with  solid  advertising 
track  record  in  newspapering  sought  for 
established  group  of  New  England 
weeklies  with  total  revenue  in  excess  of 
$7  million.  Must  have  proven  leader¬ 
ship  skills,  sales  management  experi¬ 
ence  and  the  ability  to  develop  and 
implement  new  marketing  &  revenue¬ 
generating  strategies.  Competitive 
compensation  program  includes  salary, 
bonus  and  equity  participation.  Send 
resume  in  confidence  to  Box  5153, 
Editor  &  Publisher. _ 

National  organization  of  small  daily 
newspapers  seeks  promotion-minded 
individuals  ready  for  advancement  to 
advertising  sales  manager  positions. 
These  ambitious  individuals  should  be 
prepared  to  sell,  teach  by  example,  and 
be  promotionally-minded.  Submit 
resume,  with  detailed  cover  letter  to: 
John  Yetter,  Park  Newspapers,  PO  Box 
550  Terrace  Hill,  Ithaca,  NY  14850. 
(This  is  a  screening  process,  final  hiring 
decisions  will  be  made  at  individual 
newspapers.) 

We're  a  major  newspaper  group  looking 
for  experienced  managers  and  sales 
people  that  wish  to  lead  advertising 
departments  into  the  90’s.  Ability  to 
motivate  and  train  salespeople  at  small 
to  mid-size  daily  newspaper  a  plus.  This 
can  be  your  ticket  to  a  solid  future  with 
this  nationally  recognized  newspaper 
group.  We  need  people  that  desire  to 
excel  and  will  reward  them  with  good 
salaries,  benefit  packages,  and  incen¬ 
tive  programs.  If  you're  a  dynamic,  self 
starter  individual  looking  for  a  career, 
send  your  resume  to  Box  5132,  Editor  & 
Publisher,  Zone  5. 

Never  fight  a  battle  if  you  don’t 
gain  anything  by  winning. 

General  George  S.  Patton 


HELP  WANTED 


ARTIGRAPHICS 


ART  DIRECTOR 

Major  news  organization  in  NYC  seeks 
art  director  with  solid  draw  ng,  reporting 
and  organizing  skills  to  lead  a  staff  or 
14  artists  (and  participate)  in  produc¬ 
tion  of  spot  news  and  enterprise 
graphics. 

Send  cover  letter,  resume  and  samples 
in  confidence  tO;  Box  5076,  Editor  & 
Publisher. 


Macintosh  Specialist/Artist 
The  Orange  County  Register  is  seeking 
an  experienced  Macintosh  Specialist 
with  in-depth  hardware  and  software 
knowledge.  Responsible  for  user 
support  and  training,  troubleshooting, 
and  maximum  utilization  of  other 
computer  capabilities.  Requirements 
include  2-4  years  experience  on  the 
Macintosh  and  strong  des  gn  and  illus¬ 
trative  skills.  Please  send  samples  and 
resume  to:  Jocelyne  Leger,  The  Orange 
County  Register,  625  N.  Grand  Ave., 
Santa  Ana,  CA  92701. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 

Newspaper  group  is  seeking  highly 
motivated  individuals  with  a  minimum 
of  5  years'  experience  in  circulation 
management  at  newspapers  in  the 
10,000  -  30,000  range.  Ideal  candi¬ 
date  will  be  experienced  in  all  areas  of 
circulation  including  sales,  staff  deve¬ 
lopment,  collections,  TMC  distribution, 
single-copy  sales  and  customer  service. 
College  degree  with  experience  in 
competitive  markets  is  a  plus.  Oppor¬ 
tunities  are  unlimited  with  our  company 
tor  the  hands-on  manager  who  posses¬ 
ses  the  skills  and  desire  to  be  success¬ 
ful.  Send  cover  letter,  resume  and 
salary  history  to  Box  5117,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

Great  opportunity  for  service  and  growth 
oriented  director  to  lead  Midwest  7-day 
newspaper  to  new  heights.  This  is  a 
turn-around  situation  and  requires  a 
professional  who  has  had  experience  at 
over  40M  operation.  Comoetitive  wage 
and  benefits  with  lucrative  bonus  for 
top  performance.  Resume  to  Box  5124, 
Editor  &  Publisher, 


CIRCULATION  DIRECTOR 
The  Bismark  Tribune 

Promotion  to  a  larger  newspaper  leaves 
vacancy  on  Lee  Enterprises'  longest- 
term  circulation  growth  leader,  now 
pushing  32,000.  Still  plenty  of  growth 
out  there  for  a  proven  achiever  with 
energy  and  ideas.  Write  Paula 
Redmann,  Human  Resources  Manager, 
PO  Box  1498,  Bismark,  ND  58502. 

Application  deadline:  Feb.  8,  1991. 


CIRCULATION  DIRECTOR 
43,000  So.  California  daily  seeks 
person  with  single-copy  and  home  deliv¬ 
ery  experience  and  willingness  to  take 
on  complex  LA  market.  Resume: 
Personnel,  Star-News,  PO  Box  7093, 
Pasandena,  CA  91109. 


CIRCULATION  MANAGER-Multiple 

publications  include  105  year-old 

weekly,  small-free  distribution  daily, 

resort  weekly.  Shirt-sleeve,  growth 

opportunity.  Excellent  benefits.  Send 

resume  with  salary  history  to  Karl  Hano- 

sky.  Steamboat  Pilot,  Box  4488, 

Steamboat  Springs,  CO  80477. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 

120,000  circulation  daily  in  a  thriving, 
beautiful  southeastern  market  is  seek¬ 
ing  a  highly  motivated,  experienced 
home  delivery  manager  for  its  am/pm 
publications.  Successful  candidate 
must  have  5-8  years  home  delivery 
management  background,  excellent 
people  skills  and  be  a  team  player  in  a 
growth-oriented  circulation  environ¬ 
ment.  For  immediate  consideration, 
please  send  resume  and  cover  letter  to: 
Box  5147,  Editor  &  Publisher. 


The  Montgomery  Advertiser  has  an 
immediate  opening  for  a  supervisor  of 
5-6  district  managers.  Must  be  strong 
on  sales,  service  and  training  and  have 
good  people  skills.  Good  salary  and 
benefits  package.  Write  Dave  Stillwell. 
The  Advertiser  Company,  PO  Box  1000, 
Montgomery,  AL  36101. 

WANTED:  Circulation  Director  who  can 
increase  my  circulation.  Also  must  be 
customer  service  oriented,  organized 
and  supervise  the  mailroom.  We  are  a 
11,500  midwest  daily  looking  to  get 
back  on  track.  Salary  and  bonus 
$28,000,  no  ceiling.  Send  resume, 
salary  history  and  cover  letter  on  how 
you  can  increase  my  circulation  to  Box 
5133,  Editor  &  Publisher. _ 


_ EDITORIAL _ 

16,000  circulation  AM  Gannett  paper 
in  sunny  Caribbean  needs  dynamic, 
versatile  editor  with  strong  layout,  copy¬ 
editing  and  writing  skills.  Caribbean 
ties  a  plus;  2-3  years  experience  a 
must;  pagination  helpful.  Job  open 
now.  Send  resume  and  clips  immedi¬ 
ately  to  Executive  Editor,  Virgin  Islands 
Daily  News,  PO  Box  7760,  St.  Thomas, 
V.l.  00801. 


Are  you  ready  to  move  up  to  Editor  at  a 
small  daily?  The  community  is  one  of 
the  best. ..it  is  a  two  university 
community  with  20,000  students  and  a 
total  population  of  40,000  in  the 
parish. 

We're  looking  for  a  News  Editor  to 
enhance  our  growing  6  day  daily  in 
Northern  Louisiana.  Good  salary  and 
benefits  to  a  dedicated  individual  with  a 
commitment  to  good  journalism.  Send 
resume  and  clips  to  Box  5081,  Editor  & 

Publisher. _ 

ASSOCIATE  EDITORIAL  PAGE 
EDITOR:  Dynamic,  creative,  talented 
writer/editor  to  join  leadership  team  of 
Seattle  Times  editorial  pages. 
Reporting/writing/editing  background 
required;  newsroom  supervisory  experi¬ 
ence  desirable.  Edit-page  experience 
not  necessary  for  candidate  with  ideas 
for  editorial  pages  of  the  future  and 
demonstrated  ability  to  implement 
ideas,  work  effectively  with  people. 
Send  letter,  resume  to  Millie  Quan, 
Assistant  Managing  Editor,  Seattle 
Times,  PO  Box  70,  Seattle,  WA  981 1 1. 
No  calls  please. 


"Best  in  New  York  State”  eastern  L.l. 
weekly  seeks  staff  reporter  with  college 
or  professional  newspaper  experience. 
$16-20K.  Health,  retirement  plans. 
Send  resume,  clips,  references  to  Box 
5139,  Editor  &  Publisher. 


BUSINESS  REPORTER:  Take  advan¬ 
tage  of  a  great  news  town  at  the  Odessa 
American,  a  Pulitzer  Prize-winning 
West  Texas  daily  with  a  reputation  for 
aggressive  reporting.  Must  have  at  least 
one  year  professional  experience.  Oil 
industry  knowledge  a  plus.  Send 
resume  and  10  clips  to  City  Editor  Kristi 
Glissmeyer,  PO  Box  2952,  Odessa,  TX 
79760. _ 

Business  Reporter/editor  for  aggressive 

Midwest  college-town  paper  in  market 

dominated  by  retail  and  institutional 

industries.  Send  resume  to  Box  5125, 

Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR  WANTED 
Do  you  have  what  it  takes  to  run  a  small 
reporting  staff  in  a  competitive  market? 
Zone  2  daily  needs  a  leader  to  edit, 
direct  and  teach.  Tell  us  why  you  should 
get  the  job.  Box  5114,  Editor  & 
Publisher. 


CITY  EDITOR  -  To  supervise  seven  full¬ 
time  reporters  at  Oregon's  best  small 
daily.  Required:  three  years  of  reporting 
and  a  college  degree.  Preferred:  experi¬ 
ence  as  an  assistant  city  editor.  Send 
cover  letter,  resume  and  5  best  clips  by 
Jan.  31  to:  Hazel  Stratton,  Human 
Resources  Manager,  Con/allis  Gazette- 
Times,  PO  Box  368,  Jefferson,  Corval¬ 
lis,  OR  97339. 


CITY  EDITOR:  100,000  circulation 
Zone  2  metro  seeking  experienced, 
aggressive  and  enterprise-oriented  city 
editor  to  lead  a  35-person  desk.  We 
break  stories,  not  just  report  them.  We 
innovate  beats  to  reflect  readers'  inter¬ 
ests  and  economics.  We  pay  heed  to 
graphics  as  well  as  the  written  word. 
Proven  skills  as  manager  and  journalist; 
previous  city  desk  leadership  required; 
salary  commensurate.  Box  5141,  Editor 
&  Publisher. 


COPY  EDITOR:  Seeking  editors  who  can 
work  fast  without  compromising  quality. 
Headline  writing  skills  a  must.  We  don't 
ask  our  copy  editors  to  paginate;  we 
want  them  to  concentrate  on  content. 
Must  have  at  least  two  years  experience 
as  a  copy  editor  for  25,000  or  larger. 
Box  5143,  Editor  &  Publisher. 


Copy  Editor 

National  boating  monthly  seeks 
production-oriented  copy  editor  with 
newspaper  experience  to  write  head¬ 
lines  and  lay  out  pages  using  a  Mac 
network  and  Quark  jCPress.  Excellent 
working  conditions.  Competitive  salary. 
Send  resume,  layout  samples  to 
Marleah  Ross,  Editor-in-Chief,  Sound¬ 
ings,  35  Pratt  St.,  Essex,  CT  06426. 


DESIGN  EDITOR 

A  Knight-Ridder  newspaper  is  looking 
for  a  talented  manager/designer  to 
direct  a  five-person  department,  includ¬ 
ing  an  artist  and  three  page  designers. 
If  you're  on  the  cutting  edge  of  news¬ 
paper  design,  possess  strong  admini¬ 
strative  and  people  skills,  and  want  to 
relocate  to  a  medium-sized  Midwest 
city  with  affordable  housing,  good 
schools,  great  parks,  a  good  salary  and  a 
solid  package  of  benefits.  The  News- 
Sentinel,  a  57,000  p.m.,  wants  you. 
Artistic  ability  a  plus,  but  not  essential. 
Our  Design  Department  editor  will 
continue  to  steer  us  into  the  electronic 
future  with  Mac  color  and  electronic 
photography.  Send  portfolio  and 
resume  to  Jim  Strauss,  Assistant 
Managing  Editor,  The  News-Sentinel, 
PO  Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunity  Emplover. 


REPETITIVE  STRAIN  INJURY 

Learn  more  about  the  disease 
that’s  sweeping  our  industry: 

What  it  is 
How  to  fight  it 
How  to  protect  your  rights 

Ten  issues  per  year  for  $49. 
Send  check  to: 


RSI  NEWS 

PO  Box  610067 
San  Jose,  CA  95161-0067 


ro 


HELP  WANTED 


EDITORIAL 


EDITOR  FOR  SANTA  FE  WEEKLY 

Progressive  weekly  in  Santa  Fe  seeks  an 
experienced  editor  who  has  passion, 
energy,  and  the  desire  to  make  a  serious 
difference  in  this  historic  and  culturally 
diverse  state  capitol.  Editor  will  direct 
and  lead  our  talented  editorial  staff  and 
freelance  pool. 

Our  award  winning  weekly  has  a  sixteen 
year  history  to  build  on,  is  financially 
sound  and  well  respected  in  growing 
community  of  58,000.  The  Reporter 
seeks  an  editor  who  will  look  behind  the 
breaking  news,  report  on  issues  in- 
depth  and  inspire  provocative  commun¬ 
ity  dialogue. 

Applicants  must  have  at  least  5  years 
experience  as  a  working  journalist, 
several  years  of  newsroom  management 
and  proven  skills  conceptualizing 
magazine-style  stories.  Please  send 
your  resume  and  a  letter  describing  your 
personal  history  and  goals  for  the 
future.  Also  include  clips.  Letters  of 
application  must  be  received  by  Thurs¬ 
day,  January  31st.  Hope  Aldrich, 
Publisher,  Santa  Fe  Reporter,  PO  Box 
2306,  Santa  Fe,  NM  87505.  No  phone 
calls  please. 


HELP  WANTED 


A  progressive  group  of  small  daily  news¬ 
papers  seeks  an  energetic  editor  to  lead 
a  young  staff  at  a  7,000  circulation  AM 
daily  in  a  very  scenic  part  of  Zone  5.  We 
are  local  news,  therefore  the  successful 
candidate  will  take  an  active  role  in  the 
community.  Good  editing  and  photogra¬ 
phy  skills  are  a  must.  Tremendous 
growth  potential.  Send  resume  with 
clips  to  Box  5146,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 

An  expanding  suburban  weekly  group 
located  in  Zone  2  requires  a  seasoned 
editorial  manager  with  strong  organiza¬ 
tional  and  team  leading  skills  to  develop 
well  established,  paid  circulation 
tabloid  and  broadsheet  products.  We 
want  a  person  who  brings  a  creative 
approach  to  design,  including  color, 
who  understands  the  content  require¬ 
ments  of  community  newspapers  and 
who  meets  objectives  through  training 
and  motivating  of  people.  This  a  growth 
opportunity  position  in  an  excellent  but 
competitive  market.  Send  resume  and 
salary  history  to  Box  5137,  Editor  & 
Publisher. 


HELP  WANTED 


BetterHomes 


ancl  Gardens'^ 


Senior  Writer 

Meredith  Corporation’s  Better  Homes  and  Gardens 
magazine  seeks  highly  organized  candidate  with  a 
Bachelor’s  or  equivalent  in  Journalism,  English, 
Marketing  or  PR  and  at  least  3  years  of  solid  writing 
experience  which  must  have  included  building,  re¬ 
modeling  and/or  residential  architecture  editorial. 
Strong  technical  knowledge  of  building  is  required 
since  you  will  coordinate  construction  of  major 
building  projects  with  cooperating  manufacturers 
and  associations,  as  well  as  supervise  construction 
of  sets  for  studio  and  on-location  photo  sessions. 

We  seek  a  self-starter  who  can  handle  several  proj¬ 
ects  simultaneously  and  who  has  good  "people" 
skills  to  interface  effectively  at  various  levels  both 
within  Meredith  and  externally.  ATEX  knowledge 
helpful.  You  must  be  able  to  develop  new  story  ideas 
and  participate  in  all  aspects  of  writing  assigned  edi¬ 
torial  stories  and  A&E. 

We  offer  a  fully  competitive  salary  and  comprehen¬ 
sive  benefits  plus  the  pleasures  and  good  living  of 
affordable  Des  Moines. 

Please  send  resume,  writing  samples  and  cover  letter 
with  salary  history  in  confidence  to: 

.^^eredith 

I  CORPORATION 

Ms.  L.  Koch 
Corporate  Supervisor, 

Staffing  Services 

Meredith  Corporation 

Box  119,  Locust  at  17th 
Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer 


Editorial  Page  Editor 

Exceptional  thinker  and  writer  able  to 
make  a  point  without  sending  folks  to 
snoozeville  needed  by  the  42,000-cir¬ 
culation  Anderson  Independent-Mail. 
We're  one  of  the  nation's  fastest- 
growing  newspapers  and  got  that  way 
with  hard  work,  a  fast  pace,  and  a 
disdain  for  boring  newspapers.  Seven 
editorial  pages  a  week.  Including  a 
Sunday  Spectrum  section.  We're 
moderate,  progressive  and  believe  in 
setting  community  agenda,  not  reacting 
to  it.  We’re  not  into  good  ol’boys  and 
narrow  minds.  Beautiful  university  area 
on  major  lake  in  view  of  the  Smokies.  If 
all  this  sounds  like  you,  send  a  resume 
and  clips;  we  ll  send  you  a  newspaper. 

T  Wayne  Mitchell,  Vice  President  and 
Editor,  Anderson  Independent-Mail, 
Box  2507,  Anderson,  SC  29622. 

Entertainment/Features  writer  for  new 
Savannah,  GA  paper  being  launched  by 
well-known  group.  Need  aggressive, 
weil  organized  person.  16K  salary.  Writ¬ 
ing  samples  to  Good  Times,  Box  33, 
Westbury,  NY  11590. _ 

FEATURES  EDITOR 

The  Rockford  Register  Star,  a  75,000 
award-winning  Gannett  daily  near 
Chicago,  is  looking  for  an  experienced 
editor  to  lead  our  11-person  features 
staff.  The  ideal  candidate  is  now  a  +  1 
features  editor  at  a  mid-sized  paper  or  a 
+  2  or  3  at  a  metro.  Send  resume  and 
page  samples  to  Rick  Jensen,  managing 
editor,  Rockford  Register  Star,  99  E, 
State  St.,  Rockford,  IL  61104. 

FINANCIAL  NEWS  EDITOR 

Challenging  job  for  a  sharp  editor/ 

,  reporter  who  wants  to  be  in  the  thick  of 
international,  financial  and  economic 
news.  Expanding  financial-agricultural 
rewswire  seeks  overnight  news  editor 
for  its  editing-copy  processing  desk 
based  in  small  Midwestern  university 
city.  1-2  years  reporting-editing  experi¬ 
ence  and  economic  background 
i  needed,  a  world-view  a  must.  You’ll 
have  to  be  an  aggressive,  self-starter 
who  can  work  and  make  decisions  on 
I  your  own.  You’ll  edit  news  copy  from 
overseas  correspondents  and  supple¬ 
ment  news  sendees  and  gather  other  by 
telephone  from  financial  market  sour¬ 
ces  around  the  world.  You’ll  also  work 
with  our  reprters  and  editors  in  New 
York,  Washington  and  Chicago.  If  this 
sounds  interesting,  send  resume,  cover 
letter  and  three  work  samples  to  Terry 
Wooten,  editor-in-chief,  FUTURES 
WORLD  NEWS,  250  S  Wacker,  Suite 
1150,  Chicago,  IL  60606. 

INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  in  Sangamon 
State  University’s  one-year  MA  Public 
Affairs  Reporting  program.  Excellent 
placement  record  (89%  last  year). 
Tuition  waivers/$3,000  stipend  during 
internship.  Applications  due  by  April  1. 
Contact:  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 


KO  PUNCH? 

The  Daily  Iberian,  a  15,000  Sunbelt 
daily  is  looking  for  a  heavyweight.  We 
want  someone  who  can  deliver  knock¬ 
outs  as  a  reporter  and  also  help  on  the 
desk.  We’re  good  now,  and  we  want 
someone  who  can  help  us  get  even 
better.  Contact:  Managing  Editor,  The 
Daily  Iberian,  PO  Box  9290,  New 
Iberia,  LA  70562.  Call  (318) 
365-6773  after  11:30  a.m.  CST. 

Success  is  not  greedy,  as  peo¬ 
ple  think,  but  insignificant. 
That  is  why  it  satisfies  nobody. 
Seneca 


HELP  WANTED 


Knight-Ridder  daily  in  college  town, 
25,000  circulation,  wants  assistant 
news  editor  who  has  an  eye  for  every¬ 
thing  from  typos  to  graphics  and  an 
intense  interest  in  state,  national  and 
world  events.  Send  resume  and  exam¬ 
ples  of  copy  editing,  headline  writing 
and  layout  skills  to  Robert  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
PO  Box  89.  State  College,  PA  16804. 


LIFESTYLE  EDITOR 

Experienced  lifestyle  staff  at  major 
Eastern  metro  needs  deputy  features 
editor  with  creative  ideas,  a  deft  editing 
touch  and  sophisticated  motivational 
skills.  We  want  to  be  unpredictable  but 
relevant  to  readers.  If  you  can  figure 
that  out  and  love  coming  up  with  inven¬ 
tive  ideas,  send  your  resume,  10  great 
story  ideas  and,  if  you  want,  tearsheets, 
to  Box  5158,  Editor  &  Publisher. 

MANAGING  EDITOR 

No.  2  writing/editing  spot  for  top-notch 
O.C.  publishing  division  with  national 
spa,  pool  and  whirlpool  bath  monthly/ 
quarterly  business  magazines.  Detail 
orientation,  newspaper  experience  & 
Mac  skills  preferred.  No  phone  calls 
please.  Send  resume  and  a  non- 
returnable  clip  to: 

AB  Publications  Inc. 

1700  E.  Dyer  Rd. 

Suite  245 

Santa  Ana.  CA  92705 


Magazine  Staffers  Wanted 

CompuServe,  a  world  leader  in  electron¬ 
ic  information  services,  seeks  a  senior 
staff  writer/editor  and  an  associate 
editor  for  its  monthly  international 
600,000  controlled-circulation  infor¬ 
mation  age  lifestyle  magazine.  Staff 
writer/editor  requires  minimum  five 
years  experience  on  a  magazine  or  daily 
newspaper,  knowledge  of  computers, 
and  ability  to  handle  major  features 
while  helping  direct  free-lance  writers 
and  other  staffers;  AE  position  requires 
minimum  three  years  experience  and 
similar  skills.  If  you  are  a  snappy  writer 
with  a  good  sense  of  humor  and  possess 
a  keen  interest  in  computers  and  infor¬ 
mation  services,  send  resume,  clips  and 
salary  history  to:  Human  Resources-CJ, 
CompuServe,  5000  Arlington  Centre 
Blvd..  Columbus.  OH  43220. 

Tranquil  pleasures  last  the 
longest.  We  are  not  fitted  to 
bear  long  the  burdens  of 
great  joy. 

Christian  Bovee 

MANAGING  EDITOR:  The  Odessa 
American,  a  40,000-circulation  West 
Texas  daily,  needs  an  innovative  pro  to 
run  the  day-to-day  operations  of  the 
newsroom.  Experience  and  willingness 
to  get  into  the  trenches  and  lead  a 
young,  aggressive  staff  a  must.  Send 
resume  and  two  copies  of  your  paper  to 
Editor  M.  Olaf  Frandsen,  PO  Box  2952, 
Odessa,  TX,  79760.  No  phone  calls 
-  please. 


t  Managing  Editor 

-  We  want  to  be  the  best  hometown  daily 

-  newspaper  our  talent  and  resources  and 
5  your  leadership  can  produce. 

t  We’re  at  20,000 -f  circulation  now  but 
1  we  can't  be  satisfied  with  status  quo. 

5  We’re  located  in  Wisconsin  in  a  city  that 
k  most  find  ideal  to  live  and  work  in  and 
)  raise  a  family.  We  offer  lots  of  opportun¬ 
ity  for  future  growth,  as  part  of  a  nation- 

-  al  newspaper  group. 

•-  This  is  the  top  position  in  our  news- 
[  room,  reporting  directly  to  the 
publisher. 

'■  For  consideration,  write  Box  5129, 
Editor  &  Publisher. 
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E&P  Classified 


HELP  WANTED 


EDITORIAL 


If  s  Your 
People-To-People 
Meeting  Place 

Rnd  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week...113,000  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to:  EomoR  &  Pub¬ 
lisher,  11  West  ^9*'  St.,  New  York.  NY 
10011,  (212)  675-4380. 


When  you  need  Classified, 
we're  here — every  week! 


MANAGING  EDITOR:  Crain’s  Cleveland 
Business,  a  weekly  business  newspap¬ 
er,  seeks  a  managing  editor  to  run  the 
day-to-day  newsroom  operations  of  an 
11-member  staff.  The  ideal  candidate 
would  be  a  deft  story  editor  who  brings 
good  people  and  organizational  skills  to 
the  job.  Send  resume  and  work  samples 
to  editor,  Mark  Dodoch,  700  W.  St. 
Clair,  Suite  310,  Cleveland,  OH 
44113. _ 

Mid-sized  daily  in  Zone  2  has  an  imme¬ 
diate  opening  for  an  experienced  repror- 
ter.  We’re  looking  for  an  award-winning 
writer  who  knows  the  meaning  of  the 
word  enterprise.  We  offer  excellent 
salary  and  benefits  and  lots  of  room  for 
career  growth.  If  you  have  at  least  three 
years  of  experience  and  want  to  join  an 
award-winning  team,  send  your  resume 
and  six  samples  of  your  best  work  to  Box 
5149,  Editor  &  Publisher. 


NEWS  EDITOR 

We’re  looking  for  a  solid  news  desk 
editor  who  can  turn  out  a  graphically 
correct  and  visually  appealing  front 
page  and  half  a  dozen  inside  pages 
every  day  with  consistently  high  stan¬ 
dards.  This  is  a  great  opportunity  for  on 
a  small  a.m.  daily  for  someone  with 
page  design  talent  and  headline, 
cutline  and  copy  editing  skills  who 
needs  a  chance  to  use  that  ability  where 
it  will  be  recognized. 

Send  resume,  references  and  at  least 
seven  sample  pages  from  December  to: 
Tom  Rutland,  Managing  Editor,  Conroe 
Courier,  PO  Drawer  609,  Conroe,  Texas 

77305. _ 

NEWS  EDITOR 

A  small  but  growing  Zone  2  daily  seeks 
a  do-it-all  news  editor  who  has  a  super¬ 
ior  command  of  grammar,  style  and 
spelling.  Responsibilities  include  over¬ 
seeing  news  desk,  editing  copy,  writing 
headlines  and  laying  out  pages.  Send 
clips,  resume  and  references  to  Box 
5027,  Editor  &  Publisher. 

NEWS  EDITOR:  We  are  looking  for  a 
unique  editor  with  at  least  five  years  of 
management  experience  to  lead  the 
entire  night  operation  of  a  100,000 
circulation  daily  in  Zone  2.  Strong  news 
editing  skills,  excellent  layout  and 
graphics  ability  required.  Strong  news 
editing  skills,  excellent  layout  and 
graphics  ability  required.  Uppermost,  a 
proven  ability  to  manage  the  production 
of  two  equal  sized  zones  out  of  one 
newsroom.  This  position  reports  to  the 
managing  editor.  Box  5145,  Editor  & 

Publisher. _ 

Newsletter  Editors/Writers 
Experienced  newsletter  editors  needed 
for  short-term  research  projects.  Work 
at  home.  PC  and  modem  essential. 
Experience  in  computer  and  other  tech¬ 
nical  fields  a  plus.  All  Zones.  Send 
resume  to  Box  5154,  Editor  & 
Publisher. 


REPORTERS:  Seeking  reporters  with  at 
least  three  years  experience  and  a  track 
record  breaking  stories,  not  just  report¬ 
ing  them.  We  demand  that  our  reporters 
not  only  know  how  to  cultivate  a  beat, 
but  also  execute  weekend  and  longer- 
term  enterprise  stories.  Self-starters 
only.  Box  5144,  Editor  &  Publisher. 


SPORTS  EDITOR 

AGGRESSIVE  100,000  A.M.,  135,000 
Sunday  paper  seek  experienced  leader 
to  replace  a  strong  sports  editor,  who 
was  swiped  by  the  Hartford  Courant.  We 
seek  someone  who  has  demonstrated 
editorial  excellence  as  well  as  knowing 
how  to  maximize  use  of  resources 
during  tough  economic  times.  Our  local 
coverage  includes  high  schools,  the 
Nighthawks,  Yale,  UConn  and  New  York 
teams.  Letter,  resume  and  one  copy  of 
your  section  to:  Dave  Butler,  Editor, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


HELP  WANTED 


EDITORIAL 


REPORTER/EDITOR 
Fast-growing  weekly  newspapers  in  NE 
Queens  seek  self-starter  with  at  least  1 
yr.  experience  to  edit  and  report  local 
news.  Experience  with  Macintosh 
preferred.  Car  required.  Call  Steven 
Blank  (718)  229-0300. 


SPORTS  EDITOR 

We  have  the  team  and  the  resources.  We 
need  a  leader.  We’re  in  the  state  capital 
of  Illinois  -  between  St.  Louis  and 
Chicago.  We  cover  the  pros,  college  and 
local  sports.  We  have  a  bright  design 
with  some  of  the  best  color  photography 
in  the  business.  The  sports  staff  is 
seasoned  and  respected.  Our  new 
sports  editor  must  be  a  capable  mana¬ 
ger  and  coach  -  able  to  exploit  our 
resources  to  the  fullest.  Background 
and  proficiency  in  all  asp^ts  of  sports 
section  production  -  writing,  editing 
and  scheduling  -  is  essential.  Good 
starting  pay  and  excellent  benefits. 
Modern  offices  and  production  facilities 
in  a  clean  and  vibrant  city.  Please  send 
resume,  salary  requirements  and 
samples  of  writing  and  pages  to  Patrick 
Coburn,  Managing  Editor,  The  State 
Journal-Register,  One  Copley  Plaza, 
Springfield,  IL  62705.  An  equal  oppor¬ 
tunity  employer. 


Small  mid  west  daily  looking  for  Manag¬ 
ing  Editor  that  enjoys  the  challenge  of 
developing  and  sustaining  a  strong  local 
product.  Opportunity  includes  writing, 
editing,  layout  and  working  with 
management  to  develop  circulation  as 
well  as  award  winning  editorial  product. 
We  need  someone  who  will  lead  and 
teach  and  delegate  to  others  so  they  will 
grow.  We  are  a  newspaper  that  puts  out 
a  professional  product-so  we  want  the 
best!  Please  send  resume  and  clips  to 
Patrick  B.  Mattison,  Belvidere  Daily 
Republican,  401  Whitney  Blvd.,  Belvi¬ 
dere.  Illinois  61(X)8. 


SUNDAY  EDITOR:  An  opportunity  to 
redesign  from  the  ground  up  a  Sunday 
newspaper  in  100,000  circulation  Zone 
2  suburban  region.  Plan  coverage,  coor¬ 
dinate  staff  and  be  the  editor  in  charge 
on  weekends.  Must  be  market-sensitive 
as  well  as  a  proven  words  and  graphics 
editor.  Salary  commensurate  with 
experience.  Box  5142,  Editor  & 
Publisher. 


WE  WANT  THE  BEST 


Major  newspaper  group  is  looking  for 
new  national  talent  in  its  Washington 
bureau.  Excellent  opportunity  for 
aggressive  reporters  with  fresh  perspec¬ 
tive  and  good  writing  ability.  You  won’t 
chase  the  wires.  You’ll  be  challenged  to 
see  beyond  the  rhetoric  and  the  routine 
to  the  genuinely  important  stories,  to 
frame  them  for  maximum  impact,  to 
write  them  tor  maximum  appeal,  to 
make  a  difference.  We’re  looking  at 
several  beats,  from  the  White  House 
and  politics  to  the  environment  to  child¬ 
ren  and  family  issues.  Send  resume  and 
clips  to  Deborah  Howell.  Bureau  Chief, 
Newhouse  News  Service,  2000 
Pennsylvania  Avenue.,  N.W.,  Suite 
3900,  Washington,  DC  20006.  An 
equal  opportunity  employer. 


IM 
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HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR:  The  Waterloo 
Courier,  a  50,000  6-day  p.m.  is  looking 
for  someone  to  man  its  sports  copy  desk 
Saturday  night  and  assist  on  weekday 
mornings.  Copy  desk  work  involves 
pagination.  Duties  will  include  some 
reporting.  Send  resume  and  clips  to 
Kevin  Evans,  Waterloo  Courier,  P.O. 
Box  540,  Waterloo,  lA  50704.  Midwest 
applicants  only. 


SPORTS  WRITER  for  university-town 
daily.  Must  be  experienced  and  have 
go^  grammar  and  layout  skills.  Write 
Managing  Editor,  Daijy  Star,  PO  Box 
1149,  Hammond,  LA  70404. 


MARKETING 


MARKETING/PROMOTION  MANAGER 
desperately  needed  to  bring  new  life  to 
an  old  operation.  Our  new  management 
team  needs  help  in  changing  public 
perceptions.  We're  also  looking  for 
someone  who  can  be  a  thinking,  crea¬ 
tive  member  of  our  leadership  group. 
Innovativeness,  people  skills,  attention 
to  detail,  knowledge  of  other  media  all 
are  essential.  Great  opportunity  for  the 
right  individual.  Good  corporate  envi¬ 
ronment,  excellent  quality  of  life  in 
western  U.S.  Apply  in  confidence  to 
Box  5131,  Editor  &  Publisher. 


PHOTOGRAPHY 


BEAUREGARD  DAILY  NEWS,  a  small 
morning  daily  in  DeRidder,  La.,  seeks 
news  photographer  experienced  in  B&W 
and  color.  Work  samples,  resume,  refer¬ 
ences  to:  Editor,  Beauregard  Daily 
News,  PO  Box  698,  DeRidder,  LA 
70634. 


PRODUCTIONITECH 


COMPOSING  MANAGER 

The  Anchorage  Daily  News  is  recruiting 
for  the  position  of  Composing  Manager 
with  extensive  knowledge  of  production 
front  end  systems  and  PC  technology. 
Successful  applicant  must  be  up-to- 
date  on  industry  trends  and  advance¬ 
ments.  As  a  part  of  our  management 
team  you  will  be  responsible  for  super¬ 
vising  30  employees,  seeking  goals  and 
objectives,  and  planning  for  the  future 
of  the  composing  department.  3-5  years 
of  composing  management  experience 
necessary.  Qualified  applicants  please 
send  resume  with  cover  letter  to: 

Ken  Carter,  Production  Manager 
Anchorage  Daily  News 
c/o  Human  Resources 
PO  Box  149001 
Anchorage,  AK  99514-9001 

Anchorage  Daily  News  is  an  equal 
opportunity  employer,  we  encourage 
minorities  and  females  to  apply. 


MAILROOM  SUPERINTENDENT 

Major  metropolitan  newspaper  in  Zone 
6  is  seeking  to  fill  its  top  mailroom  posi¬ 
tion.  Ideal  candidates  should  have  five 
or  more  years  of  newspaper  manage¬ 
ment  experience  with  at  least  three 
years  in  a  comparable  position. 

Proven  track  records  in  efficiency 
improvements  and  labor-management 
relations  is  critical. 

This  newspaper  offers  an  attractive 
compensation  package  that  includes: 

*  A  competitive  salary 

*  A  complete  benefits  program  with 

long-term  disability,  family 
medical,  dental  and  more 

*  Generous  relocation  arrangements 

Qualified  individuals  should  send  a 
complete  and  current  resume  with  a 
cover  letter  and  salary  history  to  Box 
5157,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM  MANAGER 

The  Wichita  Eagle  (a  Knight-Ridder 
newspaper)  needs  an  experieced  super¬ 
visor  to  manage  its  18-unit  flexo  and 
letterpress  pressroom. 

We  are  seeking  an  experienced  manager 
who  is  looking  for  a  chance  to  put  prog¬ 
ressive  management  principles  into 
practice  in  our  unionized  pressroom. 

To  apply,  in  confidence,  please  send 
resume  to  Kevin  Desmond,  Production 
Director,  The  Wichita  Eagle,  PO  Box 
820,  Wichita,  Kansas  67201-0820. 


Zone  five,  six  day  newspaper  -  five  after¬ 
noons,  Saturday  night  for  Sunday  - 
needs  experienced,  working,  press  fore¬ 
man.  The  successful  candidate  will  be 
fully  competent  with  10-unit  SSC 
Community,  experienced  in  camera/ 
plate,  and  process  color  work. 

You  will  supervise  a  three  man  unit. 
This  position  has  other  management 
and  administrative  duties.  Should  be 
able  to  budget  and  keep  costs  under 
control.  People  skills  are  an  absolute 
must.  Competitive  salary  and  benefits 
package  combined  with  a  community 
atmosphere.  An  equal  opportunity 
employer.  Send  resume,  references  and 
salary  history  to  Box  5065,  Editor  & 
Publisher. 


WEB  PRESS  FOREMAN,  Rocky  Moun¬ 
tain  resort  area.  Excellent  benefits. 
Send  resume  &  salary  history  to  Box 
5155,  Editor  &  Publisher. 


Go  West 
WEB 

OPERATOR, 
Go  West 


Tired  of  the  pressure 
of  large  printing 
operations? 

Head  West  and  join  a 
financially-sound, 
growth-oriented 
pubiisherin  Dodge  City, 
Kansas.  Comfortable 
smali-city  lifestyle. 
Leading  weekly  farm 
pub  seeks  experienced 
web  press  operator  with 
technical  ability. 
Supervisory  skills,  web 
maintenance,  deadline 
experience  required. 
Excellent  benefits, 
401  (K)  plan.  Salary 
negotiable. 

Contact 
Jim  Barnett  or 
Terry  Frisbie 
High  Piains  Journai 
P.O.  Box  760 
Dodge  City,  KS 
(316)  227-7171 

An  equal  opportunity  employer 


HELP  WANTED 


SALES 


COMPUTER  SYSTEMS  SALES 
NEWSPAPER  SYSTEMS 

Join  an  exciting,  rapidly  growing,  close- 
knit,  high  tech  computer  software  and 
services  firm  which  is  one  of  the  nations 
leaders  in  providing  automated  systems 
solutions  to  the  newspaper  industry, 
where  each  individual  can  make  a 
significant  difference. 

This  is  an  outstanding  earning  and 
growth  opportunity  for  a  sales  profes¬ 
sional  with  proven  selling  success, 
excellent  communications  skills  and 
the  ability  to  follow-up  close  in  a  30-90 
day  sales  cycle. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  5  years  referenceable,  systems 
sales  success  and  the  ability  to  work 
well  independently.  Additionally,  the 
candidate  must  show  excellence  in 
computer  systems  "DEMO"  skills. 
Newspaper  industry  experience  very 
desireable  but  not  essential.  Must  be 
willing  to  relocate. 

Great  compensation  package! 

Box  5152,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 

Effective,  goal-oriented  manager,  with 
over  18  years  experience  in  daily,  week¬ 
ly  and  multiple  shopper  publications. 
Extensive  experience  in  improving 
market  share  in  competitive  markets. 
Excellent  understanding  of  state-of-art 
technology  and  its  use  in  productivity 
increases  and  cost  reductions.  Strong 
marketing  skills  including  promotion 
programs,  circulation  drives  and  deve¬ 
loping  major  accounts.  Proven  history  of 
developing  staff  and  structure  to 
improve  performance. 

E.A.  Nichols.  Jr.  (813)  858-2424. 


Due  to  his  daily  being  sold  to  a  competi¬ 
tor,  the  Publisher  who  increased  its 
value  by  50%,  is  available.  Previous 
experience  as  an  Advertising  Director 
for  a  50,000  daily.  Has  experience  in  a 
competitive  environment.  He  takes 
losers  and  makes  them  winners!  BA 
degree. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 

_ CIRCULATION _ 

PRO  Circulation  head  (5  years),  savvy 
promoter;  '■omputer,  mailroom  wise, 
seeks  same  post  at  10,000+  daily. 
GUARANTEED  results. 

Garry  Sadler  (517)  263-1975. 

The  three  greatest  lies: 

1.  The  check  is  in  the  mail. 

2.  I’ll  respect  you  as  much 
tomorrow  as  I  do  tonight. 

S.I’m  from  the  government 
and  I’m  here  to  help  you. 
Anonymous 


POSITIONS  WANTED 


Arts/Entertainment  writer  with  14  years 
experience  in  film,  music  and  theater 
reviews/features  seeks  F/T  or  freelance 
position.  Box  5150,  Editor  &  Publisher. 

Chicago  Metro  News  Senrice.  News/ 
features.  Contract  and  freelance.  A. 
DeBartolo,  Editor  (312)  274-3337. 

COPY  EDITOR 

Newspapers  need  copy  editors  who 
cringe  at  the  mere  thought,  let  alone 
sight,  of  "anxious”  and  "hopefully" 
when  used  incorrectly.  Need  a  copy 
editor  who  cringes  well?  Reply  Box 
5100,  Editor  &  Publisher. 

ECONOMIC  CORRESPONDENT 
Fellowship  winner  at  premier  newspap¬ 
er  seeks  beat  covering  Europe  '92,  the 
biggest  hidden  story  of  the  new  year. 
Multilingual,  great  contacts  &  story 
ideas.  Experienced  traveler  who  knows 
where  to  go  and  what  to  do.  Impeccable 
references.  Can  be  your  stringer.  Reply 
to  Box  5140,  Editor  &  Publisher. 

EDITOR  - 14+  years  in  features,  admi¬ 
nistration,  graphics,  reporting,  editing, 
layout,  management.  Excellent  with 
staff,  budgets,  marketing.  Lots  of  ideas 
and  enthusiasm.  Any  zone  OK.  Prefer 
managing,  features  or  administrative 
editor  slot;  will  discuss  any  editing 
opening.  Call  (914)  428-0183  or  write 
Box  5151,  Editor  &  Publisher. 


EDITORIAL  WRITER:  Prolific,  incisive, 
provocative.  Emphasis  on  local  issues: 
making  the  home  folks  think.  Non¬ 
ideologue  also  tuned  into  national/ 
political/international  scene.  Designs 
lively,  dynamic  editorial  pages.  Box 
5123,  Editor  &  Publisher. 


Editor  on  Premier  desk  at  nation’s 
greatest  newspaper  seeks  reporting  job 
in  zones  1,  2  or  9,  or  Canada.  Great 
clips  and  references  in  two  languages. 
Reply  Box  5140,  Editor  &  Publisher. 


Energetic  graduating  senior  of  Univ.  of 
TX  seeks  position  writing  about  film, 
music,  TV,  theater  or  related  for  news¬ 
paper  or  magazine.  5  yrs  exp.  w/ 
extensive  background  knowledge. 
Robert  Ruggiero,  1222  Algarita,#3I8, 
Austin,  TX  78704  or  512-326-3815. 


Experienced  entertainment/features 
reporter  looking  for  newspaper  job 
anywhere  in  US.  BA  in  journalism, 
summer  internship  at  The  Milwaukee 
Journal.  Chris  Lathrop,  1382  Bedford, 
GP  Park,  Ml  48230.  (313)  881-7319. 


Feature  writer/copy  editor.  Now  editor 
of  Penn  State’s  [)aily  Collegian  (200 
member  staff;  19,300  circ.).  Two 
internships.  Vibrant,  clean  copy  and 
innovative  layouts.  Entry  position 
desired.  Call  Ted  Sickler  (814) 
865-1828  or  (717)  746-3322. 

Fresno  State  December  grad,  seeks  city 
or  suburban  daily  sports  or  news  report¬ 
ing  position.  I  have  18  months  profes¬ 
sional  experience,  covering  16  different 
sports.  I  have  also  written  columns, 

,  news  and  sjxrrts  features.  Ready  to  relo¬ 
cate.  Box  5111,  Editor  &  Publisher, 

Get  the  most  bang  for  your  entry-level 
buck.  Deadline-conscious  May  ’90  grad 
with  10  months  full-time  experience  at 
metro  daily  wants  to  write  bright 
features  for  your  Zone  1-5  daily. 

Contact  Chris  at  (814)  734-4707. 

Graduated  in  Dec,  with  degree  in 
photography,  journalism  minor.  Looking 
for  photo/reporting  opportunity  with 
Zone  7,8,  9  daily.  Experience  on 
12,000  daily,  Macintosh,  too.  Clips, 
portfolio,  resume  available.  Box  5097, 
Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Zip - 


Classification  _ 

Authorized  Signature 
Copy  - 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  lirre,  per  Issue. 

3  weeks  —  $5.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  Issue. 


Effective  January  1,  1991 

POSITIONS  WANTED 
1  week  —  $3.95  per  line 

xr  Issue.  2  weeks  —  $3.25  per  line,  per  Issue. 

xr  Issue.  3  weeks  —  $2.75  per  line,  per  Issue. 

xr  Issue.  4  weeks  —  $2.55  per  line,  per  Issue. 


Add  $6.50  per  InseiHor  for  box  service.  Add  $4.25  per  insertion  for  box  service. 


Count  ac-an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  txirders.  txildface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $85;  2  to 
5  times,  $80;  6  to  12  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Idltor  A  Pwhllslipr 

11  West  19th  Street  NY,  NY  10011.  (212)  675.4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


Hanrard  honors  thesis  on  Iran.  Master's 
thesis  at  American  University  (Washing¬ 
ton)  on  Turkey.  Master’s  at  Princeton 
with  minor  in  oriental  languages  and 
literatures.  Fulbright  to  Enpt.  Spent 
three  weeks  in  Beirut  with  Shi’ite  family 
after  Marines  were  blown  up  at  end  of 
1983.  Business  dealings  in  US  joint 
venture  with  Egyptian  family  in 
1988-89.  Just  taken  voluntary  early 
retirement  after  37  years  with  Portland 
(ME)  newspapers.  Would  love  to  report 
from  the  Middle  East.  Anyone 
interested? 

Call  Frank  Sleeper  at  (207)  797-0259 
days  until  4:45pm. 


Hard-working  sportswriter  looking  for 
work  in  Zone  9.  Flair,  humor  and  know¬ 
ledge  my  specialty.  Handle  football, 
ba^etball,  baseball,  boxing,  golf  and 
rugby.  Call  John  Reid  at  (707) 
255-6032. 


Old  pro,  not  over  the  hill  at  54.  Award¬ 
winning  columnist,  shirt-sleeve  editor 
with  people,  computer  skills,  seeks 
challenge  with  progressive  small  daily. 
Want  column  as  part  of  job.  Strong  in 
layout,  ideas.  Money,  location  secon¬ 
dary.  Why?  Newspapers  are  my  only 
love.  Box  5118,  Editor  &  Publisher. 


Recent  alumna  of  CSUB  &  Rutgers  with 
experience  in  reporting,  editing, 
research,  layout  and  pagination.  Enthu¬ 
siastic  with  great  people  skills  and 
awarded  Times-Mirror  Fellowship. 
Ambitious  &  motivated  to  work  for  you. 

Box  5093,  Editor  &  Publisher. 


Regionally  syndicated  editorial  cartoon¬ 
ist  seeks  position  with  daily.  Write  to 
Bill  Nissen,  1106  Elmhurst  Drive  N.E., 
Cedar  Rapids.  lA  52402.  Call  (319) 
362-8245. 


OVERQUALIFIED 

I’m  just  a  wee  bit  tired  of  hearing  that.  I 
have  won  more  awards  (including  a 
piece  of  the  Pulitzer)  than  any  journalist 
on  the  West  Coast.  I  have  supenrised 
newsrooms  of  more  than  100.  My  refer¬ 
ences  are  glowing.  My  two  sins  are:  1) 
I’m  52  years  old.  2)  Having  switched  to 
book  publishing  five  years  ago  and 
making  an  obscene  (by  journalistic 
standards)  amount  of  money,  I  can’t  get 
anyone  to  believe  that  I'm  for  real.  Is  it 
so  astonishing  that  one  prefers  the 
rewards  of  journalism  to  Lear  jets  and  a 
five-figure  salary?  If  so,  you  publishers 
and  editors  out  there  have  a  low  opinion 
of  the  practitioners  of  your  craft.  But  if 
you  need  an  editor  whose  only  ambition 
is  to  help  you  put  out  the  best  paper 
you’ve  ever  had,  please  write. 

Box  5121,  Editor  &  Publisher. 


POSITIONS  WANTED 


Seek  entry  level  reporter  with  strong 
editor.  American  U.  Journ.  M.A.  Hard 
worker  and  eager  to  learn.  U.S.  govt, 
experience.  Steven  (301)  294-0927. 


Seeking  position  as  COPY  EDITOR  on 
daily  or  REPORTER/PHOTOGRAPHER 
on  weekly.  B.S.  communications/ 
journalism  with  English  minor.  Experi¬ 
ence  on  student  newspaper  and  a 
Knight-Ridder  daily.  Will  relocate  from 
Zone  4.  C.  Patton  (404)  565-9704. 


SPORTS  COLUMNIST 
not  above  beats,  desk,  general.  Clever, 
witty,  insightful  on  local  or  national 
topics.  Have  developed  huge  following 
talented,  experienced  writer  needs  only 
chance  to  send  you  samples.  Box  5148, 
Editor  &  Publisher. 


THE  SUBURBS. 

WHAT  TO  DO? 

You  have  to  cover  your  suburbs  and 
sell  to  them,  too.  But  you’re  not  sure 
how  -  or  how  well  you’re  doing  it. 

Zoning  daily  or  weekly?  Special 
sections  or  ROP?  TMCs  or  new  editions? 
Niche  publications  or  business  as 
usual? 

I  am  a  marketing-oriented  editor  who 
has  done  all  of  the  above:  Run 
community  dailies,  weeklies  and  TMCs 
and  competed  against  major  metros  and 
free  weeklies. 

I’m  an  expert  in  local  journalism, 
from  sophisticated  to  chicken  dinner.  I 
build  reader  involvement,  inspire  news¬ 
rooms.  push  content  close  to  home, 
create  crisp  graphics,  hold  to  a  budget. 

I  think  like  an  editor  and  work  like  an 
entrepreneur.  Forget  the  bad  times,  this 
is  the  time  to  GROW! 

Box  5082,  Editor  &  Publisher. 


PHOTOGRAPHY 


Photographer/Writer  seeking  full-time 
position  with  weekly  or  daily.  Awards- 
winner  with  UPl,  daily.  PR,  Commer¬ 
cial,  weekly,  military  and  studio  experi¬ 
ence.  Call  (205)  434-500(5  or 
666-0447.  Zone  4. 


PRODUCTIONITECH 


RIT,  Newspaper  Operations  Manage¬ 
ment  student,  graduating  in  Feb.  1991, 
is  seeking  a  challenging  career  that 
would  enable  him  to  apply  skills,  know¬ 
ledge,  &  expertise  he  has  aquir^  from 
working  in  the  industry  &  his  studies. 
Box  5098,  Editor  &  Publisher. 


Progress  is  the  mother 
of  problems. 

G.K  Chesterton 
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SHOP  TALK  AT  THIRTY 


The  press  should  stop  apologizing 


By  Chris  Lamb 

The  Philadelphia  Inquirer  made  a 
mistake.  The  newspaper  published  an 
editorial  on  Dec.  12  that  was  assailed 
as  racist  because  it  linked  a  new  con¬ 
traceptive  device  with  efforts  to 
reverse  poverty.  Then  on  Dec.  23,  it 
apologized  for  the  earlier  editorial 
(E&P,  Jan.  12). 

The  apology  was  a  mistake. 

A  free  press  means  never  having  to 
say  you  are  sorry  —  that  you  should 
never  have  to  apologize  submissively 
for  any  opinion  on  a  public  issue.  The 
Inquirer’s  editors  felt  they  had  to 
apologize  to  calm  a  sea  of  dissent  over 
the  expression  of  an  opinion  that  was 
not  perhaps  culturally  sensitive  or 
politically  fashionable. 

Are  only  culturally  sensitive  views 
permissible  on  our  editorial  pages 
now?  We  do  not  have  a  First  Amend¬ 
ment  so  that  we  can  say  and  write 
what  is  politically  fashionable.  We 
have  a  First  Amendment  so  that  we 
can  express  contradictory  opinions, 
so  the  free  exchange  of  ideas  is  not 
just  encouraged  but  ensured. 

The  Inquirer  admitted  it  was  wrong 
after  it  was  charged  with  racism. 

“I  think  maybe  the  best  thing  to  say 
about  it  now  is  it  is  an  apology  and  it’s 
a  change  of  position,”  said  the  Inquir¬ 
er’s  editor.  Maxwell  E.P.  King 

Was  it  a  change  of  position  or 
acquiescence?  In  either  case,  the  rea¬ 
son  was  not  good  enough.  Will  they 
now  apologize  whenever  they  have 
second  thoughts  about  an  issue  or 

(Lamb  is  a  free-lance  writer  and  col¬ 
lege  teacher  living  in  Dayton,  Ohio.) 


Get  your  copy  of 

AdNeivs 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

- ^*6 - 

To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills,  N.S.W.,  2010,  Australia 
y  pO  I  Please  send  me  AD  NEWS  for  one 
I  Cw!  year  -  26  issues  I  enclose  my 
bankdraftin  Australian  currency  forAust.  $128. 

Name; _ 

Address: _ 


only  after  they  are  called  racist  or 
whenever  an  editorial  elicits  an  angry 
response  of  some  kind?  Aren’t  edito¬ 
rials  supposed  to  provoke  discussion? 
Doesn’t  a  certain  amount  of  criticism 
come  with  the  territory? 

Was  it  a  mistake  to  write  an  edito¬ 
rial  on  the  rising  number  of  black  chil¬ 
dren  living  in  poverty?  It  is  a  legiti¬ 
mate  social  issue.  It  would  be  irre¬ 
sponsible  to  ignore  it. 

Was  it  wrong  to  say,  as  the  Dec.  12 
editorial  did,  “The  main  reason  more 
black  children  are  living  in  poverty  is 
that  the  people  having  the  most  chil¬ 
dren  are  the  ones  least  capable  of 
supporting  them”? 

Was  it  wrong  to  suggest  that  better 
prenatal  care  and  better  schools  are 
not  a  panacea? 


been  enough  for  the  Inquirer  to  turn 
over  its  op-ed  page  to  a  debate  on  the 
issue?  By  apologizing,  debate  was 
choked  off  and  the  system  was  com¬ 
promised.  Nothing  was  gained;  in 
fact,  something  was  lost. 

Editorial  writers  and  columnists 
will  pay  heed  and  do  the  right  thing. 
They  will  not  challenge  the  culturally 
sensitive  viewpoint  for  fear  of  being 
called  a  racist  or  a  sexist  and,  thus,  on 
issues  that  desperately  need  to  be  dis¬ 
cussed  openly,  there  will  be  only 
acquiescence.  When  this  happens, 
there  is  prior  restraint;  You  censor 
yourself  rather  than  test  your  opinion 
in  the  marketplace  of  ideas.  It  is  the 
most  insidious  threat  to  free  expres¬ 
sion. 

That  this  can  happen  at  the  Phila¬ 


A  free  press  means  never  having  to  say  you  are 
sorry  —  that  you  should  never  have  to  apologize 
submissively  for  any  opinion  on  a  public  issue. 


Was  it  wrong  to  say,  “Why  not 
make  a  major  effort  to  reduce  the 
number  of  children,  of  any  race,  born 
into  such  circumstances?” 

Was  it  wrong,  as  the  editorial  did, 
to  offer,  by  choice,  to  women  living  in 
poverty,  Norplant,  a  contraceptive 
that  can  keep  a  woman  from  getting 
pregnant  for  five  years? 

Maybe  it  was  wrong,  but  right  and 
wrong  are  irrelevant  here.  In  a 
democracy,  one  should  be  just  as  free 
to  be  wrong  as  he  is  to  be  right.  What 
is  the  point  of  having  free  speech 
when  you  are  allowed  only  to  be 
right?  If  an  opinion  is  wrong,  then  the 
answer  is  more  opinions,  not  a  white 
flag  and  an  apology. 

Three  hundred-fifty  years  ago, 
John  Milton  wrote,  “Though  all  the 
winds  of  doctrine  were  let  loose  to 
play  upon  the  earth,  so  truth  be  in  the 
field,  we  do  injuriously,  by  licensing 
and  prohibiting,  to  misdoubt  her 
strength.  Let  her  and  falsehood 
grapple;  who  ever  knew  truth  put  to 
the  worse,  in  a  free  and  open 
encounter.” 

What  was  gained  by  apology?  Will 
the  apology  lower  the  number  of 
black  children  living  in  poverty?  Not 
likely.  Will  it  create  a  dialogue  in 
which  possible  solutions  might  be 
raised  and  discussed?  Not  likely. 

The  uproar  over  the  editorial  obfus¬ 
cated  the  issue.  Would  it  not  have 


delphia  Inquirer  is  significant  —  and 
prophetic.  The  Inquirer  is  one  of  the 
best  newspapers  in  the  country  and 
one  of  the  most  virulent  defenders  of 
free  speech  and  civil  rights.  Few 
newspapers  have  stood  as  firm  against 
the  rising  number  of  libel  suits  as  the 
Inquirer.  Few  newspapers  have  con¬ 
tributed  more  to  the  dialogue  on  civil 
rights  than  the  Inquirer.  The  Inquirer 
has  nothing  to  apologize  for. 

It  has  increasingly  become  societal 
practice  not  to  express  opinions  that 
are,  in  any  way,  critical  of  women, 
gays  and  racial  minorities. 

In  a  Dec.  24  cover  story  on  censor¬ 
ship  on  American  college  campuses, 
Newsweek  asked,  “Is  this  the  new 
enlightenment  —  or  the  new  McCar- 
thyism?”  It  is  a  fair  question,  but 
there  is  nothing  enlightened  about 
censorship.  Well-intentioned  people 
find  objectionable  any  tint  of  sexism 
or  racism.  In  the  1950s,  well-inten¬ 
tioned  people  found  objectionable 
any  tint  of  Communism. 

In  both  cases,  there  is  a  clear  signal: 
If  you  can’t  say  something  nice,  don’t 
say  anything  at  all.  In  both  cases,  a 
free  press  is  compromised. 

Unfortunately,  if  the  history  of  the 
American  press  teaches  us  anything, 
it  is  that  when  the  First  Amendment  is 
being  compromised,  newspapers  have 
been,  with  some  exception,  strangely 
(Continued  on  page  45) 
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HERSHEY  LODGE  & 
CONVENTION  CENTER 
HERSHEY,  PA 
MARCH  27-29,  1991 


Make  the  most  of  your  advertising  dollars 
with  your  ad  in  E&P*s  March  23rd  issue. 


E&P’s  March  23rd  issue  will  have  extra  distribution  at  the  America  ^ _ _ 

East  Operations  Conference  March  27-29.  Your  ad  message  in  this  issue 

will  be  in  the  hands  of  key  buyers  representing  newspapers  in  1 1  regional  states  as  well  as  in  the 
homes  and  offices  of  E&P’s  28,000  subscribers. 

Use  your  ad  space  to  show  the  buyers  the  products  you  have  to  offer,  invite  them  to  your  booth  or 
simply  welcome  them  to  the  show!  You  may  even  want  to  use  your  ad  to  remind  the  attendees  to 
look  you  up  at  the  ANP A/TEC  Conference  this  June  in  Las  Vegas.  Whatever  your  message,  you’ll 
be  sure  it’s  reaching  the  right  audience  with  not  only  this  “at-the-show”  issue  of  E&P  but  with 
every  E&P  issue. 

CALL  YOUR  LOCAL  SALES  REPRESENTATIVE  TODAY 
FOR  MORE  INFORMATION  ABOUT  THIS  AND  OTHER  ADVERTISING 
OPPORTUNITIES  THROUGHOUT  THE  YEAR  IN  E&P. 

DEADLINES  FOR  MARCH  23  ISSUE: 

Space-March  13  Material-March  15 


New  York 

212  •  675  •  4380 


Chicago 

312  •  641  •  0041 


New  Orleans 

504  •  386  •  9673 


Los  Angeles 

213  •  382  •  6346 


San  Francisco 

415  •  421  •  7950 


Editor  St  Publisher  ABP  £\ 

11  West  19thStreef  New \brk.  N.Y  10011 '2126754380  AMIM 
FAX#  212  929  1259 
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THANKS  A  BUNDLE! 


The  Times-Union  has  emerged  as  the  nation's  eighth  fastest  growing 
Sunday  newspaper  and  the  second  fastest  growing  in  Florida. 

According  to  the  Audit  Bureau  of  Circulation,  the  Times-Union  Sunday 
average  circulation  reached  245,414  for  the  6  month  period  ending 
September  30. 

This  translates  into  an  immense  Sunday  audience  of  638,076  adult  readers,  a 
major  achievement  for  us  and  a  milestone  for  our  readers  and  advertisers. 
The  Times-Union  also  showed  outstanding  circulation  growth  daily  and 
Saturday  among  the  nation's  100  largest  newspapers,  showing  gains  of  5,300 
copies  daily  and  8,200  on  Saturday  compared  to  1989. 

All  this  tells  us  that  the  Times-Union  delivers  the  largest  available  audience 
in  Northeast  Florida  and  Southeast  Georgia  every  day  of  the  week. 

And  most  important  it  tells  us  that  our  continuing  efforts  to  produce  a  top 
quality,  timely  and  informative  newspaper  are  on  target  and  meeting  the 
needs  of  our  readers  and  advertisers. 
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